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ROSE OILS... 


for all Purposes 


All the honey fragrance of fresh 
growing roses without that 
“cosmetic smell”. 


When you order one of our rose products for a 
cream, extract, or as a base for compounds, you 
receive a product backed by years of research 


and consumer tests. 


Today, our rose products, always delightful, are 
enjoying an even greatei, popularity because 
they give real satisfaction. 


HONEY ROSE REGALE 


(for creams) 
$16.00 per Ib. 


Trial ounce $1.00 
Also 


Rose Oriental 101—Rose Damascena 
Rose Otto Artificial—Rose Regale A 


PFALTZ & BAUER, Inc. 


EMPIRE STATE BLDG., NEW YORK CITY 
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UVEAGES BY RITCHIE 
that Sell- 
and Sell- 

and Sell! 













5 SELL the dealer the idea of dis- 





playing them. They sell the consumer 
a the idea of stopping, looking and handling 

(it’s all right — no danger of soliage). 
After that, the actual sale is easy and every- 
body’s happy! Particularly Mme. Huntingford 

whose packages here typify the design ingenuity 
and manufacturing advantages Ritchie brings to 
Transparent Packaging. In this comparatively 
new field, Ritchie’s complete and established facili- 
ties, Ritchie’s 74 years of packaging experience, 


really count! 


PUT YOUR PRODUCT OUT IN FRONT 


Would you like to have a package that dealers parent Packaging by Ritchie — learn what it 
will display without even being asked? Would costs, what it can do for you from a design and 
you like to have a package that shows your prod- protective standpoint. There’s no cost or obliga- 
uct to such advantage that sales resistance melts tion — so why not write now? Outstanding free 
like ice cream in July? Then investigate Trans- design service for established manufacturers. 













. g 
‘ SET-UP PAPER BOXES 
ld FIBRE CANS 
TRANSPARENT PACKAGES 
W. C. AND COMPANY 


8847 BALTIMORE AVENUE e@ CHICAGO 
NEW YORK DETROIT LOS ANGELES ST. LOUIS ST. PAUL DENVER MIAMI 








TRAINED 
COOPERATION 











~ Cooperation of the varied phases 
7 of industry are as vital as teamwork 

in the field of sport. Perfuming is | 
just one phase of the cosmetic industry, 


X. but it is a vitally important one. Our 





staff is highly trained and experienced 
é ee to do this job effectively in cooperation 


with the other steps in cosmetic manufacture. 


VAN AMERINGEN-HAEBLER. INC. 
315 FOURTH AVENUE NEW YORK CITY 





ae 


Facets Suggest Products of 
QUALITY ...FOR YOUR USE 





with the feeling that there can be no better 
evidence of the service we aim to render to 
our patrons, we enumerate herewith the out- 


standing firme we represent. 


Come to headquarters for the finest RAW 
MATERIALS FROM ALL OVER THE WORLD. 
As direct importers our service offers excep- 
tional advantages to buyers in Quality, Serv- 
ice, Spot Stocks... Natural Floral Products, 
Oil Lavender Fleurs, Oil Ylang, Oil Citronella 
Java, Zine Oxide, Gum Benzoin Siam, Gum 
‘Tragacanth Persian, Gum Karaya, Bleached 
Ozokerite, Sunbleached Beeswax, Rice Starch, 
Kaolin, Precipitated Chalk. 








METAL NOVELTIES TO INDIVIDUAL REQUIREMENTS 


BOTTLE CAPS @ JAR CAPS 


PS Cy © : 
cantlties BY BRIDGEPORT 


Bridgeport compact cases and vanities are outstanding for style and 
craftsmanship. Vanities such as these can be produced to specification 


to harmonize with any cosmetic line or color scheme. 


-Brivcerort Metat Goons Mere. Co. 


BRIDGEPORT, CONN. Phone Bridgeport 3-3125 ESTABLISHED 1909 


EYEBROW PENCIL HOLDERS 
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HYCOLOID * 


CLEARSITE 
CONTAINERS 





YOUR PACKAGING 
PROBLEMS 


LABELS IMPRINTED DIRECTLY 

ON THE CONTAINER! 

A brilliant, glossy, permanent label is 
applied directly to the container dur- 
ing manufacture—no extra handling; 
no defaced, misplaced labels. 


ANY COLOR OR COLOR 
COMBINATION! 

Eye appeal is today’s sales “must.” 
Show your product through Transpar- 
ent walls, or package it in a colorful, 
opaque container of high attention- 
value. 


SEAMLESS AND UNBREAKABLE! 
Your product is stream-lined and in- 
sured against breakage in transit, on 
the shelf, in use. 


80% LIGHTER THAN GLASS! 

No need to tell you what that means in 
decreased shipping costs! (Being un- 
breakable, shipping materials are 
lighter too.) 








@ Let our packaging department help 
you to package or repackage your prod- 
ucts according to the dynamic new ideas 
of modern merchandising. There is no obli- 
gation at all in asking us to submit sam- 
ples, quotations or in having our packaging 
experts consult with you. Just drop us a 
line or phone. 











sites De NEOCELL 
EARSITE 


TUBE & CONTAINER CORP. 


EXECUTIVE OFFICES AND FACTORY: 44 AVENUE L, NEWARK, N. J. 
N. Y. Sales Office: 626 Fifth Avenue, New York, Tel: Cl 6-2425 
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LACO GENUINE PURE OLIVE OIL 


CASTILE SOAP 


POWDER « PURLS « BARS 


GRANULATED— SHREDS) 
















— Made with Imported Olive Oil 
— Uniformly Low in Moisture-Content 








— Perfectly Saponified (No Fillers) 

— Good Body... High Emulsifying Power 
— Remains White and Sweet Indefinitely 
— No Harmful Free Alkali 

— Uniform Quality ... Dependable Supply 





LACO PRODUCTS INC. 
BALTIMORE, MD. 


Gentlemen: Please send samples of Laco Genuine 
Castile Soap in the form checked below: 


POWDER | | PURLS [| BARS [| 


NAME 
ADDRESS. 
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Keep in mind... 
New York Board of Trade 
Drug, Chemical and Allied Trades Section 
15th ANNUAL BANQUET 
March 14, 1940 
Waldorf-Astoria Hotel, New York City 


KS 


99-117 North Elevent h Street, New York, Borough of Brooklyn 
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CAPS BY VICTOR 






D0 





ACE DESIGN 


ALL POPULAR SIZES 


KING DESIGN 


ALL G.C. A. SIZES 


BALL CAP 


10-425 — 18-410 


DESIGN No. 70 
8-425 — 10-425 — 20-410 
The color in which this 


cap is shown on other 
side of page is 


VICTOR BLUE 28 


The color in which this 
cap is shown on other 
side of page is 


VICTOR BLUE 26A 


The color in which this 
cap is shown on other 
side of page is 


VICTOR GREEN 23 
NOTE: Deliveries on this 


cap cannot be made before 
April 1, 1940 


The color in which this 
cap is shown on other 
side of page is 


VICTOR GREEN 5A 


This cap will appear colored 
in the May issue. 


This cap will appear colored 
in the March issue. 


This cap will appear colored 
in the March issue. 
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— 
DESIGN No. 50 "i TASSEL CAP " FLAME CAP { DESIGN No. 60 
8-425 — 10-425 8-425 — 10-425 8-425 — 10-425 15-425 

The color in which this § The color inwhich this § The color inwhich this The color inwhich this } 
cap is shown on other § cap is shown on other § cap is shown on other cap is shown on other | 
side of page is ) side of page is ) side of page is ) side of page is 
VICTOR MAROON 11A VICTOR GREEN 4A VICTOR RED 24 VICTOR RED 2 
This cap will appear colored This cap will appear colored q This cap will appear colored This cap will appear colored f 
in the June issue. in the May issue. in the April issue. in the June issue. 

uy 
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~ 
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The color shades referred to above and many others are shown by 10 m/m Ace design caps mounted on a stock 


color card. This card will be promptly mailed upon request. 


oe 









oe 


MOULDING DIVISION 


VICTOR METAL PRODUCTS CORPORATION 
200 DIAMOND STREET | BROOKLYN « NEW YORK 
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Na A WORLD WIDE 
roy / SOURCE of SUPPLY 


A, om LH 4 , , 

’ é i re . e e , 

on ces to mainfain an » ihe 
from SOUTH AMERICA ? o> | 

INTERNATIONAL REPUTATION tan 





MM&R buying offices throughout the world choose = 6), ctroncua 
from JAVA 
raw materials with discrimination born of years of . 





Oll ROSE GERANIUM a 
from AFRICA experience...buy advantageously so that savings may 






be passed on to you without any sacrifice in quality 
Throughout production, vigilant precautions are taken 
to maintain the MM&R reputation for Essential Oils 






of highest quality « More than 2,000 products 






now bear the MM &R seal...a wide, resourceful 
variety embodying profitable possibilities for every 
one of your essential oil requirements. Why not use 
the MM&R brand?... It costs no more, usually less! 






45 YEARS of SERVICE to your INDUSTRY 





MAGNUS, 


QUALITY C355 Wee OFLS. BALSAMS Oe Ok WG SERC.E TEs 


16 DESBROSSES ST. NEW YORK, N. Y. 






CHICAGO: 180 N. WACKER DRIVE . . . CANADA: RICHARDSON AGENCIES, LTD., 454 KING ST., W. TORONTO 
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NEW YORK, N. Y. 
H. M. ROYAL, Inc., 4814 LOMA VISTA 


WAVERLY PLACE e 


153 
440 W. WASHINGTON STREE 


ES, CALIF. 


LOS ANGEL 


4 


iO, ILL. 


T, CHICAG 


40: 46, 2 
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WHY NOT CALL IN 


AMERICAN CAN, PAUL? 


THEY’RE THE LARGEST 
| DON’T KNOW WHETHER 


WE SHOULD PACKAGE 


MAKERS OF BOTH... 


THAT NEW PRODUCT IN 
METAL OR FIBRE 















he way I look at it, the man who has the best perspective is likely 
to have the soundest judgment. American Can has had the widest 
experience in both metal and fibre containers. That’s important to 
us. Then, too, they can be unbiased in their judgment, because 
they make both. Either way we go, we’ll have the benefits of their 


research and their resources. Let’s study the problem with them.” 





> AMERICAN CAN COMPANY, 230 PARK AVENUE, NEW YORK, N. Y. 
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Modern Ze 


lines in todays architecture are 


Phe modernist 


ittained only through the use of the most modern 


materials. @ Vlodern creams and lotions. too, require 


material expressly formulated to meet today’s 


demands. For a truly modern line of cosmetics, 


investigate today thre ‘advantages of these emulsifiers: 


PEGIN: for geeaseless creams. PROTEGIN: for oily 


TEGACID for greaseless deodorant creams. 


Creams, 


Pry ‘em and you ll adopt ‘em! 


th. goldschmidt corp. 


153 WAVERLY PLACE © “Nay YORK, N. Y. 


» 
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Givaudan Announces 
SOLUBLE RESIN PINE 


New Fixative Extends Aromatic Life of Pine Compounds 


- 


- 
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| ai 40) 0ME-1¢- Mbt} belo Me) am o)t-bebeb belo mh Com vt-i-M- Um o) bel-Mele lo) 4 
I in your product, here is something you shouldn't 
overlook. 

Soluble Resin Pine is a new fixative developed 
by Givaudan for pine perfumes. It is composed of 
petchabba-¥ Mp o)bel-Mol-sehic-tehc--fr- belo Mh 2sl-seMt-lolel-to Mh rolh gejrtd 
formula it will assist materially in giving longer 
UR Zom co det-oc-t-J0l ob bel- Mel el-te-(ol(-) oy meet Mitt Meleyeljatel 


uents, such as bornyl acetate, iso bornyl acetate, 


pine needle oil, etc. If you want to extend the 
Eb doseet-te CoM bb (- Mo) Md el- WE o} bel-Mlole lo) ab beMIR Zolbb al oy delet (ole 
we suggest you try Soluble Resin Pine. Samples 
and further information will be forwarded at 


your request. 


GIVAUDAN 


PEeELAWaaNA, IN C. 
80 FIFTH AVENUE + NEW YORK, N. Y. 


Cyanamid ISO-BEESWAX and U.S.P. BEES- 
WAX are made by a special chemical proc- 
ess that refines the products to a whiter, 
purer, more uniform consistency than has 
ever been attained by the old sun-bleaching 
and washing methods. This means higher 
quality and stability in the creams in which 


WAXES—Ceresine Wax, Iso- 
Beeswax, U.S.P. Beeswax 


AEROSOL* WETTING 
AGENTS 

WATER SOLUBLE GUMS 

SULPHONATED OILS — 

AQUASOLt, NO-ODOROLTt 


This ‘Bear and Indian” bank is one of a large col- 
lection of old-fashioned mechanical savings banks 
that show how saving money was made interest- 
ing in the Gay Nineties. It is set to operate by 
drawing back a sliding piece on the gun barrel, 
which cocks a spring inside the gun and brings 
the Indian's head down into sighting position. At 
the touch of a lever the coin placed on the gun 
barrel shoots into the bear through a slot and the 
Indian‘s head flies up into erect position again. 


THERE ARE NOVEL WAYS TO SAVE 
WITH CYANAMID WAXES, TOO! 


they are used—and economy through 
smoother production. The uniform excel- 
lence of the other cosmetic ingredients listed 
below also helps manufacturers obtain bet- 
ter results at an economical cost. See 
Cyanamid for: 


ZINC OXIDE 

ZINC STEARATE 

K. & M. MAGNESIUM 
CARBONATE 

K. & M. MAGNESIUM OXIDE 

TALC 


*Trade-mark of American Cyanamid & Chemical Corporation applied to wetting agents of its own manufacture. 
+Registered U. S. Patent Office. 


AMERICAN CYANAMID & CHEMICAL CORPORATION 


30 ROCKEFELLER 
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CONCENTRONE 


A NEW PRINCIPLE in Perfume fix- 


ation, completely eliminating the 





problems of lasting quality in 


perfume concentrates 


A free sample and infor- 
mation upon request 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW. YORK<OFPFICE 
601 WEST 26TH STREET 


CHICAGO: 325 W. HURON STREET ot. PAUL: OS9-2.. ATM STREST 
LOS ANGELES: 2800 E. 11TH STREET HAVANA, CUBA: SAN LAZARO #671 
ST. LOUIS: 1123 WASHINGTON AVE. CANADA: 119 ADELAIDE ST., W. TORONTO 
SOUTH: CANDLER ANNEX BLDG., ATLANTA, GA. 295 YOUVILLE SQ., MONTREAL 
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. - 4 Founded in 1849, 
Chas. Pfizer & Co. is now ninety years 
old. Few firms in this country can 
look back on so long a life. Fewer 
still can look back on so many years 


of outstanding service to humanity. 


Q When Chas. Pfizer & Co. was 
founded, the United States was still 


, 


In REQ Chas: ise V Ce: starled bailing somelhing 


ea 
more ferectous Mhan gold —w weputation for gualily and ependatility 
c c 


ALIFORNIA 









mainly agricultural—with vast areas 
in the West still sparsely inhabited 
by Indians, trappers and a ‘few hardy 
pioneers. The chemical industry was 
still in its infancy. Chemicals were 
scarce, high-priced and of none too 
dependable quality. The first aim of 
Chas. Pfizer & Co. was and is to pro- 
duce a dependable supply of chem- 


icals of exceptionally high quality. 


q Patient research and a rigid ad- 
herence to quality standards have won 


for Chas. Pfizer & Co. well-merited 


‘success. Today the Pfizer plant covers 


many acres, and Pfizer Chemicals 
serve an almost incredibly wide range 


of human needs. 


GHAS. PFIZER & CQ.,INC. 


81 MAIDEN LANE, 


M AN U F 
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NOW 


Codled n.con 


PACKED IN 


ALUMINUM TUBES 


COULDN’T BE DONE TWO YEARS AGO 


Scores of products for which plain Aluminum 
tubes are unsuitable are now being packed 
successfully in Alcoa Aluminum Tubes. Ich- 
thyol, which is supplied under the Merck label, 
for example. 

This has been made possible, since 1937, 
by the perfection of new types of interior 
coatings which do not affect the product and 
keep the product from reacting with the tube. 
The coatings are inert to even acid and alka- 
line ingredients. 


The Drug and Cosmetic Industry 


So now the advantages of Aluminum... 
purity, lightness, strength and economy .. . 
can be enjoyed by virtually all tube users. In 
price these coated Alcoa Aluminum Tubes are 
but slightly higher than plain Aluminum tubes. 

Of course, for many products no interior 
coating is needed; plain Alcoa Aluminum 
Tubes are entirely satisfactory. Yours may be 
among these. For full information, write 
ALUMINUM COMPANY OF AMERICA, 1913 
Gulf Building, Pittsburgh, Pa. 
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This season make your sun tan product in a 
simpler, modern, more effective way. All that 
you do is mix Sunarome Perfume with the 
medium you prefer . . . water gum, water alco- 
hol, water alone, liquid cream base, mineral oil, 
fatty oils or other bases. It's the perfume com- 
pound itself that effectively screens out the 


burning rays of the sun. 


Sunaromes have been tested by the spectro- 
photometer, under the summer sun and by an 
increasing number of users. They are positive 


in their protection . . . non-irritating to the skin, 





/ A PERFUME COMPOUND THAT'S < Li 
* AN EFFECTIVE SUN-SCREEN! 
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O40 0.60 O30 
TRANSMISSION FACTOR 


~ SUNAROMES | 


PERFUMES THAT SCREEN OUT BURNING RAYS 


soluble in water, alcohol and oil, inexpensive, 


and are available in a wide selection of odors. 
SEND FOR SAMPLE AT ONCE! 


Also descriptive leaflet giving complete data, 
prices, etc. and many valuable formulas. 





CHEMICAL COMPANY, INC. 
603 Johnson Ave., Brooklyn, N. Y. 





MANUFACTURERS OF AROMATIC CHEMICALS, NAT- 
URAL DERIVATIVES, PERFUME OILS, ARTIFICIAL 
FLOWER AND FLAVOR OILS 


STOCKS IN PRINCIPAL CITIES 





ALE 
IDEA 


THAT WILL.. 


GELL HAND SOAP wn 


INCREASE YOU 


~ a @ Here’s a sales and merchandising idea that will 
take your Mechanics Hand Soap out of garages... 
- tool boxes... cellar shelves... into big volume sales 
for kitchen and bathroom use. 
Glass is the answer. Your brand of hand soap at- 
tractively packaged in a glass container we have 
== specially designed for it. Consider for a moment, the 
~ a. practical as well as merchandising advantages of glass 
[= —No rust or corrosion ... No drying out with the 
I) NN efficient Anchor Amerseal Cap ... Product can be 
, : a distinctly colored to identify your brand . . . Cap is 
easily removed and resealed with a simple quarter 
turn... Glass offers highest “eye appeal”. . . Glass 


means quality and a better price structure. 
































This attractive, wide-mouth jar, sealed 
with the efficient and easily removed 
Anchor Amerseal Cap will bring your 
Mechanics Hand Soap out of the cellar 
into the kitchen and bathroom—lifting 
sales and profits to new heights. 


PACK IN GLASS FOR GREATER SALES AND GREATER PROFITS! 


Raed 


| WHAT ANCHOR HO . 
A _ PACKAGING SERV 


MEAN TO YOU! _ 





it will These important sales features of Glass will in- 


es...) crease your hand soap sales—take it out of a limited @ At Anchor Hocking, you will find a service organiz 
» sales § and highly competitive field and put it in the fast tion thoroughly reliable and capable of handling x 
complete package requirements from container, to closure 
to carton—including sealing equipment. You deal with 
one, dependable source of supply and benefit by the many 


turnover class. 
yap al- Anchor Hocking, with its complete facilities, from 


have § Container to closure to carton to packaging machinery, 










nt, the § has a definite merchandising story to tell hand soap ‘ advantages this offers. = 
f glass § manufacturers. This story, and sample containers are F Backed by years of eapetionce, Anchor Hocking 
th the § yours for the asking. S ‘signers, engineers, research and laboratory - % 
on a are ready to assist you with the proper handling, y 
cap is | ANCHOR HOCKING GLASS CORPORATION a ration, packing and sealing of your product. All the 
ate Lancaster, Ohio 5 cilities and services of our organization are yours 

Clas Closure Division: obligation. Give Anchor Hocking COMPLETE 






ANCHOR CAP & CLOSURE CORPORATION 
Long Island City, N. Y. and Toronto, Canada 


SPONSIBILITY and you'll be completely satis 
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THE STORY HANGS ON A THREAD a 








VERY SECURELY 














This thread of ours is like no other. We don’t even 
make it. You do that right in your plant. 

The threads in all other C.T. caps are made at the 
cap factory. Like ready-made suits, they are sup- 


What with 


variances between “min” and “max,” the fit isn’t 


posed to fit when you put them on. 


always exact. Result: grief. 
But when the threads in each cap are formed to 


fit those of the container it goes on, there you have 


That’s the RO principle. RO Seals 


perfection. 


AT YOUR SERVICE: 26 
YEARS OF EXPERIENCE 
BUILDING QUALITY 












are supplied threadless. The machine that seats 
them, under pressure, on the container also Rolls On 
the threads, using the glass itself as the pattern for 
depth and contour. Every seal is tailor-made. 

Does that reduce chance for evaporation and 
leakage? Definitely, RO users find. 

Does it make it easier for consumers to open the 
package? Ever so much easier, women find. 

Does it make RO Seals cost more? The answer 


is: less than some caps, a little more than others. 





FOR SAMPLES AND 
PRICES OF ALSECO 
SEALS, WRITE ALUMI. 





SEALS AND SEALING 





NUM SEAL COMPANY, 





MACHINES TO FIT THE 





1323 THIRD AVE., NEW 





NEEDS OF THE USER. 


Trade Mark Reg“ 





KENSINGTON, PENNA. 











2. To be certain that your brand delivers maximum 
consumer satisfaction, Allied uses only finest ingre- 
dients, obtained from the most dependable sources, 
and pre-tested by Allied’s Control Laboratory! 
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the best for Mama and me!” When 


1. “Only 


women buy toiletries and cosmetics today, they 3. Constant research, plus 53 years of experience, have 
ask: ‘How does the product satisfy my needs?” f supplied Allied with formulas which make users 
They may purchase your product once—but ig) loyal to your brand. Allied gives you a product that 


they simply won't buy again unless it satisfies! 


Allied Research 


makes users 
Loyal to Your Brand! 


sells...delivered where you say...always on time! 





4. Wouldn't you like to know, without any obliga- 
tion, why leading brand-sellers have changed to 
Allied—and what such a change could do to help 
your sales? Simply write to Allied—TODAY! 





‘PRIVATE BRAND MANUFACTURERS OF: TALCUM POWDERS * DUSTING POWDERS « FACE POWDERS + PERFUMES 
TOILET WATERS + SACHETS « MANICURE PREPARATIONS * CREAMS + LOTIONS + DEODORANTS 
DENTIFRICES « BATH SALTS « HAIR AND SCALP PREPARATIONS * SHAVING PREPARATIONS + SKIN TONICS 


LIPSTICKS APLI * ROUGE SUPREME ¢ FACE POWDER APLI - MASCARA APLI « EYE SHADOW APLI 


ALLIED PRODUCTS, Inc. - 30 ROCKEFELLER PLAZA, N. Y. C. 


MAKERS OF THE WORLD’S FINEST COSMETICS AND TOILETRIES + PRIVATE BRANDS EXCLUSIVELY 
PLANT AND LABORATORIES: SUFFERN, NEW YORK 
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1 Non-rolling, extra depth, 2 Double shell metal cap; 3 Single shell metal cap: 4 Regular or acid resisting 


bakelite cap; non-swelling, special thin flange rubber part; clutch rubber part; tooled blunt plastic caP; regular rubber part 
Amekine synthetic rubber part, special bent glass. glass. in various colors; s¢€mi-blunt 
without strong odor; Saftee glass. 






ball glass. 





5 Fancy colored beetle cap; 
midget rubber part; regular 
straight glass. 


Patented in U. S. A., Canada, Great 
od Britain, and other countries 


have what it takes 
to make the world's finest DROPPING PARTS 


Among the things it takes to make dropping parts all they 
should be, is the utmost PRECISION in design and dimensions 
of parts. Permissible tolerances above and below absolute 
accuracy must be held within microscopic limits. And there 
must be the closest interrelation of inside and outside di- 
ameters, depths and heights, thicknesses and lengths, pitches 
and tapers, in the making of ALL parts, including caps and 
threads, rubber parts and dropper glasses, as well as bottles. 
Only when ALL these requirements are met will you get 
dropping outfits which you can depend on; which function 
perfectly; which are not easily broken; and which are tight and 
stay tight. 

The surest, and also the most economical way for you to get all 
these things, with the least trouble on your part, is to buy New 
Perfection. For New Perfection are produced by specialists in 
dropper fitments, by mass production methods; they are 
minutely inspected and delivered to you completely assembled, 
ready for use with your product. 

In NEW PERFECTION you are offered the widest choice of 
materials, colors, sizes and styles, to suit individual needs and 
preferences. Write us today on your letterhead and let us sub- 
mit prices, samples and suggestions, without obligation on 











MS 
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your part. 
PENNSYLVANIA GLASS PRODUCTS CO. 
418-20 NORTH CRAIG STREET PITTSBURGH, PA. U.S. A. Cross-section of NEW PER- 


Not affiliated with any other glass concern FECTION Dropping Outfit 
146 The Drug and Cosmetic Industry Feb. ’40: 46, 2 
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The Fifth Edition of 


THE 


MERCK 


INDEX 


(1940) 


Is Now Available 


An Encyclopedia of Chemicals and 
Drugs for the Chemist, Pharmacist, 
Physician, Dentist & Veterinarian. 


Thousands of chemists, pharmacists and physicians have been waiting for this new book. 


You can now obtain a copy at the 


SPECIAL PRICE OF $3.00 (rice in canada, $3.50) 


@ 1,060 pages—nearly twice the num- 
ber of the previous editions. 

@ Contains more than 5,900 descrip- 
tions of individual substances. 

@ An important new feature is the sec- 
tion, “Chemical, Clinico-Chemical 
Reactions, Tests and Reagents by the 
Author’s Name” which incltides more 
than 4,500 numbered Tests, Reac- 
tions and Reagents. 

In the section on “‘Coal-Tar Colors 
for Use in Foods, Drugs and Cosmet- 
ics,’’ 113 colors are described. 

The section on ‘Indicators’ covers 
126 indicators, and the section on 
‘“Minerals” embodies the description, 
formulas, and percentage composi- 
tion of 187 minerals. 

Another new section contains formu- 
las for the preparation of Culture 
Media, Fixatives, and Staining Solu- 
tions, comprising a total of 212 for- 
mulas and methods of preparation. 

@ Also Useful Tables, Antidotes for 
Poisons, and Literature References. 


Printed in clear type on English finish 
paper, bound in black semi-flexible imi- 
tation leather covers and stamped in gold. 


148 


What Trade and Professional Journals Say about The Merck Index 


Brief excerpts from some of the current publications which carried reviews of The Merck Index: 


‘‘By reason of the wealth of information 
contained, The Merck Index will become 
an important part of every pharmaceu- 
tical library.’’—Drug Trade News. 


‘‘Thisencyclopediaof chemicalsand drugs 
represents the most extensive compila- 
tion of this authoritative reference work 
that has been undertaken since the first 
editionappearedin1889.’’ -TheApothecary. 
‘‘Considering the price of the book, its 
contents and its importance, no physi- 
cian should be without this excellent 
work.’’—The New York Physician. 


‘The fifth edition should now supplant 


MERCK & CO. Ine. « 


the previous edition which is, or should 
have been, in the reference library of 
every prescription room. Every pharma- 
cist will find extensive use for this the- 
saurus in his professional work; so place 
it beside your U.S.P., N.F., and Dispen- 
satory where it will be available for in- 
stant reference.’’—Druggists Circular. 


“The Merck Index will be a valuable addi- 
tion to every pharmaceutical library, for 
it is in fact a condensed, comprehensive 
and reliable encyclopedia of chemicals 
and drugs for the chemist, pharmacist, 
physician and those in allied professions.”’ 
—Midwestern Druggist. 


RAHWAY, N. J. 


In Canada: MERCK & CO. Ltd « MONTREAL & TORONTO 
This order form will bring you chi Merck Index promptly. Mail it today. 


* Seslaealaaad Order Form e 


MERCK & CO. Inc., Rahway, N. J. 


Please send me one copy of THE MERCK INDEX (Fifth Edition) at 
the special price of $3.00. 


O Check, or money order, is enclosed.* 


O Send book C. O. D. 


*If you desire to send remittance instead of receiving the book C. O. D. 
enclose this coupon and your check or money order for $3.00 in a sealed 
envelope and the book will be mailed prepaid. 
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We'll sell bottles on the slightest provocation. But, in doing so, we 
are selling something far more important than mere glass containers. 


For CARR-LOWREY considers packaging a vital function... pre- 
fers to go to the very essence of a competitive situation to recom- 
mend designs that will cut across all competition, that will be 
particularly appropriate to the product...that will be militant and 
well-groomed salesmen for you at the very point-of-sale! 


To do this, CARR-LOWREY draws upon the vast knowledge and 
skill of its designers and craftsmen ...men who have a reputation 


for producing outstanding commercial successes. 


They subject each new design to a rigid, but logical, standard of 
(1) attractiveness, (2) practicability, (3) economy. And it's because 
of their ability to blend all three of these requirements into their 
ultimate designs that CARR-LOWREY is called upon to supply 
bottles for hundreds of nationally-known products, 


If you package foods, drugs or cosmetics, or some household spe- 
cialty, perhaps our “3-point service” can help increase your sales. 


A *3-point”?” CARR-LOWREY bottle for Charles-of-the-Ritz “Tingle” toilet 
water. Attractiveness, practicability and economy, with the plus of custom 
creation, went into this unusual container to help build sales and acceptance 


for this new addition to a famous line of cosmetics. 


Carr-Lowrey Glass Co. 


Factory and Main Office: BALTIMORE, MD. 


New York Office: 500 Fifth Avenue °¢ Chicago Office: 1502 Merchandise Mart 























CHEMICALS 


for the Drug & Cosmetic Industry 


HEXAMETH YLENETETRAMINE 
( h 


Met enamine) 


- in a wide range of granulations 
to the needs of the Tablet Manufa 
in Crystal and Powder 


, Particularly adapted 


cturer, Available also 
form, 


FORMALDEHYDE : PARAFORMALDEHYDE 


ACETYLSALICYLIc ACID - sopium SALICYLATE 


SALICYLIC ACID ; METHYL SALICYLATE 
MINOR SALICYLATES 


CREOSOTE . CREOSOTE CARBONATE 
GUAIACOL GUAIACOL CARBONATE 
POTASSIUM GUAIACOL SULFONATE] 


BENZOATE OF SODA . BENZOIC ACID 
BENZYL CHLORIDE - BENZALDEHYDE 


BROMIDES . GLYCEROPHOSPHATES 
SILVER PROTEINS 


Complete List on request 











» March 14th, 1940 
Make reservations through Ray Schlotterer, 
41 Park Row, New York 


HEYDEN 


CHEMICAL CORPORATION 
50 Union Square ® New York 
3 CHICAGO Branch — 189 w, Wacker Dr. 
Factories: Garfield, N. J-—Fords, N. J. 
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SERVICE TO THE TRADE EXCLUSIVELY 








COMPACTS ROUGE & POWDER 
LIPSTICKS CREAM ROUGES 


(Alll indelible shades — 
consistencies a la mode) 


EYE SHADOWS EYEBROW PENCILS 
WATERPROOF MASCARAS 








All products are checked by competent chemists, to insure full com- 
pliance with the new Pure Food, Drug and Cosmetic Act, as it relates 


to the mandatory use of certified colors. 


We are pleased to announce that all our deliveries of cosmetics now 


meet the requirements of the above act. 





OXZYN SALES COMPANY 


New Jersey Office: 257 Cornelison Ave., Jersey City Canadian Office: 2109 Ottawa St., Walkerville, Ont. 


Telephone calls originating in New York will be accommodated through REctor 2-8360. In Jersey City 
Phone Delaware 3-2560. 











WHOLESALE e Lend p MANUFACTURED BY 
DISTRIBUTORS OF =e SOCOOXZYN COMPANY 
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COSMETIC FORMULAS © 


MODERN 


COSMETICS 


by 


FRANCIS CHILSON 


TABLE OF CONTENTS: 


Chapter 
1. The Skin 

. Cosmetic Classification 

. Cosmetic Duplication 

. Face Powder 

. Toilet Powders 

. Tooth Powders 

. Manufacturing Powders 

. Powder Packaging 
Cleansing Creams 

. Lubricating (Tissue) Creams 
Vanishing Creams 
Cold anf All Purpose Creams 
Hand Creams 
Brushless Shaving Cream 

. Shaving Creams 

. Astringent Creams 
Bleaching Creams 

. Acne, Blackhead, Eczema Creams 
Scalp Ointments 
Tooth Pastes 

- Facial Masks 
Cream Equipment 

. Emulsifying Machinery 
Paste Equipment 

. Packaging Creams and Pastes 
Liquid Creams 
Hand Lotions 

. Mouth Washes 

. Skin Toning Lotions 

. Astringent Lotions 

. After Shaving Lotions 

. Bleaching and Freckle Lotions 

. Acne, Blackhead, Eczema Lotions 

. Alopecia Tonics 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st St., New York City 


Chapter 


35. 
36. 
37. 
38. 
39. 
40. 
41. 
42. 
43. 
44, 
45. 


46. 
47. 
48. 
49. 
50. 


Dry Scalp and Dandruff Tonics 

Oily Scalp and Dandruff Tonics 

Soapless Shampoos 

Soap Shampoos 

Equipping The Liquid Room 

Filters and Filtration 

Packaging Liquids 

Lipsticks 

Cream Rouges 

Paste Rouges 

Eye Shadow, Eyebrow Pencils and 
Mascara 


Compacts—Powders and Rouges 
Liquid, Cream and Cake Powders 
Manicure Preparations 
Deodorants 

Depilatories 


- Sun Preparations 

. Burn Preparations 

. Eye Preparations 

. Waving Fluids, Jellies and 


Powders 


. Miscellaneous Hair Preparations 
. Brilliantines 

. Bath Preparations 

. Miscellaneous Cosmetics 

. Equipping the Small Plant 

. Factory Construction 

. Handling Materials 

. Packaging Equipment Layout 

. How to Lay Out a Cosmetic 


Factory 


. Packaging 


Appendix 
Tables and Useful Data 
Buyers Guide 


Please send me at once “Modern Cosmetics” for which I enclose six dollars. 


(OS IRR RSW EOS AUER CREASE SCRE De ete AUR OMe rghiibsy ects oI, RM MOE DOE PORE BO 


ROS SESS R ac 0 BSG as AGAR AY Ge OEE EE IEE” 


If after 24 hours examination I wish to return “Modern Cosmetics” it is 
understood that my money ($6.00) will be refunded at once, on publisher’s 


receipt of the book. 


Chemist, factory manager, perfumer, owner— 
anyone interested in Cosmetics will find ‘‘Modern 
Cosmetics’’ a valuable help in business. It is a tech- 
nical book, filled with formulas, procedure, manu- 
facturing practices, yet so clearly and simply written 
that even one not connected with the industry can 
understand its text. 


The most experienced chemist or factory manager 
will find in its wealth of information, useful methods 
new to him. The inexperienced man or woman who 
wants a clear understanding of the industry, wants 
to know something about how cosmetics are made, 
who is working on a small scale with the handicap of 
little experience or knowledge, will find the book 
easy to understand, a great help and guide. 


Over 70 cosmetic products described, with 
formulas and manufacturing discussions. 


64 chapters 


By far the largest and most comprehensive book 
published on cosmetic manufacture. 


ORDER AT ONCE! 


“Modern Cosmetics” 
$@-00 


Beautifully Bound 
564 Pages 
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© e« e The Visible Guarantee of Invisible Quality « e¢ e 


KIMBLE GLASS COMPANY ....- VINELAND, N. J. 


NEW YORK*e* CHICAGO*+*+ PHILADELPHIA+s*s DETROIT*®* BOSTON 











A SNOOTY CIRCULATION? 


YOU BET IT IS! 


But the stores where TOILET REQUISITES is read do over 75% of the business in per- 


fumes, cosmetics and toilet articles sold for over 50 cents. 


Only 6,000 stores—department stores, drug stores, and the ‘‘A”’ stores in the chains— 
but they are run by the good merchants, have the traffic, know how to display, advertise 


and sell. And they do the business, making and breaking manufacturers’ reputations. 


They read TOILET REQUISITES and their salesgirls (over 14,000 of them!) read 
TOILET REQUISITES. What you have to say in TOILET REQUISITES and how you say 
it as an advertiser helps form their opinions as to whether your product and your 
advertising makes it worth the store’s while to give you displays, cooperate with your pro- 


motions, say nice things to their customers about your product. 


These dealers can do as much to build your reputation, your prestige and your busi- 
ness volume as your consumer advertising. If they believe in your product, in your adver- 


tising and sales planning, they can double or triple the cash returns of your consumer 


advertising. 


You have plenty to tell these dealers and salesgirls and there is no better way than 


through TOILET REQUISITES. 








ANNOUNCING 














Builders of World Auto atic and $ lutomatic Labelers for E 


Worcester, Massachusetts 
NEW YORK BOSTON BALTIMORE PITTSBURGH CHICAGO SAN FRANCISCO © 
SEATTLE PORTLAND LONDON MONTREAL TORONTO WINNIPEG 
VANCOUVER SYDNEY. AUSTRALIA WELLINGTON. N. Z. SAN JUAN. P. R. 
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A single chemical having the Properties most desired by the perfumer. 


Great Strength 
(5 times stronger than Hydroxy Citronellal with which it blends well.) Result: Economy. 


Persistence in Odor 
Result: The assurance that your product will reach the consumer properly perfumed 
and that your expenditure for perfume has not been wasted. 


Freedom from Irritation 
Result: Permitting its use in Cosmetics as well as Soap and Perfumes. 


Freedom from Discoloration 
Result: No worries about returned goods from this cause. 


Cyclamal is of 100% Purity 


Requests for samples on your firm's letterhead 
will be promptly answered 


AROMATICS DIVISION 
GENERAL DRUG COMPANY 


170 Varick St., New York Transportation Bldg., Los Angeles, Cal. 
9 S. Clinton St., Chicago, Ill. 907 Elliott St. West, Windsor, Ontario 




















Y 3,200 MANUFACTURERS 
... IN 31 COUNTRIES 
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Coming Soon! 


THE NEW 1940-1941 EDITION 
of the 
DRUG AND COSMETIC REVIEW 


Advertising forms for condensed suppliers 
and manufacturers catalogs close in 50 days. 


The New Edition will contain: 


A complete book on formulation and manufacturing. 


A complete directory of all supplies—machinery, packages, 
chemicals and raw materials. 


A complete legislative section. 


As advertising, the condensed catalog of recognized sup- 
pliers to this industry. 


The last edition, 1938-1939, was a book of 600 pages — the most complete reference 
book the manufacturer of pharmaceuticals, perfumes, cosmetics and allied products has 
— was given complete industry distribution and was sent to 36 foreign countries 
interested in American methods and supplies. | 


This new edition for 1940-1941 will be as large, as usefully complete, and as thor- 
oughly distributed. 


ADVERTISING RATES ON REQUEST 


101 West 3ist Street New York, N. Y. 


The Drug and Cosmetic Industry 










19 4 WILL BE A BIG DURLIN 
NAIL ENAMEL YEAR ~ 
























Things have been happening in the cosmetic industry—changes in which the big 


retailers and the alert cosmetic manufacturers have already pointed the way. 


Today, make-up preparations are in the forefront in the big retail displays and in 
advertising. The industry has become a fashion industry. Emphasis is on making 


women more beautiful—smarter. 


DURLIN NAIL ENAMEL is becoming a big leader in cosmetics. It is most closely 
tied to the fashion movement in the industry. All the other make-up preparations— 
lipstick, rouge, face powder, and eye preparations—are being 
linked to the fashion set by nail enamel, and all these 


preparations are carrying with them other cosmetics. 


We have consistently talked to you about DURLIN’S 
fashion leadership in color. DURLIN customers have been 


in step with fashion, NOT ten steps in the rear. Their busi- 





ness has grown. 


DURLIN NAIL ENAMEL will give you the equal of the best— 


every quality that makes women feel they have the finest 


enamel, and the fashion shades that get retail display 


and make women want your brand. 


LET’S TALK THIS OVER! Write, phone, or drop in. 





THE DURLIN CORPORATION 


Producers of The Most Talked About Nail Enamel in The World 
Il WEST 42nd STREET NEW YORK, N. Y.. U. S. A. 





DURLIN Gives You Service 
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Helfrich make-up essentials have “‘it.’’ Every day, in thousands of re- 
tail stores, Helfrich make-up essentials are selling under many nation- 


ally known names. 


Because Helfrich lipstick, rouge, face powder and eye preparations 
have those cosmetic qualities women demand today . . . smooth-tex- 
tured, indelible, non-greasy lipstick; velvety soft rouge; light, fine face 
powder; eye-shadow, mascara, eyebrow pencils, eye lotions, eye 
creams. 

Let Helfrich make-up preparations, fashion wise and cosmetic wise, 
increase your business. 

Buy them in bulk, have your containers packaged at our plant or let 


us sell you complete packages. 





HELFRICH Laboratories 


HELFRICH LABS. OF N.Y. C., INC., 30-34 WEST 26TH ST., NEW YORK 
HELFRICH LABORATORIES, INC., 564-570 WEST MONROE ST., CHICAGO 
HELFRICH LABS. OF CANADA, LTD., 690 KING ST., WEST, TORONTO, ONTARIO 


BALDWIN & BALDWIN, 819 Santee St., Los Angeles, Calif. 
CHARLES H. CURRY, 420 Market St., San Francisco, Calif. 
& 

CABLE ADDRESS: HELFLABS, NEW YORK, CHICAGO, TORONTO 
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FORTY-FIVE PER CENT | 


TH question of distribution of the products of this industry is 

far from settled even though things are comparatively since 
= maintenance has become the law of the land. The prob- 
ems surrounding the chain stores and their apparent advantage 
over independent retailers has only been partially settled 
through price maintenance legislation and the Robinson-Pat- 
man Act. Likewise has the problem of service wholesalers and 
cooperative wholesalers been only partially settled by these two 
types of legislation. 


Bt the main problem that remains with the industry is what 

to do about the extremely large number of independent re- 
tailers throughout the country who are not able to buy sufficient 
of the goods of any manufacturer to obtain the additional dis- 
counts that are available to other retailers—independent or 
chain. Are these retailers who are generally on a C.O.D. basis 
and buy all products on a twelfth-of-a-dozen scale entitled to 
exist? Many manufacturers and wholesalers say that the indus- 
try would be better off without these retailers who buy on the 
same scale as consumers. Perhaps this is true, but it seems to us 
that elimination some forty-five per cent. of the retail drug 
outlets—at which figure these smaller retailers are generally 
estimated—would result in a lessening of sales of the products 
of manufacturers that might bring about serious competition. 
It must be remembered that ten per cent. decrease in the volume 
of the business of any manufacturer can make the difference be- 
tween good times and bad, and ten per cent. is not too much to 
expect from the elimination of these retailers. 


A®*? if these retailers are not to be eliminated, what is to be 

done about them? Are they to be allowed to struggle along 
in a condition that is close to bankruptcy or are manufacturer- 
wholesaler contracts going to be abrogated in an effort to give 
these retailers at least a living wage? The answer is up to the 
manufacturers in this industry and should be decided in a way 
that will serve the manufacturers best. 


The Drug and Cosmetic Industry 
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THE COSMETIC TAX 


| Pe November we published an article entitled 
“Less Cosmetic Tax” in which we told the method 
being used by many leading manufacturers of cosmetics 
in computing the cosmetic tax under the amendments 
which became effective on June 29, 1939. We were de- 
luged with letters, telegrams, and phone calls to know if 
this interpretation has been approved by the Treasury 
Department. In replay we said that this method had 
not been discussed by the Treasury Department and 
therefore not approved or disapproved by the Treasury 
officials. Evidently the article in question came to the 
attention of the officials for the following letter was 
sent to us under date of January 18, signed by D. S. 
Bliss, Deputy Commissioner: 

“Reference is made to an article appearing in your 
publication “Druc anp Cosmetic I[Npustry” for 
November 1939, entitled ‘Administrative Problems” 
with reference to the tax imposed on sales of toilet 
preparations by section 3401 of the Internal Revenue 
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Code, as amended by section 3 of the Revenue Act of 
1939. 

“In this article the following statement appears: 
‘The tax will be paid by the manufacturing company on 
the price at which the products are sold to the distribut- 
ing company.’ 

“The above-quoted statement appearing in your 
article may be misleading to certain manufacturers, 
producers, or importers of toilet preparations for the 
reason that in any case where a manufacturing company 
and a selling company are owned more than 75 per cent. 
by the same interests, sales between the companies are 
prima facie presumed to be made otherwise than 
through an arm’s-length transaction and the basis for 
tax is to be computed according to the provisions of sec- 
tion 3441(b) (3) of the Internal Revenue Code. Section 
3441(b) (3) provides that where an article is sold other- 
wise than through an arm’s-length transaction and at 
less than the fair market price, the tax shall be based 
upon the price for which such articles are sold in the 























ordinary course of trade as determined by the Commis- 
sioner. Therefore, in any case where the price for which 
the article is sold by the manufacturing company to the 
selling company is at less than the fair market price, a 
basis for tax will be established by the Commissioner. 

“In determining the fair market price, consideration 
must be given to the provisions of paragraph 3 of section 
3401 of the Internal Revenue Code, as amended, which 
provides that there may be excluded the wholesaler’s 
salesmen’s commissions and costs and expenses of adver- 
tising and selling. However, no general rule has been 
formulated which would be applicable to all cases and, 
consequently, each case must be considered on its par- 
ticular facts.” 

If one reads this letter carefully he will realize that 
the Treasury Department does not disagree with our 
interpretation of the law. Rather does Commissioner 
Bliss point out that in arm’s length transactions in 
which the manufacturing company sells the products to 
the selling company at less than a fair market value for 
the products, the selling prices will be revised upward. 
In other words, the Treasury Department is not going 
to let a manufacturer set up a manufacturing company 
and a selling company and then let the manufacturing 
company sell the products to the selling company at less 
than the price at which these products are ordinarily 
sold in such transactions. For if they did permit the 
manufacturer to evaluate these products at any figure 
that the manufacturer might choose, the manufacturer 
might price them on a profitless basis to the manufac- 
turing company or even at a loss just to lower his tax. 

It is clear from this letter that a new basis for compu- 
tation of the tax exists, but that the Treasury Depart- 
ment reserves to itself the right to consider each case on 
its particular merits. After all the Treasury Depart- 
ment is not going to allow any general rule to be ap- 
plied, but a check-up by the inspectors of the depart- 
ment will quickly see what is right and what is wrong. 
The one thing which a manufacturer should do, how- 
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Since the article published in our Novem- 
her, 1939 issue, we have been asked if 
the Treasury Department approved our 
interpretation of the amendment to the 
cosmetic tax. We present a letter from 
the Treasury Department regarding this 


_ article, and we comment on it. 


ever, is to commute his tax on a basis which will give 
him every deduction to which he might be entitled. 
Under such circumstances, the worst that can happen is 
that the department will check his return and assess him 
the additional to which the department thinks it is 
entitled plus six per cent. interest. Then the manu- 
facturer can appeal to the courts, or he can pay the 
additional assessment under protest and wait for some- 
one else to appeal the matter to the courts. Only by so 
doing can a manufacturer be certain that he will get the 
benefits of such deductions if they are allowed by the 
Treasury Department itself or by the courts. There is 
certainly nothing to be lost by following the procedure 
outlined in our November issue with the warning by 
Commissioner Bliss as to fair prices being charged the 
distributing by the manufacturing company. 

The question of whether the cost of packaging opera- 
tions and of the packages themselves can be deducted 
remain unanswered in the Commissioner’s letter. How- 
ever, the law says that these costs can be deducted if 
the packages are not bought and the packaging opera- 
tions not performed by the actual manufacturer of the 
article. And this condition obtains whether the transac- 
tion is at arm’s length or not, according to the law. 
Therefore, if a manufacturer sets up two companies, 
and sells the naked cosmetics from the manufacturing 
company to the distributing company, with the dis- 
tributing company buying the packages and doing the 
packaging, the tax is paid only on the naked cosmetic. 
This is the interpretation being followed by many lead- 
ing cosmetic manufacturers. The only thing in which 
the Treasury Department should be interested in such 
a case is that the manufacturing company charges a 
proper price for the naked cosmetics. Here again there 
is certainly no harm in following this interpretation. 
Large manufacturers who have followed this method 
are waiting anxiously to see whether the department 
will approve this method or whether they will have to 
test it out in the courts. 
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on menthol market has features sufficiently in- 
teresting to warrant a review at the present time. 
The Japanese market for natural menthol is $1.00 per 
pound higher than the spot market in New York for the 
first time in the history of this important raw material. 
Sharp advances have featured the Japanese market 
during a period in which practically no new business 
was placed there. China is emerging as an important 
producer of natural menthol and is exporting in ever 
increasing quantities. What is the future of this com- 
paratively new source? Will Japan permit Chinese 
competition to seriously threaten her markets for this 
product? Is synthetic menthol likely to be a deciding 
factor in the eventual position of this commodity? 

Japan is still the predominant factor in menthol and 
most likely will continue so for some time to come. The 
two past crops—1938-1939—were very good so that 
there is ample material available for export. Predom- 
inant strength has been characteristic of this source for 
a long while and at the present time is more pronounced 
than ever. The control which Japan has over natural 
menthol is such that continued resistance has been pos- 
sible to all efforts of the large consuming markets of the 
world to change the Japanese position. 
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The United States is the largest consumer of menthol. 
During the period January to November 1939 inclusive, 
this market imported 317,768 pounds of natural men- 
thol of which amount 256,268 pounds came from Japan 
and 61,500 pounds from China. During the 12 months 
of 1938 total United States imports of natural menthol 
amounted to 365,920 pounds. Of this amount Japan 
sent 345,820 pounds and China only 20,100 pounds. 
These figures indicate a decline in the imports from 
Japan and a sharp advance in shipments from China. 

Not only is Japan shipping less menthol on old con- 
tracts but new buying has been practically nill during 
the past six months. To what then can be attributed 
the strength in Japanese menthol particularly in view of 
competition not only from a new source for natural 
material but also from the synthetic product? 

Because of the Japanese situation it was necessary for 
local dealers to increase their prices recently by 55c per 
pound to a range of from $3.75 in case lots to $3.85 per 
pound in smaller quantities. At this price the market 
in Japanese material is practically nominal because it 
would cost considerably more than this to replace 
stocks. 

(Continued on page 164) 
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FLAVORS AND THE LAW 


Will the Food, Drug, and Cosmetic Act, 
by forcing artificial flavors to be stated 
on the labele, drive manufacturers away 
from natural flavors to an increased use 
of artificial flavoring materials? 


b dou matter of flavors under the Federal Food, Drug, 
and Cosmetic Act has brought about a situation 
which might end with an entirely different result than 
that anticipated by the framers of this legislation. For 
it is quite likely that enforcement of the new law will re- 
sult in the use of far greater percentages of synthetic or 
artificial flavoring materials than has been the case. 

The law requires that if a food product contains any 
artificial flavoring, the fact shall be stated on the label. 
The essential oil dealers and other flavor manufacturers 
have long been selling “true fruit” flavors as well as 
imitation or artificial flavors. Because of the fact that 
in the extraction of flavor from fruit, something appar- 
ently is lost, or at least the extracted flavor is not the 
same as the taste of the fruit itself, it has been custom- 
ary to attempt to replace that which was lost or to add 
ingredients which would make the finished flavor the 
same as the taste of the fruit. This type of flavor was in 
existence before the original Food and Drugs Act of 
1906 and has been known as a “true fruit” flavor. In 
addition to this type of flavor, there have also been 
flavors known as “‘fortified’’ flavors, and there have also 
been ‘‘imitation’’ flavors. 

But under the new law the addition of anything to a 
flavor extracted from the fruit must be stated on the 
label. Therefore, the flavor manufacturers cannot sell 
these flavors to consumers without mentioning the 
added ingredients on the label. Consequently, the user 
of these flavors must mention on his labels the fact that 
some imitation flavor has been used. No longer can he 
buy these so-called “‘true fruit” flavors and market his 
products as naturally flavored. He has now been told 
by the label on the ‘‘true fruit’ flavor that other in- 
gredients from synthetic sources are added, and there- 
fore he must tell on his label that some imitation flavor 
has been added. 

While such a law might be expected to aid the farmers 
who produce the fruits from which the flavors might be 
derived, the opposite effect might well be the result. 
This is for the reason that the flavor derived from the 
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fruit does not impart to other products the true flavor 
of the fruit, and also because there would not be enough 
of the flavor derived from many of the fruits to satisfy 
the requirements of the users. It is claimed that two 
manufacturing consumers in this country would con- 
sume the entire crop of raspberries if they used nothing 
but flavor derived from the fruit. Likewise, it is doubt- 
ful if there would be sufficient vanilla to flavor the 
products of this country if the supply of vanillin were 
eliminated. 

The result is that the prominent manufacturers of 
food products of this country are now forced to use 
artificial flavoring materials and to state this fact on 
their labels. And it makes very little difference what 
the public reaction is to the statement on the label of 
any manufacturers since every other manufacturer has 
to do the same thing. It is likely that some food manu- 
facturers will go to the public and tell them through 
advertising why artificial flavors are used and assure the 
public that these flavors are as wholesome as the natural 
flavors of the fruit themselves. 

It is fairly well agreed that some natural flavor must 
be present to give any flavor something that is very de- 
sirable and that is entirely lacking if artificial materials 
alone are used. For this reason it is believed that leading 
food manufacturers will still use plenty of natural flav- 
ors and.then they will state on their labels that the 
products contain both natural flavor and artificial 
flavor. However, in such cases the enforcement oificials 
will insist that the natural flavor be present in substan- 
tial amounts and not merely through courtesty. 

One of the difficulties with the ‘“‘true fruit” flavor 
business before the present law became effective, was 
that it was abused. There were so-called “true fruit” 
flavors sold over a wide range of prices according to just 
how much they had been fortified beyond the point 
necessary to bring a naturally derived flavor to the 
point required to make it taste the same as the fruit 


itself. 
(Continued on page 164) 
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a nenranens like many other drugs had its origin of 

usefulness steeped in Empiricism. Years ago it was 
widely employed in the capacity of an alterative and 
enjoyed an enormous sale in the form of a number of 
proprietary products on the market. Widely exploited 
at that time commercially, it has since been relegated to 
a position of insignificance and almost total obscurity 
as a remedial agent. 

It is true that the generally accepted definition for an 
alterative, namely, a remedial agent that possesses the 
power to bring about a change from a morbid to a 
healthy condition, is in itself very indefinite and obscure. 
For that matter many biological phenomena are like- 
wise very indefinite and likewise obscure at the present 
time. 

Are we correct in casting aside this drug because of 
the fact that we cannot pin it down in light of any 
specific action? Pharmacologists are very prone to 
adopt such an attitude, for the modern educational in- 
stitution is one that demands of its graduates positive 
research and he who engages in research that yields a 
negative result will not be awarded the coveted doc- 
torate degree, until such a time that a piece of research 
is completed that is satisfactory from a positive point of 
view. Further, pharmacologists deal for the most part 
with remedial agents on which they can place their index 
finger in relation to a specific action. The trend today 
is seemingly toward that of specifics, and in so doing, it 
would appear that we are overlooking many important 
factors such as are embodied within a crude vegetable 
drug where two or more constituents are involved. 

One reason perhaps why Sarsparilla has been thrown 
into discard is to be found in the observation that when 
a remedial agent is subjected to vast commercial ex- 
ploitation and which enjoys a tremendous sales over a 
given period, that said remedial agent soon becomes a 
back number. Such has been the case in many instances. 
Is there not a lesson in the above thought for manu- 
facturers of vitamins to reflect and meditate upon in 
light of the commercial exploitation to which vitamins 
are being subjected to today? 
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IS SARSAPARILLA 


Colloidal chemistry, that newer acquisition to the 
science of chemistry and which deals especially with 
“a particular state of being of matter” rather than with 
“composition of matter’’ such as has for the most part 
engaged the attention of chemists, is making possible a 
better understanding and appreciation of many things 
which have long remained unanswered, and which may 
shed considerable light in the future in relation to a 
better understanding of the mechanism of action of an 
alterative. 

Colloidal chemistry has taught us much relative to 
particle size, electrical charges, permeability of mem- 
branes, adsorption, etc., which as will be shown later 
seemingly play a role in the mechanism of action of an 
alterative. 

Before attempting to explore this avenue of thought. 
let us briefly review Sarsparilla from a constituency 
point of view. Fluckiger and Hanbury in the second 
edition of their Pharmacographia (1879) inform us that 
Galileo Pallotta of Naples first attempted to obtain a 
principle from this drug in 1824, which he believed to be 
an alkaloid and which he termed pariglina, later re- 
ferred to as parillin. In 1826 Berzelius replaced the 
name of pariglina with that of smilacin. Thubeuf in 
1831 obtained the same substance, more or less impure, 
and which he called salseparin. In 1833 Batka termed it 
parillinic acid. Parillin when subjected to the action of 
dilute mineral acids yields parigenin and sugar, thus 
establishing the fact that it is of glucosidal nature. 
Fluckiger and Hanbury continue by stating that the 
composition of parillin and parigenin is not settled and 
that the former belongs to the class of a saponin. In 
addition, they point out that this drug contains starch, 
calcium oxalate and a small amount of a volatile oil. 

Gathercoal and Wirth in their authoritative textbook 
entitled “Pharmacognosy” and as first edited by the 
late Dr. Henry Kraemer, and as published in 1936, 
state that Power and Salway succeeded in obtaining 
sitosterol-d-glucoside (phytosterolin), sitosterol, stig- 
masterol, a new crystalline sarsapic acid and a crystal- 
line glucoside, sarsaponin. They inform us further that 
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THE BUNK? 


that parillin and smilacin have been shown by Power 
and Salway to be impure forms of sarsaponin. 

Greenish in his “Materia Medica’”’ (1924) refers to the 
studies of Power and Salway and then states that it has 
been assumed that Sarsaparilla is practically devoid of 
therapeutic value, but as he states, this has by no 
means been proved. I recall a statement as made by 
Dr. E. L. Newcomb, a number of years ago who was 
then serving as Professor of Pharmacognosy, University 
of Minnesota College of Pharmacy, which was in keep- 
ing with this statement on the part of Professor 
Greenish. 

Now let us return to the consideration of an alterative 
after having briefly reviewed Sarsaparilla from a con- 
stituent point of view. Dr. Torald Sollman in his book 
“Manual of Pharmacology”’ (1936) states that saponins 
comprise a series of related compounds, generally non- 
nitrogenous glucosides, which occur in many plants 
Further, that their actions are somewhat related to the 
bacterial and other toxins and to soaps and bile salts; 
that they lower surface tension and therefore concen- 
trate on the surface; that they tend to displace other 
substances or absorbates from the surfaces; that by so 
doing they tend to alter permeability of the protoplas- 
mic surface of cells and are generally protoplasmic 
poison. He states further, as is well-known, that they 
have a special affinity for cholesterol and that they 
hemolyze blood cells, even in isotonic and hypertonic 
solutions. 

Under his discussion of Sarsaparilla he states “that 
it owes its activity entirely to the sapotoxin or saponin, 
and formerly enjoyed considerable reputation as an 
alterative. This is no longer accepted and that if it 
possesses any action at all, it is simply that of a very 
mild nauseant and cathartic. In making this statement 
he refers us to an article by H. C. Wood, Jr. (J. Amer. 
Med. Assoc. 66 1067 (1916). 


The year 1916 marked a time before colloidal chemis-_ 


try had made its debut as a valuable adjunct to chemis- 
try and as an interpreter of many seemingly unknow- 
able phenomena. 
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By ANTON HOGSTAD, Jz. 


We shall now proceed to review the facts as have 
been set forth from a colloidal chemical point of view. 
From the evidence as submitted, it is quite apparent 
that the action of Sarsaparilla depends upon the sapo- 
toxins or as otherwise expressed, the sarsaponins. It has 
been pointed out further that saponins have an action 
similar to soaps and bile salts; that they lower surface 
tension and concentrate on the surface; that they are 
capable of displacing other substances or absorbates 
(probably better expressed as adsorbates) from sur- 
faces; that they tend to alter permeability of mem- 
branes and that they have an affinity for cholesterol and 
that they hemolyze blood cells. 

To the one trained in the realm of colloidal chemistry, 
the above set of facts have much to offer in arriving at 
a better understanding of an alterative and concerning 
the action of Sarsaparilla. For the moment let us look 
at an alterative from the angle of usage relative to the 
medicament potassium iodide. This chemical is em- 
ployed prior to the administration of the spirocheticidal 
agents. Why? In syphilitic conditions, gummatous 
areas develop, no doubt through the adsorptive union of 
the negatively charged Spirochetae pallida and the posi- 
tively-charged interior of the living cell. Such a union, 
spoken of in terms of adsorption, is one of an electrical 
nature, and which can best be resolved employing an 
agent such as potassium iodide, which can be readily 
demonstrated as possessing power of causing a resolu- 
tion of adsorptive conditions. Once this has been ac- 
complished in connection with these gummatous areas 
of the body, thereby releasing the Spirochetae pallida 
from this adsorptive combination, the spirocheticidal 
agents are free to act in their highly destructive man- 
ner. It is a known fact that potassium iodide will cause 
a resolution of clots as formed following the bursting of 
a capillary on the retina of the eye. It is true that the 
action is one of an obscure nature, that one cannot place 
his index finger directly on just what takes place, 
but nevertheless beneficial results ensue. 

To what an extent are we familiar with the obscurity 
relative to the so-called “sluggishness” of body when 
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said body is in a morbid state of being? It can be readily 
demonstrated that erythrocytes possess a negatively- 
charged surface and a positively-charged interior, mere- 
ly by placing them in an electrical field and viewing 
microscopically what takes place. It will be noted that 
a bulging takes place at first on the side toward the 
cathode followed in turn by a migration toward the 
anode, for the reason that the force exerted on the sur- 
face overcomes the force as exerted on. the interior of 
the erythrocyte. It has also been demonstrated that the 
various fractions of serum vary as to the nature of their 
electrical charge. What does this all mean in relation to 
the problem at hand? Simply, that when one deals with 
the blood stream, one is deallng with more than mere 
morphological factors and is instead dealing with a 
complex and elusive colloid chemical system. 

It would seem logical that such factors be duly taken 
into consideration when dealing with the so-called 
“sluggishness” of a morbid state of being of the body. 
To what an extent are we familiar with the nature of the 
adsorbates on these various blood stream constituents, 
and likewise in relation to cell membranes and cell con- 
stituents? 

It has been pointed out previously that saponins 
possess the property of lowering surface tension, of dis- 
placing other substances and likewise are capable of 
bringing about a change in permeability of membranes, 
all of which, reasoning from a colloidal chemical point 
of view, would most certainly enter into an attempted 
understanding of the mechanism of action of an altera- 
tive, namely, a change from a morbid to a healthy 
condition. 

In conclusion, are we correct then in our thoughts 
when relegating Sarsaparilla to the grave yard of 
Materia Medica with considerable empirical evidence at 
hand to the contrary, because of the fact that as yet we 
have not arrived at that point in our scientific under- 
takings to appreciate more fully the various physico- 
chemical phenomena as involved in a problem of this 
kind, and simply because of the fact that we cannot 
place our index finger on the situation from a specific 
point of view? 

It would seem that Sarsaparilla does possess much in 
the way of interesting research for one trained along 
pharmacological lines who has at his or her command 
an understanding of colloidal chemistry. Perhaps, if 
and when that day arrives, that such a problem is 
undertaken, that Empiricism may score another vic- 
tory, one more to be added to an ever-increasing list, 
as Man marches forward in thought and technique in 
relation to a better understanding of the medicinal 
virtues of the quaint and mysterious herb. 





Flavors and the Law 


(Continued from page 161) 


The increase in the use of artificial flavoring materials 
that might occur under the new law as the result of the 
necessity of stating that artificial flavors are used, will 
largely depend upon the quality of the artificial flavors 
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and upon the viewpoint of the individual manufacturers 
using flavors. There is no doubt that many manufac- 
turers will continue to use as much natural flavor as in 
the past, also there are manufacturers who will want on 
their labels the words natural flavor to take some of the 
curse off the artificial flavor statement on the label. 
And even though someone does in the future discover 
some way to make the artificial flavors equal in every 
way to the natural flavors, it would take a long time 
before manufacturers would fully abandon the natural 
flavors. 

However, there is the real possibility that now that 
manufacturers are required to state that they use 
artificial flavors, they will not hesitate to increase the 
amount of artificial flavoring materials used. Certainly 
they are honestly marketing their products no matter 
how far they swing in the direction of the artificial. So 
it would seem that a law designed to protect the public 
against artificial flavoring ingredients and also designed 
to help the farmer who grows the fruit, might have an 
entirely different effect and promote the use of artificial 
ingredients. 





Menthol 


(Continued from page 160) 


The strength in the Japanese market can be at- 
tributed to two factors—Government control and the 
fear of inflation. The Japanese Government, through 
the Hokuren—cooperative association of peppermint 
growers—controls the situation in both the Hokaido 
and Sambi producing regions. The other explanation— 
inflation—also seems to throw some light on the situa- 
tion. Everyone with a little money in the bank is with- 
drawing it and buying commodities. A few cases of 
menthol or any other product is considered safer than a 
currency which might shortly lose much of its value. 
This has happened before in Japan. In such a case the 
mental attitude of the Japanese always seems to run in 
the same channels. Both these factors have had con- 
siderable strengthening influence on the price position of 
Japanese menthol. 

China has been a producer of peppermint oil for a 
long time but only since the war in the Far East has she 
started the production of menthol. Previously this oil 
was shipped to Japan for the extraction of menthol and 
was recorded in Government production reports as 
menthol from sources other than Japan. 

Peppermint is grown in the South China province of 
Kiangsi. Kian, the largest city in the province is the 
center of peppermint oil and menthol production. The 
menthol is shipped from Shanghai direct to New York 
and is of a quality equal to the Japanese. No trade rela- 
tions now exist between China and Japan. This has 
been the influence which stimulated production of 
Chinese menthol until at present there are said to be six 
or seven producers there. 

During 1938 the total United States imports of 
Chinese menthol amounted to 20,100 pounds. From 

(Continued on page 171) 
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FOOT PREPARATIONS 


By M. A. LESSER 


| habe portions of the human body are as badly abused 
the feet, and few sections need so much and get 
so little attention. Aside from the continuance of self- 
induced agony from poorly fitting shoes, the growing 
prevalence of infections of the feet points to careless- 
ness or ignorance or a combination of both on the part 
of the individual. As long as people continue to buy 
shoes for style rather than comfort, and as long as they 
continue to neglect certain elemental hygienic prin- 
ciples there will be a ready market for foot preparations 
to remedy the results. Foot-care products will always 
be salable. 

The most common modern foot ailment is, of 
course, eipidermophytosis or eczematoid ringworm of 
the extremities, better known by the copywriters’ 
masterphrase “‘athlete’s foot’. It has been shown that 
almost the entire adult population carries the ring- 
worm infection in its feet. However, it is the more sus- 
ceptible individuals who develop the clinical symptoms 
of the disease.’ The organisms thrive in damp warm 
places, such as shower rooms, bath tubs, swimming 
pools, beaches, locker rooms, and in towels, bathing 
accessories and the like. Their presence in slippers and 
shoes is a frequent source of reinfection and must be 
considered in any preventive or treatment proce- 
dures.” 

According to Wise and Wolf,® there are primarily 
three clinical types of this ringworm infection: 1. The 
interdigital type, characterized by scaling between the 
toes which varies from the mild grade to the severely 
macerated, white soggy epidermis, accompanied by 
fissuring, swelling of the toes, secondary dermatitis and 
pyogenic infection of the adjacent dermal surfaces; 2. 
The acutely vesicular and vesiculobullous type. This 
usually appears on the sole of the foot and extends 
along the arch on to the back of the foot; and 3. The 
squamous or hyperkeratotic type, which favors the 
sole of the foot, the arch and the area of the ankle. 

The last two types are usually accompanied by the 
interdigital variety. Itching is the commonest and 
most important subjective symptom, and it may be 
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mild, very severe, but on occasion it is surprisingly 
absent. Excessive sweating of the feet is a frequent 
accompanying symptom. A notable danger of this in- 
fectious condition is that secondary infection may occur, 
causing lymphangitis and adenitis of the inguinal 
glands. 

There is no longer any doubt that athlete’s foot is 
definitely on the increase, and the problem is one of 
national importance. Prophylactic measures are re- 
ceiving more attention and study. Personal hygiene, 
particularly of the feet, is constantly being stressed. 
The simplest procedure requires that, after bathing, 
the feet be thoroughly dried, especially between the 
toes, and lightly dusted with talcum powder to absorb 
the last traces of moisture. Bliss* suggests a prophy- 
lactic powder that has given excellent results in the 
prevention of this condition: 


Powdered sodium thiosulfate. ................ceeeeeeeee 20 
Pedra Dari aeahis Fob eR an i oO 50 
Sterilised, purified: tales. 6.6525 644 055.0 a vneds ae. ueee ews 30 


Dependence upon individual precautionary 
measures are notoriously prone to failure unless some 
method is used which practically forces the employ- 
ment of such prophylactic procedures in public places 
such as swimming pools, gymnasiums and the like. 
Solutions of from 0.5 to 1 per cent. of sodium hyper- 
chlorite are commonly used as floor sprays and for foot 
dips with excellent results. Recent tests have shown 
that sodium hypochlorite solutions with a chlorine 
content of one-tenth of one per cent. will inhibit the 
growth of the organism, Trichophyton rosaceum, when 
permitted twenty seconds contact.? Solutions of 
sodium thiosulfate, of zinc chloride, of copper sulfate 
and of potassium permanganate have also been used. 

There are several elements, however, which may 
cause failure of these prophylactic solutions. Accord- 
ing to Blende,' these factors include: 1. dimunition in 
strength by exposure to air and moisture, 2. dilution 
from dripping bodies and 3. brevity of actual contact, 
which does not permit of sufficient fungicidal activity. 
He advocates the use of mechanical dispensers and 
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shallow tanks or pans, so situated in doorways as to 
prevent their avoidance. When an individual steps 
into such a pan his weight actuates levers which force 
prophylactic sprays out over the feet. The liquid em- 
ployed is described as “salicylic acid 3.5 per cent., 
thymol iodide 3 per cent., oil wormwood 5.5 per cent.; 
beta naphthol, which is employed as a vehicle, exceeds 
the percentages of the other ingredients. The above 
have been blended with oils to allow nebulization.” 
The solution is said to have a cooling, tingling effect 
which further invites cooperation on the part of the 
sprayee. Although primarily intended as a preventive 
measure, it was found that ringworm of the feet had 
decreased over 50 per cent. in the groups studied, 
using this method. 

The importance of wearing foot coverings to pre- 
vent contact with moist places which may be infected, 
must also be stressed in any prophylactic program. 

Unfortunately, preventive measures are still far 
from adequate and the prevalence of athlete’s foot re- 
quires the use of remedial agents. Many such products 
are available on the market—some of them are quite 
effective—others not quite so good. Epidermophytosis 
is a recalcitrant condition, once it has taken hold, and 
requires diligence and patience if treatment is to be 
successful. Lotions, ointments, powders, special solu- 
tions and physical methods are all used in the therapy 
of these foot infections. Wise and Wolf consider alco- 
holic lotions most useful for macerated, soggy infections 
between the toes and for those associated with ex- 
cessive perspiration; ointments are most effective for 
the squamous varieties. Among the time-tried and 
effective remedies are the following typical liquid 
preparations :® 


1 
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Whitfield’s Ointment (N.F.), once thought to be a 
specific for the fungus infection, is still a valuable thera- 
peutic agent, as are Ammoniated Mercury Ointment 
(U.S.P.), Sulfur Ointment (U.S.P.) and Chrysarobin 
Ointment (U.S.P.). Other, non-official formulas for 
preparations of this nature are readily available.2* A 
recent patent® for making preparations for the therapy 
of athlete’s foot and similar dermatological fungus in- 
fections, consists of a material for keratolyzing and dis- 
quamating the diseased tissues combined with another 
material for relieving the irritation produced by the 
other agents. In these products mercury salicylate, 
salicylic acid and chlorobutanol are the chief active 
ingredients; a typical formula being: 


SO cae op tales yours an Sh seen 60 
MMO eee eRe cise Saco ees OL RLY ohh ees 10 
Mu 5.8 Pe eR Oe ah ou eae et 9 
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Not entirely in the ointment class, but because of 
its viscosity apparently out of the lotions type of prepa- 
ration, is the solution of 20 per cent. dehydrated copper 
sulfate in c.p. glycerine, advocated by Maloney’ for 
the treatment of athlete’s foot. This preparation, 
which must be carefully protected from moisture when 
finished, gave complete cures in fifty cases, when 
rubbed daily into the infected area for fifteen minutes, 
the excess removed and a dry sterile dressing applied. 
This mixture is recommended for use in refractory 
cases. 

Powders for the treatment of foot infections are 
popular because they are less messy and more economi- 
cal to use than either lotions or ointments and further- 
more, are less time-consuming. Prehn,® as a result of 
his experiences with the treatment of epidermophytosis 
in men aboard naval ships, has found the following 
formula most satisfactory, both for treatment and for 
prophylaxis: 


EIU ERNCIRNONA Nec Nhe cis ncuron ah kes Ba oe 5 
PRONE no's So. 5 48 ais, os a geese Gent Rye irae syc 2 
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Another well-tested remedial powder may be made 
from? 


AMAMINO i nd oh Sts odin Ga ation sce Lis 6G oo ata A TRS OS 1.2 
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Such dusting powders are applied between the toes and 
other parts of the foot and should always be used after 
bathing. 

Special preparations such as silver nitrate or iodine 
solutions should be applied only by a physician. In 
the same class, but more generally used, are the various 
potassium permanganate solutions. Dilute (1:5000) 
potassium permanganate solutions, being antiseptic, 
deodorant and having an antipruritic action, make very 
useful foot-baths to be employed as adjuvants to the 
various other medicaments being utilized. Though 
usually employed as a paint for foot lesions, a 5 per 
cent. solution of this compound in distilled water may 
be used in preparing these baths, one teaspoonful of 
the concentrated liquid to each quart of water gives 
the desired concentration.” 

Within recent years, iontophoresis, the galvanic 
method for introducing therapeutic drugs into the body 
via the skin, has again begun to be employed.’® Very 
recently Haggard and his associates’! employed this 
method, using copper ions as the effective agent, for the 
treatment of fungus infections of the skin. Their 
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work has attracted considerable attention and promises 
to be of much value in the therapy of these conditions. 
Careful preliminary investigations and thorough clini- 
cal study are summed up in these words, taken from 
their report, ‘““The ideal method of treating fungus in- 
fections would be the introduction of a fungicide into 
the skin without injury to the skin. This we have at- 
tempted to do by passing copper, which is highly fungi- 
cidal, through the skin by iontophoresis. The results 
obtained with this therapy, reported here, are dis- 
tinctly favorable. The great majority of patients 
treated by this method were promptly relieved of all 
symptoms of dermatophytosis.”’ 

Once the infectious conditions have been alleviated 
or cleared up, reinfection must be prevented. All the 
prophylactic measures must be employed particularly 
during the warmer months. In addition, the clothing 
must be sterilized before again being used. Formalde- 
hyde fumigation by fumes or by sponging can be ap- 
plied to shoes, but care must be taken to insure thorough 
drying to avoid formaldehyde dermatitis. Socks and 
stockings should be boiled in water for at least twenty 
minutes and should be changed frequently. Sweating 
of the feet, which favors reinfection and growth of the 
fungi, can be aided by the use of a suitable antiper- 
spirant preparation. A simple powder for this purpose, 
to be dusted on the insides of shoes and stockings, can 
be made by mixing together equal parts of boric acid, 
zinc oxide and lycopodium. A 25 per cent. aqueous solu- 
tion of aluminum chloride, dabbed gently on the 
affected parts every second or third day, and allowed to 
dry, may also prove helpful. An ointment to counteract 
hyperidrosis may be prepared from:* 


Salicyite ageless. 6s i552. POORER 5 eae 2.0 
See RSE a SA Ree SEE Ce Cora epee olen rt vedt Sane 4.0 
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Goodman” presents several formulas for foot-per- 
spiration deterrents among which are the following 
typical liquid preparations: 
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The old saw which says “when your feet ache, you 
ache all over” is too painfully true to ever become trite. 
The fact that this pain, unless due to an infectious 
condition, is usually self-induced either through long 
periods of standing or walking or the selection of im- 
properly fitting shoes, does not matter—relief is needed. 
Many products to ease tired feet can readily be pre- 
pared. Massaging is quite restful and helps to restore 
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circulation and loosen tired muscles. An ointment of 
some sort is generally found to be quite helpful in such 
cases and tends to lessen irritation due to macerated 
feet. Cold cream, cocoa butter and the like are useful. 
Bathing of the feet still remains one of the most widely 
used methods for relieving pain and strain. A hot 
epsom salt (magnesium sulfate) foot-bath is a time. 
proven, effective measure. Nevertheless, foot-bath 
specialties still command considerable interest. A 
typical, easily prepared powder for such purposes’? 
may contain: 


eS ta ko chisel CO eee ae ae 10 
Sadtum Iicarbonate< 2 os coco ec ace bee ea Osa 40 
50 


A perfuming material such as oil of eucalyptus or pine 
needle oil, will greatly enhance the appeal of such prod- 
ucts and helps impart a feeling of elegant comfort to 
the user. 

Oxygenated foot powders of this nature usually con- 
tain substantial proportions of sodium perborate plus 
other standard ingredients. The following is typical: 


OUI DORDORREG). oe Coc ok ccs va tebe crue peemede 180 
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Tablets may be prepared from such mixtures or they 
may be divided into individual, one-bath portions of 
10 to 20 grams each, to increase their attractiveness 
and sales appeal. Effervescence in a foot-bath, while 
perhaps of no actual value, psychologically lends an 
added sensation of restfulness. However, the manufac- 
ture of such products brings on special added problems 
not met with in other preparations of this sort. Further- 
more, the final package must be air-tight to prevent 
the deteriorating action of moist air on the product. A 
formula’® which yields an astringent and a deodorizing 
effect in addition to effervescence calls for: 


SOS ee as ce OS dani ee ile cai ene eee a 10 
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Perfume with pine needle oil 


Abnormal conditions of the feet caused by long-con- 
tinued abuse usually are treated with mechanical cor- 
rective devices. Such items have no place in this dis- 
cussion, but certain types of products such as corn and 
callous removers might well be mentioned. From a 
check of the available information it is apparent that 
corn remedies have undergone but little change during 
the last few years. Corn salves have lost their former 
dominent position and have largely been replaced by 
collodion preparations in which salicylic acid is the 
chief active ingredient, serving to reduce the hardened 
cuticle. Compound Salicylic Collodion (N.F.) con- 
taining 10 per cent. of the acid, is as typical a prepara- 
tion of this type as can be obtained. 

(Continued on page 171) 
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COSMETIC MANUAL 


a creams, including so-called cleansing lotions, 
skin lotions, hand lotions, foundation lotions, etc., 
have certain intrinsic advantages over the more usual 
solid creams. They can be applied easily and uniformly 
over a large skin area. Even the softest of consistent 
creams resists spreading; the liquid, on the other hand, 
flows over the surface and literally spreads itself. Since 
the only part of the cosmetic preparation that can be 
considered to be beneficial is the part that actually 
comes into contact with the skin, lotions are economical 
and effective because they permit the cosmetic to be 
spread in thin layers. 

On the other hand, it is easier to formulate and manu- 
facture solid creams than liquids, which accounts, in 
part, for the lower proportion of the latter on the 
market. 

Probably the major item in the sales appeal of a 
liquid cream is its viscosity. The product must be able 
to flow from the bottle at all times, but must not be so 
thin that it runs away when applied to the skin. 
Stability of the cream is, of course, even more im- 
portant than its viscosity, but this must be assured by 
the manufacturer before any other considerations. 

To repeat a story we have been expounding for sev- 
eral years, and that has been helpful in many cases in 
formulating new products, the balance between emulsi- 
fied material, emulsifying agent, and auxiliary emul- 
sifier, is most important in determining emulsion 
stability. 

An emulsion consists, for our purposes, of droplets of 
oil suspended in water. A stabilizer in the form of a 
soap must be present to prevent the individual drop- 
lets from recombining and permitting the formation of 
two separate layers.- This is not enough, however, since 
a mixture consisting only of oil, water, and soap as the 
emulsifying agent, will soon separate if the proportion 
of oil is at all high. Auxiliary emulsifying agents, of 
which pure glyceryl monostearate, fatty alcohols, and 
to somewhat lesser extents, beeswax and stearic acid, 
are examples, serve to thicken and stabilize the emul- 
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sion. All of these compounds, apparently because of 
the free hydrophyllic groups they contain, seem to have 
the ability of becoming hydrated in the presence of 
interfacial tension depressants, of thickening the 
aqueous phase, and in some way binding the internal 
oil phase. With almost any customary mixture of oil, 
water, and emulsifier, the addition of an auxiliary, even 
in small proportions, produces thickening of the emul- 
sion and greatly stabilizes it. This thickening is pro- 
gressive so that solid creams result with sufficient of 
the auxiliary emulsifier present. 

We can thus develop the following outline in the 
formulation of liquid creams. Decide upon the com- 
ponents necessary to procure cosmetic effect. These 
will, in general, be mineral oil for cleansing, vegetable 
oil, cocoa butter, lanolin, cetyl alcohol, etc. for skin 
softening, stearic acid, spermaceti, as powder bases 
and hand whiteners. Enough emulsifying agent should 
be present to coat the original oil and fat particles, and 
this emulsifying agent may be a soap, a fatty alcohol 
sulfate, a sulfonated soap, one of the other wetting 
agents, etc. But to assure a stable product, an auxiliary 
of some kind must be present. With too little emul- 
sifier, the emulsion cannot be stable; with too much, 
the preparation may be thick and gummy. Even a 
little of the auxiliary will have important stabilizing 
properties and increase the viscosity of the mixture, 
but too much will result in too thick a mixture. 

In the formulas given in the literature, these prin- 
ciples have not always been observed, and a great 
variety of emulsifying agents are not utilized. But it 
should be possible to make modifications that will im- 
prove the products. 
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LIQUID CREAMS 
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NOBEL CHEMISTRY 
AWARD 


T= daily press has already announced that Prof. 
Ruzicka of Zurich has shared with Prof. Butenandt 
the 1939 Nobel Prize in Chemistry. It will be gratifying 
to’ our readers, who know Prof. Ruzicka:as one of the 
world’s outstanding men in perfume 
chemistry, to learn that this high dis- 
tinction was conferred upon him for 
his researches on the polyterpenes and 
on cyclic compounds with many links 
in the ring structures. 

Leopold Ruzicka was born in 1887 
at Vucovar, Croatia, formerly part of 
the Austrian Empire. From 1906 to 
1910 he studied chemistry at the 
Polytechnic Institute in Carlsruhe, 
Germany, where he graduated with 
the degree of Doctor of Chemical En- 
gineering. From this date to 1916, 
Dr. L. Ruzicka was private assistant 
to Prof. Staudinger. In 1912, he came 
with the latter to the Federal Poly- 
technic Institute of Zurich where he 
was appointed instructor (Privat- 
Dozent) in 1918 and assistant profes- 
sor in 1923. In 1925, Prof. Ruzicka left 
Zurich for Geneva to become co-direc- 
tor with the late Ph. Chuit, of the 
scientific research laboratories of Naef 
& Co., now Firmenich & Co., with 
whom he had been collaborating since 
1921. At the end of 1926, while con- 
tinuing his collaboration with this firm, he resumed his 
academic career by accepting the chair of Organic 
Chemistry at the University of Utrecht, Holland, where 
he remained for three years. Subsequently he was re- 
called to the Federal Polytechnic Institute of Zurich as 
full professor of Organic Chemistry, a position which he 
occupies to this day. The remarkable development of 
his department in this school during this period is proof 
of the interest he has aroused in his students. The 
numerous foreign scholars who came to study under his 
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direction are a living testimony to his world-wide 
reputation. 

Reviewing rapidly the list of scientific works of Prof. 
Ruzicka, we shall pay particular attention to those deal- 
ing with perfume chemistry since it 
was while directing research for the 
house of Firmenich that he made some 
of those remarkable discoveries which 
now belong to the fundamental prin- 
ciples of organic chemistry. 

Following the period of collabora- 
tion with Prof. Staudinger in his 
studies of ketones in the course of 
which he established, under his direc- 
tion, the structure of the constituents 
of pyrethrum, Prof. Ruzicka em- 
barked upon research of his own. He 
first attacked the problem of the con- 
stitution of irone and demonstrated 
that the empirical formula of this 
compound was not C,3H290, as sug- 
gested by Tieman and Kruger, but 
rather C,;,H2.0. This work led him to 
a study of the terpenes and here we 
find the origin of the investigations on 
the higher polyterpenes which are 
among those mentioned in his citation 
for the Nobel Prize. His first studies 
had to do with the monoterpenes in 
which series he accomplished the com- 
plete synthesis of fenchone, linalool 
and geraniol. Thanks to the knowledge acquired in pre- 
paring the last two bodies, Professor Ruzicka next suc- 
ceeded in synthesizing two sesquiterpenic alcohols well 
known in perfumery, nerolidol and farnesol, which could 
now be prepared in a pure state on a commercial scale. 
Pursuing his researches in the domain of polyterpenes, 
he contributed greatly to the knowledge of many com- 
pounds in this group, and his findings furnish the funda- 
mental information for the determination of the consti- 
tution of numerous terpenes. Among the substances 





Feb. 740: 46, 2 











which interested him particularly, we mention abietic 
acid, the agathic di-carboxylic acid, the levo-and-dextro 
pimaric acids, betulinol and oleanolic acid. 

The researches which earned for Prof. Ruzicka the 
high distinction he has just received, include, in addi- 
tion to the polyterpenes, the cyclic compounds with 
many links in the ring structure, then an unexplored 
field of organic chemistry. While working out the con- 
stitution of civettone and of muskone, Ruzicka demon- 
strated the natural occurrence of such cyclic bodies, 
contrary to established opinion. He produced a brilliant 
proof of the correctness of his hypothesis by effecting the 
synthesis of cyclic ketones having 10 to 30 carbon atoms 
in the ring. Aside from their theoretical value, his 
studies made possible the commercial synthesis of 
cyclopentadecanone (Exaltone) and of cyclopentade- 
canolide (Exaltolide), now indispensable materials of 
perfumery. 

If we further mention the determination of the con- 
stitution of jasmone, that of the alcohols and aldehydes 
of violet leaf oil, and their synthetic production, we shall 
have quickly reviewed the most important researches of 
Prof. Ruzicka in the field of perfume chemistry. Thus 
one gains an idea of Ruzicka’s important contribution to 
the development of this branch of chemistry and of the 
great benefit to pure science resulting from his collabora- 
tion with the synthetic perfume industry. 

This short account of the scientific activity of Prof. 
Ruzicka would not be complete without mention of his 
researches in the field of sex hormones. As is well 
known, he was the first to achieve the synthesis of a 
male sex hormone when he made synthetic androsterone 
in 1934. His process for the synthesis of testosterone is 
used in the technical production of this valuable sub- 
stance. Since that time, Professor Ruzicka has under- 
taken the systematic study of the derivatives of sex hor- 
mones and one needs only to recall the many articles 
published on this subject to appreciate the importance 
of his results. 

Thus, the Nobel Prize gives merited recognition to a 
scientist who has been carrying on systematic researches 
simultaneously in the most diverse fields; and these re- 
searches have net only enriched both pure science and 
industry, but they have established a close relationship 
between the domain of pure science and that of its in- 
dustrial application. 

The distinction accorded Prof. Ruzicka brings honor 
to the synthetic perfume industry which is particularly 
proud to count him among its outstanding scientific 
contributors. 





Menthol 


(Continued from page 164) 


January to November 1939, inclusive, imports from 
this source increased to 61,500 pounds. The crop period 
for both countries is about the same—July to Septem- 
ber. It was reported that at the present rate of imports 
from both countries the total quantity received from 
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China will equal imports from Japan by the end of the 
present crop period in September. It is also interesting 
to note that the decline in imports from Japan during 
the 1939 period closely approximates the total imports 
from China. 

Probably the most interesting fact relating to Chinese 
menthol is the spot market price range of from $2.85 to 
$2.95 per pound, whereas the Japanese material is selling 
at from $3.75 to $3.85 per pound. In view of this wide 
differential the future of Chinese menthol is of consider- 
able importance to manufacturing consumers. 

Unfortunately, the future of Chinese menthol is also 
of considerable importance to the Japanese. The 
province of Kiangsi has not as yet been invaded by the 
Japanese but fighting has taken place to the south and 
an invasion of Kiangsi is not beyond the bounds of pos- 
sibility. Japan is now aware of Chinese competition in 
menthol and it would seem the advantages are pretty | 
much on Japan’s side. The proposed institution of a: 
puppit government in the Kiangsi---if captured by the 
Japanese—would undoubtedly result in the imposition 
of a heavy duty on Chinese menthol. Opinion has been 
expressed in the trade here that the 1940 crop due in 
September will be dominated by Japan. It is certainly a 
foregone conclusion that Japan will exert every effort to 
stifle this new competition. And since the Government 
is directly interested, the possibilities for so doing are 
limitless. 

Synthetic menthol is receiving favorable attention in 
this market, but with production here confined to one 
manufacturer, supplies are inadequate to meet the re- 
quirements. Synthetic menthol is made from Java 
citronella oil—an imported raw material. Adequate 
supplies of citronella must always be available at favor- 
able prices to keep the synthetic menthol at a price level 
competitive with the natural material. Synthetic men- 
thol is selling on spot at from $2.25 to $3.00 per pound 
or very close to the price range of the Chinese material. 

It therefore seems logical to assume that although 
China may continue to offer the most serious competi- 
tion to Japanese natural menthol, eventual control of 
this market must revert to the Japanese. Therefore, it 
seems that only through the extension of synthetic 
menthol production will the Japanese grip on this. 
product ever be permanently broken. 





Foot Preparations 
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Maybe a new Package will take 
your merchandise into swifter 
traffic lanes! * “NATIONAL” 
Container Service matches the 
super-highway in getting places 
with product display and prac- 
tical Packaging essentials. 
* “NATIONAL” is capable in 
creative designing, experienced 
in all details of Container-mak- 
ing, original in decorative treat- 


ments that stand out in a crowd. 


“NATIONAL’ 


NATIONAL CAN CORPORATION 
SUBSIDIARY OF MCKEESPORT TIN PLATE CORPORATION 
EXECUTIVE OFFICES « 110 EAST 42 STREET, NEW YORK 


Sales Offices and Plants * New York City e¢ Baltimore 
Maspeth, N. Y. e Chicago's Boston « Detroit e Hamilton, Ohio 


SHORTEN YOUR ROAD TO SALES ... THE NATIONAL” WAY! 
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MERCHANDISING NEWS 
and 
PACKAGING NOTES 


ACKAGING SHOW: Alvin E. Dodd, president of 

the American Management Association, has an- 
nounced the tentative program of the 10th Conference 
on Packaging, Packing and Shipping to be held concur- 
rently with the 10th Packaging Exposition at the Hotel 
Astor, March 26 to 29 under the sponsorship of the 
association. 


A feature of the program this year will be a packaging 
clinic conducted by Irwin D. Wolf, vice-president of the 
association and donor of the Wolf Trophy for excellence 
in packaging. Mr. Wolf will be assisted by a clinic panel 
drawn exclusively from the membership of the Society 
of Designers for Industry and will include such prom- 
inent designers as Egmont Arens, Clarence Cole, G. W. 
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The wholesale value of toilet preparations sold in the year ended December 1939 was equal to $204,495,000, This represents an 
increase of 12.3 per cent. over 1938, when the value was $182,107,000. 
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You don't need to “baby” these tougher 
tubes. Whether it's filling, closing and 
packing . . . or consumer squeezing, 
twisting and folding . . . they’re specially 
made to withstand all the abuse to which 
a metal tube is subjected. 


Our exclusive’‘Sheffield Process” (ameth- 
od of mixing, melting and tempering 
the metals) gives them amazing strength. 
Yet they remain pliable as fine old shoe 
leather. A unique inspection service 
further protects you and your customers 
when you buy New England Tubes. And, 
our new VINICOTE Service offers what 
we believe to be the most highly devel- 
oped and efficient series of inner coat- 
ings available today. 


Get acquainted with the unusually com- 
plete collapsible tube service we render. 
Let our competent research and field men 
work with you. A letter or postcard ad- 
dressed to any of our offices below will 
quickly bring you full information. 





Koala . . native Australian Bear. Photo cour- 
tesy Australian National Travel Association. 


BURN ALA 





e 
& 
fs 
ry 
2 
= 
% 
> 


OPIXO 247 puL 
ourAuy 
souoingioy 
SIONNO M1 
NV18 B Wanye 


ejPorVueg ®PutlpoumbA~ i 
suiInjuos ADP y-UIng 





NEW ENGLAND COLLAPSIBLE TUBE CQO. 


3132 SO. CANAL STREET, CHICAGO e NEWLONDON, CONN. e W. K. SHEFFIELD, 500 FIFTH AVENUE, NEW YORK 
N. CAY MATTHIEU, 1965 PORTER ST., DETROIT, MICH. @ THE WILCO CO., 7016 McKINLEY AVE., LOS ANGELES, CAL. 
EXPORT DIVISION: 116 NASSAU STREET, NEW YORK, U.'S. A. 
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Blow, Tom D’Addario, Frank Gianninoto, Clarence 
Hornung, Martin Ullman, Georges Wilmet, Bond Mor- 
gan and William O’ Neil. 

Inez La Bossier, of the New Jersey Home Economics 
Extension Service, New Brunswick, will report on a sur- 
vey conducted among housewives to determine what 
should be the character of the most often used packages, 
and the information that should appear on labels. 

Joseph Givner, assistant to the vice-president of 
Sears, Roebuck & Co. will talk on “Dividends from In- 
formative Labelling.” Howard Ketcham, president of 
Howard Ketcham, Inc., New York, will discuss ‘‘Pre- 
testing Packages” from the standpoint of determining 
color, shape, materials, etc., in package design. 

A. Q. Maisel, editor of Modern Packaging, and D. S. 
Hopping, director of sales of the packaging division, 
Celluloid Corp., will jointly conduct a session devoted 
to presenting the various packaging materials placed on 
the market within the past year. 

W. R. M. Wharton, chief of the Eastern Food and 
Drug Inspection of the U. S. Department of Agriculture, 
will conduct a clinic session on the ‘Pure Food, Drug 
and Cosmetic Act in Operation” and will be prepared to 
answer all questions concerning the law. 

A leading color authority will discuss “The Use of 
Color in Merchandising,’ and C. W. Browne, manager 
of the marketing service of the U. S. Printing and 
Lithograph Co., will discuss “Package Merchandising 
Through the Label.”’ 

Other speakers include Dr. Frank Campins, chemical 
engineer, of National Starch Products, Inc., who will 
talk on adhesives; W. B. Lincoln, Jr., development 
engineer of the Inland Container Corp., who will dis- 
cuss interior packing for shipping; and G. T. Henderson 
of the Hinde & Dauch Paper Co. who will talk on the 
technical aspects of liner board manufacture. 

A “Question and Answer Session”’ also will be a part 
of the program. A “brain trust” has been assembled 
which covers almost the entire field of shipping con- 
tainers and shipping and the group will be prepared to 
answer all questions asked by visitors to the session. 


INGERTIP MASQUE: Helena Rubinstein has 

gone from face to fingertips with the masque idea. 
The Fingertip Masque is an emerald liquid which must 
be heated and each fingertip dipped in the warm liquid 
to the first joint. As each finger is taken out, the waxy 
coating forms a little jacket around the finger and nail. 
It should remain on the fingertips for ten minutes or so 
and the wax masque then peels off at a touch and the 
rough, horny skin at the nail corners has been recon- 
ditioned and there isn’t a trace of dryness, according to 
Helena Rubinstein. The treatment may be had in the 
beauty salon or there is a complete fingertip masque for 
home use at $7.50, with refills available at $2.50. Sounds 
pretty extravagant for the working girl but probably 
just the thing for the lady of leisure! 
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“@NONFETTI”: Harbinger of Spring perfumes is 

Lentheric’s “Confetti,” a gala fragrance—festive, 
frivolous, light, carefree! This is a feminine presenta- 
tion with three bright lacquered bows on the box which 
is clover shaped in shaded gray tones, with gold and 
silver sequins spangling the box. The flacon is tall and 
cylindrical with a glass bow on top and a petticoat 
ruffle fashioned of glass which flirts along the curve of 
the flacon. Confetti is presented in the same size and 
price range as Shanghai and A Bientot. 





OLLABORATION IN COLOR HARMONY: 
Peggy Sage has harmonized nail polish and lipstick 
shades in collaboration with seven lipstick houses. The 
result is a complete color harmony chart which gives 
customers high style colors in finger tips matched up 
with their favorite brand of lipstick. This is probably 
the first time that a number of cosmetic houses have 
collaborated on a color-harmonizing project in this 
manner. The lines offering lipsticks harmonized with 
the twelve smartest Peggy Sage colors are: Schiaparelli, 
Lelong, Lentheric, Charles of the Ritz, Du Barry, 
Dorothy Gray and Coty. To Peggy Sage’s Fez are 
matched Schiaparelli’s Rowdy, Lelong’s Robin Hood 
Red, Lentheric’s Rocket Red, Du Barry’s Regal Red, 
Charles of the Ritz’ Bonfire, Dorothy Gray’s Siren, 
Coty’s Magnet Red. Heartbreak is harmonized with 
Nicole Pink in Lelong, Lentheric’s Gaucho, Charles of 
the Ritz’ Petunia, Dorothy Gray’s Plum and Coty’s 
Bali. Similar harmonies follow through in each of the 
ten other Peggy Sage shades. Smart counter cards show 
the complete line of harmonies. Smaller cards show 
tie-ups of polish shade with each lipstick line in turn. 


UPER-MARKETS: Twenty per cent. of the super- 
markets now handle drugs and twenty-five per cent. 
cosmetics according to M. M. Zimmerman, publisher of 
Super Market Merchandiser. He says that there are 
4,800 such markets and that 1939 volume was about 144 
billion dollars, exclusive of corporate chains. The aver- 
age operating cost is estimated at only 12.9 per cent. 
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2 out of every o> women at Cannon Mills Main 
Plant use lipsticks made by Scovill customers 


Scovill 


MANUFACTURING COMPANY 
WATERBURY, CONN. 





A 





A survey among 329 women working at the main plant of the famous Cannon 
Mills Company, in Kannapolis, North Carolina, showed that 56% of the brands, 
67% of the total number of lipsticks used, were made by companies that have 
come to Scovill for one or more of the containers in their line. 

Just as we have shown the leadership of Scovill customers in the country’s 
top department stores — so is the same leadership now being proved among 
representative groups of American women. No other industry employs so many 
women factory workers as the textile industry — and no mill in that industry 
could be more typical than the main plant of this famous towel manufacturer. 

Whatever your problem in containers or closures, call on the nearest of the 
Scovill offices listed below. Our stylists and engineers can help you work out 
an idea, blueprint or model — or put a present design into economical pro- 
duction. Our sales representatives can show you recent work for prominent 
cosmetic firms — and such new, sales-appealing Scovill developments as “In- 
durite” finish (scratch and moisture resistant) . . . economical multi-color re- 
production on metal . . . and others. 

Let Scovill help you solve the problem, add to the product’s sales appeal. 


Drug and Cosmetic Container Division 
69 MILL STREET, WATERBURY, CONN. 





Boston, Providence, New York, Philadelphia, Syracuse, Pittsburgh, Chicago, Cincinnati, San 
Francisco, Los Angeles. IN CANADA: 334 King Street, East, Toronto, Ontario 
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D’ORSAY 





YARDLEY 





FRANCES DENNEY 


D’ORSAY 


For Easter, d'Orsay offers an attractive 
white wire birdcage complete with 
ribbon and a fluffy yellow chick. Inside 
are three colorful eggs with dram-size 
bottles of d'Orsay odors. D’Orsay cele- 
brates its 25th anniversary in America 
with a special presentation of Belle de 
Jour Bouquet in a halo bottle of most 
unusual design. Individually boxed to 
retail for a limited time at $1. 


PARFUMERIE DE RAYMOND 


Parfumerie de Raymond's new three 
piece Mimzy, Pinx and Deviltry cologne 
presentation is packaged in a box colored 
in a rainbow motif (Follow the Rainbow). 
Each bottle is capped in a different 
color—orchid, blue and yellow. 


YARDLEY 


A new presentation by Yardley— 
three perfumed colognes housed in a 
colorful flower-designed hexagon box. 
The colognes are scented with Lotus 
Lavender, Fragrance and April Violets. 
To aid in quickly distinguishing the fra- 
grances, Yardley has topped each bottle 
with a different colored cap. 


BELLIN’S 


Bellin’s Wonderstoen, the ‘dry method 
hair eraser’ which has been on the mar- 
ket for over 32 years, makes its appear- 
ance in an attractive new packaging. The 
box is a deep orchid, with gold trim. It 
is available in two sizes—one for the 
face and a new large size for arms and 
legs. 


FRANCES DENNEY 


The new Frances Denney packages, 
designed by Raymond Loewy, are fem- 
inine and beautiful in coloring. Aqua- 
marine labels have fuchsia-colored print- 
ing. The jars are white, softened with 
the delicate tracery of the initials “F.D.” 
and stars. 


18TH CENTURY 
The base of the little 18th Century 


lamp contains one ounce of toilet water, 
and is available in various shapes and 
colors of pottery. The 18th Century 
bath salt bag holds 16 ounces of Old 
Colonial Fragrance bath salts, and may 
be used as a refill for the 18th Century 
wooden bucket. 
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Sales of toilet articles and drug sundries by department stores 
in the New York Federal Reserve District were 2.7 per cent. 
greater in December 1939 than in December of 1938. This cor- 
responds to unadjusted index numbers of 248.2 for December 
1939, 116.4 for November 1939, and 241.7 for December 1938. 
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Sales of toilet articles and preparations by department stores in 
December 1939 were 13 per cent. greater in Baltimore, 4 per cent. 
greater in Washington, and averaged 8 per cent. greater in the 
Richmond Federal Reserve District than in December 1938. Cor- 
responding unadjusted index numbers were 395.3 for December 
1939 (too great for the chart), 159.8 for November 1939, and 
366.0 for December 1938. 
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ACE POWDER BOXES AND THE DECEP- 
TIVE CONTAINER QUESTION: The industry 
will recall Section 602 of the Federal Food, Drug and 
Cosmetic Act reading: “A cosmetic shall be deemed to 
be misbranded if its container is so made, formed, or 
filled as to be misleading...,’’ writes Hugo Mock, 
counsel, in bulletin 194 of the Toilet Goods Association. 
‘“‘Many of the face powder boxes used in the trade, 
especially in the 10c size, have been the object of 
criticism as being a violation of this section. There can 
be no question that this criticism when applied to con- 
tainers on which unduly indented bottoms have been 
used is justified.” 

“Furthermore, the appearance of the box should be 
representative of its contents and the lids of such boxes 
should not be of excessive height above the drum con- 
taining the face powder. 

“Tt has been the custom of the industry to leave suffi- 
cient space in face powder boxes for the retention of a 
powder puff, but naturally such space should not be 
excessive and disproportionate to the powderin the box.” 

In an interview with Dr. Dunbar of the Food and 
Drug Administration concerning this question, Dr. 
Dunbar said: “There has been no court decision inter- 
pretative of the deceptive container provision -of the 
Act. Without such decision, there is no guide other than 
the language of the Act and the common sense applica- 
tion of its spirit and letter which will aid the industry or 
the Administration in determining where the line is to 
be drawn between legal and illegal containers. The 
Food and Drug Administration is not authorized to 
approve any particular form of container, and cannot 
undertake to do so. 

“In the legal actions which have been instituted 
under the deceptive container provision up to this time 
it has dealt with extreme cases in which it believes there 
would be no difference of opinion as to the inherently 
deceptive character of the container. 

“The Administration has felt confident that the in- 
dustry itself as a result of these initial actions would 
proceed earnestly and sincerely to redesign packages in 
such a way as to eliminate deceptiveness. This expecta- 
tion has been largely realized in many lines of contain- 
ers. It is notable that some forms of containers which 
some months ago seemed to present what appeared to be 
insurmountable obstacles have now been redesigned in 
a way that the anticipated difficulties have not ma- 
terialized. This very fact demonstrates how unwise it 
would be for the Administration to approve any par- 
ticular design at this stage, even if it had authority to 

do so. 

“Dealing now with the particular problem of face 
powder containers and applying the above generaliza- 
tions, it may be said that when the Act first became 
effective, there were prevalent a number of deceptive 
types of packages, some of which were made the subject 
of seizure, and as a result of these actions some material 
improvements in package design have occurred. 

“To illustrate, one of the first face powder seizures 
effected on the charge of being a deceptive container 
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was directed against a rounded flat face powder package 
with a deeply indented bottom, an extremely high lid 
between which were enclosed a film of powder, a fraction 
of an inch deep, the depth of powder representing only 
a very small fraction of the entire depth of the con- 
tainer. 

“The effect of that action has been to produce a re- 
designed package, which has eliminated the indented 
bottom so that the powder actually fills the entire drum 
of the container. A reduction in the excessive height of 
the lid has also occurred. Whether the lid has been re- 
duced sufficiently, may still be open to debate. 

“Industry representatives contend that the user of 
the small face powder container usually wishes to insert 
a powder puff and that sufficient space should properly 
be left in the lid to accommodate such puff. There may 
be some ground for this contention. The Food and 
Drug Administration is not disposed at the present time 
to insist that such space must be absolutely eliminated; 
certainly, however, it would expect that a rule of reason 
should be applied and that if space is left for the ac- 
commodation of the powder puff, it should be moderate 
and sufficient only to accommodate a thin puff. In other 
words, any tolerance that might for the time being be 
admitted as permissible should not be considered a jus- 
tification for a conclusion that unreasonably large 
space in the lid is permissible.” 

“It is clear that there is no possibility of arriving at 
an exact formula in the case of face powder boxes as to 
the proportion of the drum containing the face powder 
to the lid, such as has been arrived at in the case of car- 
tons containing collapsible tubes, but the ‘rule of 
reason’ mentioned by Dr. Dunbar should be carefully 
observed and in all cases in favor of the consumer,” 
concludes Mr. Mock. 


HE COSMETIC TREND: Unexpected strength 

is shown by the new season with several good 
trends developing in the South for the Northern sum- 
mer. This should make for an extremely busy summer 
season upon make-up counters, where day make-up, 
favoring rich shades, will compete heavily against the 
almost as strong pastel trends of evening wear. Founda- 
tion powders, powder sticks and liquid powders will be 
greatly benefited and counters will require wide shade 
ranges to meet the demand. 

The brilliant reds in lipsticks continue to be popular. 
However, with blue in fashions as a perennial favorite, 
there is bound to be a trend toward the blue-reds in the 
Spring. For the past few seasons, brown has been tried 
for Spring with very little success. This year it should 
come into its own with beautiful accessory colors of pink 
and blue, in which event the golden brown make-ups 
will be good. The very dark, bordering on black make- 
up now apparent seems very much like just a flash in 
the pan for the very simple reason that it is so difficult 
to wear and it is bound to wear itself out long before 
Spring. 
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Sales of toilet goods and drugs by department stores in the 
Chicago Federal Reserve District were 6.7 per cent. greater in 
December 1939 than in the same month of 1938. Corresponding 
unadjusted index numbers were 328.6 for December 1939, 130.9 
for November 1939, and 308.0 for December 1938. 
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Sales of toilet goods and drug sundries by department stores in 
December 1939 were 2 per cent. greater in Los Angeles, one per 
cent. greater in San Francisco, 10 per cent. greater in stores of the 
Pacific Northwest, and averaged 4 per cent. greater in the whole 
of the San Francisco Federal Reserve District than in December 
1938. Unadjusted “index numbers for the whole district were 
296.7 for December 1939, 121.4 for November 1939, and 285.3 for 
December 1938. 
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ROGER & GALLET 


MARTON FRERES 





VALDOR, INC. 
Valdor has added rouge pack- 


aged in a molded container to its 
on Juan cosmetic line. The rouge 
is being sold in combination with 
the Don Juan lipstick, both avail- 
able in 12 harmonizing shades. 


SPUN TOILETRIES, INC. 

Spun Toiletries, Inc. has intro- 
duced “Spun Skin Care,” a light, 
creamy emollient cream, which 
liquefies on contact with the skin 
into a smooth, lotion-like consist- 
ency. It is made for the purpose of 
cleansing the skin and also to act 
as an emollient. 


REVLON 


The Revlon lipstick together with 
harmonizing nail lenanst packaged 
in a little purse pouch is now avail- 
able in Van Raalte glove fabric in a 
range of attractive colors. The 

Balan Quick Trick, makes its mid- 
season appearance in anew dress, 
—bright colored chenille stripes 
on a black background. 


ROGER & GALLET 


Roger and Gallet’s combination 
ne agli ag! of a 31/3 oz. 
ottle of Eau de Clea and 
specially packaged and 
to retail at the 
price of the cologne alone. Odors 
available: Fleurs d'Amour, Blue 
Carnation, Le Jade, Vera Violetta 
and Fugue. 


sachet, 
specially priced 


FABERGE 


““Strawhat,”” newest perfume 
presentation of Faberg’, comes in 
the streamlined crystal flacon used 
for all Faberge perfumes. Tops 
covered in plaited straw look like 
straw hats—a theme duplicated in 
both the perfume and eau de 
cologne. 


A. BRESLAUER CO. 


Color contrast provided by the 
vivid hues of the Contoure nail 
polish bottles and the bright ivory 
of the display stand and pointed 
closures, gives this counter pre- 
sentation by A. Breslauer Co. an 
attractive and eye-catching ap- 
pearance. 


CAMPANA 
Campana’s new hand cream is 
offered in three sizes, Vg, 2% and 
5 oz. jars. It is a light, dainty 


cream that disappears quickly. No- 
table for its greaselessness, and 
smooth 
scented. 


texture, it is fragrantly 
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CELERY-VESCE SALES CORrP. 
The Celery-Vesce Sales Corp. 


has redesigned and modernized the 
label and bottle of its Celery- 
Vesce, an effervescent salts for 
headache, indigestion, etc. At the 
left of the illustration is the new 
package with half bead finish and 
double shell closure. At the right 
is the old bottle. 


MARTON FRERES 


Marton Freres bath salts comes 
in a two-pound embroidered bag, 
lined to prevent evaporation of the 
perfume. The salts are colored and 
come in eight odors: Jasmin, pine, 
rose, lavender, carnation, herbs, 
lemon and bouquet. 


PARFUMS CHEVALIER GARDE 
Parfums Chevalier Garde “ 


launching two new eau 

colognes of the same high AF 
as before but in an improved pack- 
age at a lower price. The ‘Fleur 
de Perse’ cologne bottle is stream- 
lined with a lavender cap and 
matching label. ““H.R.H.” is also 


improved in appearance. 


MARIELLE LABERE 

New to this country are the 
products of Marielle Labere, Swiss 
cosmetician who has transferred 
her laboratory to the United States. 
The attractively packaged line in- 
cludes cleansing cream, day cream, 
skin freshener, night cream, emol- 
lient oil, hair lotion and deodorant. 


CYCLAX 


Cyclax of London presents an 
introductory kit containing gener- 
ous sized trial packages of seven of 
its preparations, iia in a white 
box with purple ribbon. 


HYGIENOL CO. 


Gaily packaged to resemble dice 
and dominoes in boxes of rigid 
transparent Monsanto Vuepak, the 
pastel colors of the powder puffs 
produced by Hygienol Co. Inc., 
contrast effectively with the domino 
and dice markings. 


TERLE, INC. 


Nail-On, originally introduced 
by Terle, Inc., in beauty salons i ina 

“nail- mending service, is now 
available by the bottle—enough to 
mend fifty nails! 


PARFUMS LENGYEL 


Lengyel is presenting a new 
smartly designed package under 
the name of Two Notes. contain- 
ing 3 oz. bottles of Hungary Water 
and Essence Imperiale Russe. 
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Counter experience with nail polishes in the South 
remains inconclusive. Few customers insist on match- 
ing their nail shades with the lipstick shade, but almost 
all buy in larger variety than a year ago. For the toe 
nails the brown and sand shades find preference, due in 
part to a growing vogue of going barefeet. Sandals for 
beach wear, however, remain in fashion and foot man- 
icuring, therefore, will continue to make its contribution 
to manicure supply sales during the summer. 

The effect of the “Gone With The Wind” fashions 
upon toilet counters, now clearly noticeable, in No. 1 
cities is expected to carry well into the summer, with 
the progressive release of the film for smaller town 
showings. Promotions feature old fashioned perfumes, 
brilliantines, etc. The sales field in these articles is 
widening. Eau de Colognes appear to be leading but 
other old-timers are making a comeback. It appears to 
be part of a noticeable trend to separate the peace 
fashions of America from the war governed fashion de- 
velopments of Europe, modernized of course to suit the 
cosmetic taste of the American woman of 1940. 

An interesting development, worthwhile watching be- 
cause of its possible effects upon the sales volume of the 
affected preparations, are the current attempts to 
exploit dental articles as cosmetics. Counter cards are 
underlining more frequently the cosmetic appeal of 
dental attention and the same trend makes itself notice- 
able in bathroom supplies and other borderline prod- 
ucts of the drug counters. Many of them are shown 
now upon formerly purely cosmetic sections of drug and 
department store counters. 

Prospects remain definitely good although there is 
some reason for caution against setting expectations 
too high. However consumer purchasing power re- 
mains above last year’s levels even in view of the usual 
post- Christmas decline. Income additions are largely in 
the lower and medium brackets while progress is some- 
what slower in the above medium income groups. 
Stores try to cash in on the new buying power by 


larger package promotions and a more heavy push be- 
hind the small sizes of quality merchandise. 
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AVELIN LIPSTICK: Javelin lipstick offers some- 
thing new in a lip applicator which enables the user 
to outline lips firmly, evenly, and neatly, and the entire 
operation is easily visible in the mirror provided on the 
case. It is not a liquid, not a brush, but a smooth cream 
rouge in standard as well as “fad” shades. The case 
holds a spring into which is inserted the small cylinder 
holding the rouge supply. The spring enables the user 
to automatically use the rouge right to the bottom with- 
out any adjusting. Refills are available. 


RADE WINDS OR EMPTY BREEZES: Now 

that the long awaited epic—‘‘Gone With the 
Wind’’—has begun its progressive openings in various 
cities throughout this fortunate land, its effect as sales 
builder will be watched with interest in this and in 
other industries, especially those allied with the fashion 
fields. Although personally we consider “The Birth of 
a Nation” a far better picture, we’re practically alone 
in this conviction and the merchants of the country 
have climbed aboard with unparalleled enthusiasm. 
The commercial tie-ups are longer than the picture so 
that they even have 
Metro-Goldw yn-Mayer 
confused and Pinaud and 
La Cross, both of whom 
have tie ups, report ex- 
cellent sales to date. This 
is presumably only the 
beginning and it will be 
interesting to await the 
final returns which prob- 


ably won’t be in before 
the middle of ’41 when 
the ““Wind”’ finally seeps 
down to the neighbor- 
hood and crossroads cin- 
emas with a 35 cent top. 
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ADMINISTRATIVE 
PROBLEMS 


HE SLACK-FILLED OR DECEPTIVE CON- 

TAINER provision of the Food, Drug, and Cos- 
metic Act continues to be one of real headaches for man- 
ufacturers. The Food and Drug Administration officials 
can issue no general regulations explaining what is re- 
quired anymore than they can issue regulations cover- 
ing the warning statement provisions of the law. There 
is such a wide range of products and packages, that each 
case must be judged separately. Tolerances will have to 
be allowed in many instances, but to say what these 
tolerances will be is impossible. To attempt to express a 
tolerance for all type of powdered products in terms of a 
percentage is quite impossible since powders vary in 
density, and the containers in which they are packed 
vary in shape. 

The problem before the enforcement officials runs 
from such things as corn flakes to dense powders. Corn 
flakes must be sealed as soon as they are packed, but 
they are bound to shake down in transit to a consider- 
able degree, whereas there is very little settlement in a 
very dense powder. Between these products there are 
innumerable products all with a different degree of set- 
tlement. To attempt to apply a percentage of fill to 
any group of products would not only be unfair but 
would be impossible. 

Enforcement officials are of the opinion that the 
manufacturer should do everything that is reasonable 
and practical to fill his package completely. In some 
plants it was the practice to shake the container auto- 
matically while the powder was being filled into it—per- 
haps this will be more widespread in the future. 

With reference to the deceptive container provision, 
Dr. Dunbar of the Food and Drug Administration re- 
cently stated: 

“There has been no court’ decision interpretative of 
the deceptive container provision of the Act. Without 
such decision, there is no guide other than the language 
of the Act and the common sense application of its 
spirit and letter which will aid the industry or the Ad- 
ministration in determining where the line is to be 
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drawn between legal and illegal containers. The Food 
and Drug Administration is not authorized to approve 
any particular form of container, and cannot undertake 
to do so. 

“In the legal actions which have been instituted 
under the deceptive container provision up to this time 
it has dealt with extreme cases in which it believes there 
would be no difference of opinion as to the inherently 
deceptive character of the container. 

“The Administration has felt confident that the in- 
dustry itself as a result of these initial actions would pro- 
ceed earnestly and sincerely to redesign packages in 
such a way as to eliminate deceptiveness. This ex- 
pectation has been largely realized in many lines of con- 
tainers. It is notable that some forms of containers 
which some months ago seemed to present what ap- 
peared to be insurmountable obstacles have now been 
redesigned in a way that the anticipated difficulties 
have not materialized. This very fact demonstrates how 
unwise it would be for the Administration to approve 
any particular design at this stage, even if it had 
authority to do so. 

‘Dealing now with the particular problem of face 
powder containers and applying the above generaliza- 
tions, it may be said that when the Act first became 
effective, there were prevalent a number of deceptive 
types of packages, some of which were made the subject 
of seizure, and as a result of these actions some material 
improvements in package design have occurred. 

“To illustrate, one of the first face powder seizures 
effected on the charge of being a deceptive container 
was directed against a rounded flat face powder package 
with a deeply indented bottom, an extremely high lid 
between which were enclosed a film of powder, a frac- 
tion of an inch deep, the depth of powder representing 
only a very small fraction of the entire depth of the 
container. 

“The effect of that action has been to produce a re- 
designed package, which has eliminated the indented 
bottom so that the powder actually fills the entire drum 
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of the container. A reduction in the excessive height of 
the lid has also occurred. Whether the lid has been re- 
duced sufficiently, may still be open to debate. 

“Industry representatives contend that the user of 
the small face powder container usually wishes to insert 
a powder puff and that sufficient space should properly 
be left in the lid to accommodate such puff. There may 
be some ground for this contention. The Food and 
Drug Administration is not disposed at the present 
time to insist that such space must be absolutely 
eliminated; certainly, however, it would expect that a 
rule of reason should be applied and that if space is left 
for the accommodation of the powder puff, it should be 
moderate and sufficient only to accommodate a thin 
puff. In other words, any tolerance that might for the 
time being be admitted as permissible should not be 
considered a justification for a conclusion that unreason- 
ably large space in the lid is permissible.” 


LCOHOL CONTENT MUST BE STATED on 
cosmetic labels if the manufacturer wants to dc 
business in the states of Ohio and West Virginia. This is 
for the reason that the laws of both of these states de- 
fine cosmetics as drugs and require a statement of the 
alcohol content on all drug products. 

The Ohio law requires that these labels state the 
quantity or proportion of grain or ethyl alcohol, mor- 
phine, opium, cocaine, heroin, alpha or beta eucaine, 
chloroform, cannabis, chloral hydrate, acetanilid, or any 
derivative of any of these substances. The West Vir- 
ginia law requires that the same things be mentioned 
but call for the quantity or proportion of any alcohol. 
Since cosmetics never contain any of the other in- 
gredients mentioned in these two laws, the alcohol con- 
tent is the only one that must be stated. 


NJUNCTIVE ACTIONS WERE BROUGHT BY 
THE F.T.C. for the first time last month for reasons 
other than immediate jeopardy to the health of consum- 
ers through the use of products advertised. These cases 
were those brought against Thomsen-King & Co., Chi- 
cago, Winship Corporation and Don Parmelee, both of 
Des Moines. These cases involved the use of prize con- 
tests in advertising to promote the sale of cosmetics, and 
the Commission obtained the injunctions on the basis 
that further acts might cause immediate and irreparable 
injury to the public pending issuance and final action on 
a complaint to be filed by the F.T.C. in its regular pro- 
cedure. The reason for this action is that the Commis- 
sion claims that the same individuals have operated 
some thirteen companies prior to the operation of the 
Winship Corporation, each one in turn being ordered to 
cease and desist from these same practices. The Com- 
mission now seeks to stop these practices by these in- 
dividuals entirely. Further the Commission brings in 
as a defendant, the F. W. Fitch Company, which made 
the products for all these distributing companies. The 
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Commission claims that the Fitch Company has been 
engaged in a conspiracy to evade the law. 

All of which means that the F.T.C. is not going to 
stand for any fooling concerning enforcement of the 
Wheeler-Lea Act. We should not be surprised to see the 
fine or imprisonment provisions of the act invoked in 
some instances in the future. 


WENTY-EIGHT NEW INSPECTORS have been 

taking instructions prior to being turned loose to 
help enforce the Food, Drug, and Cosmetic Act in the 
Eastern District. Other districts of the Food and Drug 
Administration are likewise engaging additional in- 
spectors to aid in the extra work brought on by the ex- 
tensions in the new law. It will not be long before these 
inspectors get busy on all phases of the new act, and 
from then on we shall really know how the act is going 
to be enforced. 


EGISTRATION OF DRUG PRODUCTS IS 
REQUIRED in the State of Florida under the 
Food, Drug, and Cosmetic Act of that state. There is 
no fee for registration, the reason being that the state 
wants a record of what products are now on the market, 
to aid in enforcement of the “new drug” section of the 
law. There is no requirement that cosmetics be regis- 
tered. The Commissioner of Agriculture of the state is 
the enforcement authority with whom registrations 
should be made. 


HE QUESTION OF WHETHER SMALL DIS- 

PENSING PACKAGES which are sold to physi- 
cians in a large container should be fully labeled in- 
dividually has been raised in the past. It was the 
opinion of the Food and Drug Administration that 
these small containers should be fully labeled in accord- 
ance with the law even though physicians give them to 
their patients with instructions as to how to use them. 
The FDA thought that tear-off labels should carry all 
the information required under the act. Now the FDA 
rules that individual tea-bags sold in a large container 
do not have to be marked individually. In such cases, 
says the FDA, it is only necessary to give the net weight 
of the tea contained in all the bags in the package, plus 
the number of tea-bags contained in the package. It 
would certainly seem that the cases are quite parallel, 
and we fail to see what was in the minds of the enforce- 
ment officials when they made the ruling requiring 
individual labeling of dispensing packages of drug 
products. 


OW THAT THE FDA HAS ISSUED WARN- 
INGS such as they would approve for a number 

of drug products, the FTC will probably direct its atten- 
tion to the same sort of things in advertising. It must 
be remembered that the Wheeler-Lea Act requires that 
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advertisements “reveal facts material in the light of 
such representations or material with respect to con- 
sequences which may result from the use of the com- 
modity to which the advertisement relates under the 
conditions described in said advertisement, or under 
such conditions of use as are customary or usual.” If 
this provision means anything, in our opinion, it means 
that warnings of the same type as those formulated by 
the FDA must appear in advertisements if the adver- 
tisements mention the uses for the products. So within 
a comparatively short time we expect to see the FTC 
start a campaign to have these warnings appear in the 
advertisements of practically all drug products. 

Think of the amount of valuable advertising space 
that is going to be devoted to unselling drug products. 
All a manufacturer has to say is ““A Laxative,”’ and then 
he has to light into a discussion of when not to take a 
laxative. We are not surprised that manufacturers have 
not jumped at this sort of thing but are rather waiting 
to be pushed. 


HE TREASURY DEPARTMENT DOES NOT 

ENTIRELY agree with our interpretation of the 
application of the amendment to the cosmetic tax pub- 
lished in our November, 1939 issue. So they wrote us a 
letter as of January 18 which appears on another page 
of this issue. The Department does not disagree with 
us too violently, but they reserve the right to decide 
each case on its merits. We do not like to disagree with 
the Treasury Department, but we see no harm in manu- 
facturers taking any reasonable view of the law as it is 
written. Certainly the proper way to pay taxes of this 
sort is to give proper records but payas little as the law 
appears to allow. The Treasury Department will tell 
you if you owe more, and they will assess you for it plus 
interest at six percent. Allthat wecansay of our interpre- 
tation of the amendment to the tax is that a number of 
the leading cosmetic manufacturers are following this 
interpretation, and if they are ruled against, they will 
appeal to the courts for a final ruling. If a manufacturer 
does not take advantage of this interpretation he might 
overpay and never get his money back. If he pays ac- 
cording to the interpretation and pays any additional 
assessment under protest, he can get his money back if 
the interpretation is sustained. 


HE KENTUCKY LEGISLATURE HAS BE- 

FORE IT a Food, Drug, and Cosmetic Act which 
requires that manufacturers whose goods are sold in 
Kentucky obtain a permit from that state costing 
twenty-five dollars. This permit may be revoked for 
Violation of the act, and exemptions from the necessity 
for permit are made in favor of those packing farm pro- 
duce or operating under the Federal meat or biologic 
acts. The act also prohibits the distribution of samples 
of drug products to the dental, medical and pharmaceu- 
tical professions. Another peculiar provision is products 
are exempted if intended for shipment to another state 
and labeled ‘‘For Interstate Shipment.” 
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We believe that these provisions are sufficient to 
arouse manufacturers in this industry, although there 
are still other provisions which are objectionable. The 
permit system is bad since it may stop a manufacturer 
from doing business in Kentucky because of a mere 
technical violation of the act. Also there is no reason 
why exemptions from obtaining a permit should be 
granted to any particular group. The interstate ship- 
ment exemption is a ridiculous provision which might 
result in some very unsatisfactory situations arising. 


HINGS SEEM ALL QUIET ALONG the price 
maintenance front. Manufacturers operating under 
price maintenance contracts are resisting price reduc- 
tions to the consumers and are continuing to feature 
deals which give retailers excellent profits if they buy in 
fair sized quantities. The twelfth-dozen buyers among 
the retailers, these manufacturers contend, are not re- 
tailers but consumers from a buying angle, and are not 
entitled to any additional discounts. The industry 
would be better off without such retailers, they contend. 
We doubt the wisdom of cutting off any avenues of 
distribution however small. And we doubt that these 
retailers should be cut off completely since they are so 
great in number. Certainly the intensive national ad- 
vertising done by many manufacturers today demands 
that the products advertised be available to everyone in 
the country who wants to buy them. We agree that we 
do not see the wisdom of the heavy concentration of 
druggists in cities and outlying shopping centers with 
one or two of the druggists doing practically all the busi- 
ness in the territory and the others not even having in 
stock two bottles of Phillip’s Milk of Magnesia. But we 
think that druggists should be as numerous as possible 
throughout the country so long as they aid in necessary 
distribution of the products of this industry. 


ND SPEAKING OF PRICE MAINTENANCE, 
the Macy line of drugs and cosmetics are now being 
sold in a food supermarket in Baltimore. This is a 
smart move from Macy’s point of view since they can- 
not very well expand their sales through drug store 
channels, and since the large food outlets are logical 
outlets for drug products whether or not the retail drug- 
gists like it. Manufacturers of nationally advertised 
drugs and cosmetics which are distributed through the 
retail druggists cannot be sold to grocers. But Macy has 
no such inhibitions, their goods can be sold through any 
type of outlet. 

And if the number of druggists throughout the coun- 
try were cut down, as some manufacturers believe 
should be done, would not the grocery trade become 
more a distributor of drugs and cosmetics than is now 
the case? Grocery stores are far more numerous than 
drug stores, and they might well decide to supplement 
drug distribution if drug stores were eliminated in many 
areas. Grocers would not distribute nationally adver- 
tised goods but would take on some line similar to 
Macy’s. . 
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One of the reasons for the 
purity of Monsanto Medicinals 


MONSANTO 
MEDICINALS 


Acetanilid U.S. P. 
Acetophenetidin U. S. P. 
Aspirin (Acetyl Salicylic 

Acid U.S. P.) 


Aspirin Starch 
Granulations 


Benzoic Acid U.S. P. 
Caffeine U.S. P. 
Chioramine-T U. S. P. 

Chioral Hydrate U.S. P. 

Glycerophosphates 

Phenol U.S. P. 
Phenolphthalein U.S. P. 
Salicylates 

Salicylic Acid U.S. P. 
Sodium Benzoate U.S.P. 
Sodium Salicylate U.S.P. 

Sulfanilamide U. S. P. 





Samples of every batch of every Monsanto medicinal prod- 
uct ate subjected to exacting scientific tests by skilled 
technicians. Chemical analyses assure a high degree of purity; 

other precision operations guarantee a control of uniformity 
and quality. 
The soundness of such thorough checking is proved by 
the wide acceptance of Monsanto Medicinals by the pharma- 
ceutical industry. For assured quality, specify Monsanto. 





MONSANTO CHEMICAL COMPANY, St. Louis, U. S. A. 
District Offices: New York, Chicago, Boston, Detroit, Charlotte, 


Birmingham, Los Angeles, San Francisco, Montreal, London. 








MONSANTO CHEMICALS 


SERVING INDUSTRY...WHICH SERVES MANKIND 
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F. D. A. and F. T. C. Activities 


F.D.A. Action 


Deceptive Packaging 


During December the following items 
were seized under the deceptive packaging 
provision of the new Food, Drug and Cos- 
metic Act because their containers were so 
made, formed or filled as to be misleading 
and were therefore in violation of the act: 
64 cartons of corn salve, 79 cartons of nasal 
jelly, and 678 cartons of dental cream. 


Drug Products Seized 


Confiscation was reported during 
December of the following lots of drug and 
medicinal products found to be in viola- 
tion of the new Food, Drug and Cosmetic 
Act: 170 boxes of “New Life Laxative 
Tonic,” the labeling of which bore false 
and misleading therapeutic claims, 7 pack- 
ages of ‘“‘Cotec,” a preparation for piles 
which consisted of a filthy mixture bearing 
false and misleading therapeutic claims, 
and 193 bottles of “‘Peacock’s Garlic For 
Health,” a worm remedy for dogs bearing 
false and misleading therapeutic claims. 
There were 52,732 defective mechanical 
prophylactics removed from the market. 

Unsterile items seized during the past 
month included: 5,076 packages of first 
aid treated borated strips, 1044 packages 
of cotton swab applicators, and 549 pack- 
ages of surgical dressings. The remaining 
drug seizures consisted of the following 
items which were found to be below the 
U.S.P. standard: 81 bottles of U.S.P. 
Tincture of Digitalis, 45 boxes of sandal- 
wood oil capsules; and a lot of miscel- 
laneous salvaged proprietary and pharma- 
ceutical preparations consisting of 103,550 
tablets and 30 gallons of liquid prepara- 
tions on which various charges of adultera- 
tion and misbranding were preferred. 


Criminal Actions Terminated 


Terminations of criminal actions were 
reported during December of the following 
actions based on violations of the old Food 
and Drugs Act: National Drug Company, 
Philadelphia, Pa., pharmaceuticals falling 
below their professed standards or differ- 
ing from the standards of the U.S.P., fine 
$150; Glens Falls Pharmacal Company 
Inc., and Frederick T. Comstock, Glens 
Falls, N. Y., acetodyne tablets below their 
professed standard, fine $75 against the 
corporation and $25 against Frederick T. 
Comstock, making a total fine of $100. 

Fred R. Lossoe trading as the Pixine 
Company, Troy, N. Y., “Pixine Pile 
Remedy” and ‘“‘Pixine Ointment,” bearing 
false and misleading statements and false 
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and fradulent therapeutic claims, fine $75; 
Henry I. Snare trading as Snare Brothers 
Ointment Company, Chillicothe, Mo., 
“Snare’s Re-Lef,”’ a pneumonia remedy 
bearing false and fraudulent therapeutic 
claims, fine $25; Harry Enkel trading as 
Sodasal Laboratories, Detroit, Mich., 
Sodasal compound treatment, a remedy 
bearing false and fraudulent therapeutic 
claims. 

This case also charged a violation of the 
new Food, Drug and Cosmetic Act since 
the product was found to contain amino- 
pyrine, a dangerous drug. A fine of $100 
and one year in jail was assessed, the jail 
sentence was suspended by the court and 
the defendant placed on probation for 
three years. 


Actions Under Insecticide Act and 
Caustic Poison Act 


The remaining terminated criminal ac- 
tions reported were based on violations of 
the Insecticide Act and the Caustic Poison 
Act and were concluded against the follow- 
ing defendants: American Brush Com- 
pany, Portland, Ore., for shipment of 
“Abco Pine Disinfectant,’’ a misbranded 
disinfectant in violation of the Insecticide 
Act, in that the label did not bear an in- 
gredient statement, the product was in- 
correctly stated to be non-toxic and was 
not an effective disinfectant when used as 
directed, fine $20; Modern Drugs Inc., 
Phillippi, W. Va., for shipment of a prod- 
uct known as “‘Camfo Phenol’’ containing 
a dangerous caustic or corrosive substance 
which, as required by the Caustic Poison 
Act, did not bear the word “‘poison’’ or 
directions for treatment in the case of 
accidental personal injury, fine $30. 





F.T.C. Complaints 
F. W. Fitch Co. Charged With 


Conspiracy 

The F.T.C. has issued a complaint 
charging three cosmetic corporations and 
44 individuals with violation of the Federal 
Trade Commission Act in the conduct of a 
series of prize contests to promote the sale 
of cosmetics. 

The corporate respondents are Thom- 
sen-King & Co., Inc., Chicago, and the 
Winship Corporation, Des Moines, both 
engaged in the sale of cosmetics, and F. W. 
Fitch Company, Des Moines, cosmetics 
manufacturer. 

Preliminary injunctions against Thom- 
sen-King & Co., Inc., and George Thomsen 
and Merrold Johnson and the Winship 
Corporation and Don Parmelee were ob- 
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tained by the Commission January 11 and 
19 in U. S. District Courts of Northern 
Illinois and Southern Iowa, respectively. 
Both concerns and the individuals named 
were restrained from further dissemination 
of false advertising in connection with 
prize contests for promoting the sale of 
cosmetics pending issuance of and final 
action on a complaint to be issued by the 
Federal Trade Commission. 

In the Commission’s complaint now 
issued the respondents are charged with (1) 
entering into unlawful agreements and con- 
spiracies to render ineffectual the orders 
and other processes of the Federal Trade 
Commission and (2) dissemination of false 
advertisements with respect to prize con- 
tests and the effectiveness of the use of 
their various cosmetics. 


Alleged Unlawful Agreements and 


Conspiracies 
Allegations of the complaint are as 
follows: 


The respondents, from September 1, 
1929, to the present time, entered into the 
aforementioned unlawful understandings, 
agreements and conspiracies. They would 
organize and operate a corporation or a 
company under a trade name for dissem- 
ination of false advertisements with re- 
spect to a prize contest. to induce the sale 
of certain cosmetics. When the acts and 
practices of a particular company operated 
by the respondents would come before the 
F. T. C. for action, the particular company 
would in some cases enter into a stipula- 
tion with the Commission to cease and 
desist from the acts and practices then 
being conducted and substantially similar 
if not identical to those set out in the com- 
plaint. The respondents, after execution 
of such stipulation, would make no effort 
to conform their practices to the terms of 
the stipulation but, instead, would either 
discontinue or dissolve the particular 
operating company and organize a new 
company and proceed with substantially 
similar and in many cases the identical 
acts and practices which they had stipu- 
lated to discontinue. 

In other cases in which a complaint had 
been issued by the Commission, the re- 
spondents, during the pendency of such 
proceeding, would complete the particular 
prize contest involved and then dissolve or 
discontinue the particular company made 
respondent in such complaint and either 
file an admission answer in the Commis- 
sion’s proceeding or enter a dilatory con- 
test for the purpose of delay. During the 
pendency of such proceedings or after a 
cease and desist order had been issued by 
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When Buffalo Bill died 
in 1917, his passing 
severed almost the last 
link with the ‘wild 
West.’ Women were 
= wearing high buttoned 
shoes then; George M. 
Cohan was writing 
“Over There’; and the Eighteenth (Prohibi- 
tion) Amendment was being submitted to the 
forty-eight states. 





That was the interesting period —23 years 
ago—when Dow began the production of 


Acetyl Salicylic Acid, U.S.P. Today Dow is 
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Production 


the foremost producer of this chemical for use 
as an antipyretic, antirheumatic, and anal- 
gesic and for many other purposes in the 
drug and pharmaceutical trades. 


Dow recognized the need of pharmaceutical 
manufacturers for a granulation of acetyl 
salicylic acid made by a dry pre-compression 
process for direct feeding to tableting ma- 
chines. And Dow pioneered the manufacture 
of granulations with starch by this process. 


There is no brand of aspirin tablet bearing 
the Dow name, but Dow supplies vast quanti- 
ties of acetyl salicylic acid which makers of 
aspirin tablets and combinations use for this 
invaluable analgesic. 





Dow Acetyl Salicylic 
Acid, U.S.P., is shipped 
in kegs (100 lbs. net); 
and bbls. (200 lbs. net). 


o 





THE DOW CHEMICAL COMPANY 
1390 EAST MAIN STREET, MIDLAND, MICHIGAN 


Branch Sales Offices: 30 Rockefeller Plaza, New York City; Second and 
Madison Streets, St. Louis; Field Building, Chicago; 9 Main Street, 
San Francisco; 4151 Bandini Boulevard, Los Angeles 
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the Commission, the respondents would 
organize new corporations or companies to 
continue with the identical practices in- 
volved in such complaints or orders. 


In furtherance of this plan it was the. 


practice of the respondents frequently to 
change the corporate or trade name used 
in promoting the sale of such cosmetics, 
dissolve the existing company, distribute 
its principal and profits, and transfer its 
physical properties to a new company de- 
signed to take over the operation of the 
business conducted by the former com- 
pany. It was further a part of the plan 
that respondents would employ or desig- 
nate a new prize manager for each contest 
and new officers and so-called owners for 
each new company to continue the prize 
contest under the new names and with the 
new personnel. 

Such prize managers, officers and so- 
called owners were in many cases owners, 
officers and managers in name only and 
had in most instances no financial interest 
in the companies and were in some cases 
financially irresponsible. 

Among the companies organized, reor- 
ganized and discontinued or dissolved 
under the operation of this plan were the 
following: Helen Dawn Company, Co-Ed, 
Inc., Paramount Products Company, 
Betty White Corporation, Paradise Com- 
pany, Van Dear Products, Ltd., Century 
Company, Sterling Company, Knight 
Company, Marena Company, Lorna Gay 
Company, E. M. Davis Company, Nan- 
nette Company, Super-Franklin Company, 
and others, as well as the present operating 
corporations, Thomsen-King & Co., Inc., 
and Winship Corporation. 

In furtherance of the conspiracy, the 
respondent F. W. Fitch Company, its 
officers and employees, in their representa- 
tive as well as their individual capacities, 
would counsel and aid in the selection of 
so-called owners, officers and prize man- 
agers of the prize contest companies and 
would aid in the financing of some of the 
prize contest companies and assist such 
companies to obtain bank and other credit 
references and other facilities. For the 
purpose of protecting such financial in- 
vestment, the F. W. Fitch Company, act- 
ing through a Committee for General In- 
vestments, would employ or cause to be 
employed various individuals to represent 
the interest of the Committee from time to 
time in the management and operation of 
the prize contest companies. 


Alleged False Advertising in the Conduct 
of Puzzle Contests 

Typical of the false advertisements dis- 
seminated by the respondents in the con- 
duct of puzzle contests were representa- 
tions to the effect that: (1) the simple act of 
sending in a correct solution will entitle a 
contestant to one of the grand prize 
awards free; (2) the recipient of a so-called 
“Grand Prize Promptness Certificate” 
gains an advantage for himself by virtue of 
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skill in solving a puzzle and an award is 
guaranteed or.assured by simply mailing 
in such certifi¢ate to the respondents; (3) 


;the purchasers of small quantities of cos- 


metics stand in as favorable a position as 
large quantity purchasers of such cos- 
metics; (4) the telegrams, requests for con- 
testant’s photographs and other forms of 
encouragement received by a contestant 
indicate that such contestant is about to, 
or is certain or likely to win a cash prize in 
the contest; (5) a money prize or reward 
is guaranteed to that person who becomes 
a member of one of the so-called “Prize 
Clubs,” and such members are among the 
leading contestants (6) by the simple act of 
responding to the respondents’ advertising 
and literature and to the requests therein 
made by respondents, contestants will re- 
ceive or win a specified grand prize, or 
various other prizes; and various other 
representations of similar purport. 

These representations as well as others 
similar thereto are grossly exaggerated, 
misleading and untrue. In fact the re- 
spondents do not conduct any contest in- 
volving competition among contestants in 
promptness or skill as a means of advertis- 
ing their products and of gaining pub- 
licity. The picture puzzle advertised by 
respondents is so simple of solution as to 
remove it from the category of a competi- 
tive contest or contest of skill, and the ad- 
vertised puzzle contest and offer of awards 
or prizes in connection therewith is but a 
deceptive form of “bait” or “decoy” at- 
tractive to the innocent, unwary and un- 
suspecting, and is used as the initial step 
in a system of effecting sales. 

At various stages of progress of the con- 
test the respondents furnished to con- 
testants and urged the-use by them of cer- 
tain punch or pull cards or other devices 
involving a lottery or a game of chance in 
the resale of the products purchased by 
contestants from respondents. 


Alleged False Advertising of Cosmetics 

% The respondents disseminated false, mis- 
leading and deceptive advertisements, to 
the effect that their cosmetics will restore a 
youthful condition of the skin, produce a 
youthful appearance, make skin younger, 
remove wrinkles and worry lines, tone and 
strengthen the muscles, and help make 
gums healthy, and also that the retail 
value or worth of such cosmetics is greatly 
in excess of the regular usual or customary 
retail value or worth thereof. 

The 44 individual respondents, at one 
time or another, individually and in con- 
cert, have conducted prize contests 
through various contest companies. They 
are: Don Parmelee and George Schaffer, 
care of the Winship Corporation, Des 
Moines; George Thomsen, Amber M. 
McCluskey and James L. Decker, care of 
Thomsen-King & Co., Inc., Chicago; Fred 
W. Fitch, Mrs. Fred W. Fitch, Lucius W. 
Fitch, Mrs. Lucius W. Fitch, Gail W. 
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Fitch, Mrs. Gail W. Fitch, Lester R. 
Sandahl, Mrs. Lester R. Sandahl, Richard 
H. Young and Mrs. Richard H. Young, 
care of F, W. Fitch Company, Des Moines; 
James M. Woodman, and John E. Wood- 
man of Lake Villa, Ill.; Jesse L. Stewart, 
Merrold Johnson, G. Fred Stayton, Joseph 
Furth, Albert L. Bisson, Leta M. Clanton, 
Glenn Tate, Walter Rubens, J. G. Hamer, 
B. Brown, H. Rosenstein, Claude A. Bur- 
nett, Ross J. Miller, Joseph Kane, and 
Gerald G. Grant, all of Chicago; Sibley F. 
Everitt, Hamilton, Bermuda; Walter C. 
Phillips, Los Angeles, California; Evelyn 
Henderson, Richard E. Williams, Prentice 
W. Shaw, Steve W. Phillips, Warren Lee 
Eastman, Ernie A. Storesund, A. Leonard 
Anderson, and Paul Manning, all of Des 
Moines; Paul H. Williams, Rosslyn, Va.; 
and W. W. Young, Iowa City, Iowa. 





Delayed Menstruation 

Michael S. Chiolak, trading as Tone 
Company, Chicago, engaged in the sale of 
“Silver Label Formula No. 6,” and “Gold 
Label Formula No. 8,” both of which are 
also known as ‘Tone Periodic Compound,” 
is charged, with false advertising. 

The complaint charges that respondent 
represented that the preparations are cures 
or remedies for delayed menstruation, and 
are safe and harmless. Among such adver- 
tisements were: “Take one capsule every 
4 hours. Continue PERSISTENTLY un- 
til desired results are obtained. The im- 
portant thing to remember is to keep up 
the treatment without a break or lapse 
until desired results are evident. * * *.” 

It is alleged in the complaint that the 
preparations contain ergotin, aloes, ex- 
tract black hellebore, and extract cotton 
root bark. These drugs are present in the 
preparations, the complaint charges, in 
quantities sufficient to cause serious and 
irreparable injury to health if used under 
the conditions prescribed in the advertise- 
ments or under such conditions as are cus- 
tomary or usual. Gastro-intestinal dis- 
turbances such as catharsis, nausea and 
vomiting may result, and their use, when 
used to interfere with the normal course of 
pregnancy, may result in uterine infection 
and in the condition known as septicemia 
or blood poisoning. 





Delayed Menstruation Again 

Blanche Kaplan, trading as Progressive 
Medical Company and as Ladies Aid Com- 
pany, Chicago, engaged in the sale of 
“‘Ladies’ Aid No. 2, Ordinary Strength,” 
and “‘Ladies’ Aid No. 3, Extra Strength,” 
is charged with the dissemination of false 
advertisements. 

The complaint charges that the respond- 
dent represents her medicinal preparations 
as cures or remedies for delayed menstrua- 
tion, and as being non-irritating, mild, 
efficient and specific treatments. 

It is alleged that the preparations do not 
constitute such treatments; will not ac- 
complish the results claimed by the re- 
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We carry a complete line of patented non- 
frictional dropping parts and fitments. Single 
and double shell metal caps and standard black 
and brown plastic caps are carried in stock. 
Plastic caps in other colors can be furnished 
without delay on special orders. Pippettes of 
any length or shape, and rubber nipples in every 
color are available for immediate delivery. For 
products requiring oil-resistant parts, we have 
available Neoprene synthetic rubber nipples. 
Neoprene, when in contact with any oil base 
solution, does not swell as will ordinary rubber. 
Write for further information on this new devel- 
opment in nipples. 
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spondent, and that they are not safe and 
harmless, but contain powdered aloes, 
powdered extract cotton root bark, iron 
sulphate dried, powdered extract black 
hellebore, ergotin, and oil Savin, and that 
the drugs are present in the preparations 
in quantities sufficient to cause serious and 
irreparable injury to health if used under 
the conditions prescribed in the advertise- 
ments or under conditions that are cus- 
tomary or usual. 

U. S. District Court for the Northern 
District of Illinois, granted a restraining 
order last month, restraining Blanche Kap- 
lan and all other persons participating 
with her having notice, from disseminating 
any advertisements for the purpose of in- 
ducing the purchase of the preparations 
pending the issuance of a complaint by the 
F. T. C., and until such complaint is dis- 
missed, set aside by U.S. Courts on review, 
or until the order of the Commission to 
cease and desist has become final. 





Aurine For Deafness 

Aurine Company, Inc., allegedly made 
representations to the effect that its prepa- 
ration “Ourine” is a cure or remedy for 
deafness, has therapeutic value in treating 
it, and is competent and effective in treat- 
ing ringing and buzzing head noises due to 
hardened or coagulated wax in the ear 
The respondent also allegedly advertised 
that it refunds the purchase price to dis- 
satisfied customers. 

The complaint charges that the re- 
spondent’s representations are misleading 
and constitute false advertisements. Deaf- 
ness, the complaint continues, may be 
caused by either a central or systemic or 
local disorder or condition. “‘Ourine” 
allegedly is not a cure or remedy or com- 
petent or effective treatment for deafness 
or conditions due to hardened wax in the 
ear although its use may soften accumula- 
tions of wax in the ear. However, the 
complaint points out, without the use of an 
instrument to extract wax, the conditions 
which may result from an accumulation of 
wax, namely, temporary deafness, ringing 
or buzzing head noises, will not be ma- 
terially benefited or relieved. The com- 
plaint alleges that the respondent does not 
uniformly make refunds to purchasers who 
are not satisfied with the results obtained. 


Radin Products Cited 

Theodore Radin, Inc., distributes ““Gly- 
cirenan,” ‘‘Glycirenan-Forte,” ‘Jodire- 
nan,” ‘“Inhaledrin-Compositum,” and 
“Aerizon”’, which it allegedly advertises as 
being cures, remedies or competent treat- 
ments for asthma, hay fever, sinus dis- 
comfort, bronchial asthma and other bron- 
chial ailments. It is also alleged to repre- 
sent that its preparations are absolutely 
harmless no matter how often used, and 
that their use will prevent attacks of 
asthma and hay fever or the recurrence of 
these ailments and will relieve the suffering 
incident to them. 
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The complaint charges that the re- 
spondent’s assertions are exaggerated and 
misleading, and that its products do not 
constitute competent and effective treat- 
ments in excess of furnishing temporary 
symptomatic relief from the paroxysms of 
asthma, attacks of hay fever, bronchial ir- 
ritations and sinus discomfort. Further, 
the complaint alleges, the preparations are 
not absolutely harmless no matter how 
often used because of the presence of 
epinephrine and ephedrine and their use 
over a long period is likely to produce pro- 
longed vasoconstriction such as to cause 
tissue damage from anoxemia, with secon- 
dary inflammatory reactions. 





Free’ Face Powder 


Charles T., Elbert C., and Ernest C. 
Pike, trading as Middle West Supply Com- 
pany and The Best Gardens, are alleged to 
have advertised and distributed so-called 
“free” offers of merchandise in a manner 
misleading buyers into accepting them and 
purchasing the respondents’ products by 
paying the full value in the belief that such 
payment was merely the cost of mailing 
and packing. 

Allegedly the respondents addressed 
postal cards to individuals in various 
States stating that “This card was ad- 
dressed to you by your friend so that you 
can also receive a $1.00 box of our new 
‘Velve-Ritz’ Face Powder FREE. * * * 
Just tell us what shade you use and enclose 
six postal cards each addressed to friends 
of yours who use powder * * * together 
with a dime for postage, packing and 
handling * * *. When such offers were 
accepted by recipients of the cards, the 
complaint continues, the respondents du- 
plicated the same offer on the backs of the 
six postal cards sent with each dime and 
mailed them to the addressees, thus estab- 
lishing an endless chain of prospective 
customers. 

The complaint charges that in a large 
number of cases no face powder was sent 
to customers on receipt of their dimes and 
that in instances where powder actually 
was sent, it was not reasonably worth 
$1.00 or more than the 10 cents paid by 
the customer. In cases where the powder 
actually was sent, the complaint continues, 
and the customer was entitled to a 
“promptness” prize for sending in the 
postal cards, the respondents did not send 
such prize with the powder, but made a 
further offer of other so-called “‘free’’ mer- 
chandise. The respondents allegedly made 
additional similar offers involving either 
cosmetics, flowers or flower seed, including 
a proposition for customers to earn money 
by addressing cards. 


F.T.C. Orders 


Mentho-Mulsion Must Stop 


The F. T. C. has ordered Mentho-Mul- 
sion Incorporated, Atlanta, and Max L. 
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and Sadie B. Clein, its president and vice- 
president, respectively, to discontinue cer- 
tain misleading representations of ‘“Men- 
tho-Mulsion,” advertised as a remedy for 
coughs, and “Malco Cold Tablets.” The 
respondent corporation was formerly 
known as M. L. Clein & Co. 

The order directs that the respondents 
cease disseminating advertisements which 
represent, directly or through implication, 
that their product ‘“Mentho-Mulsion” is 
a cure or remedy for coughs, or that it will 
stop cough spasms or have any therapeutic 
value in the treatment of coughs due to 
physical disorders of a systemic character, 
or that it has any therapeutic value in the 
treatment of coughs in excess of providing 
temporary relief in cases of coughs due to 
common colds. 

In advertising their ‘Malco Cold Tab- 
lets,” the respondents are ordered to cease 
representing that this preparation will 
drive common colds out of the system or 
that it constitutes a cure or remedy for 
colds or has any therapeutic value in their 
treatment in excess of providing a pallia- 
tive relief from some of the symptoms 
commonly encountered in colds. 


Pancreobismuth Must Stop 


Prohibiting certain misleading repre- 
sentations in the sale of ‘“Pancreobis- 
muth’”’, “‘Pancreo-Bismuth or “‘Pancreo- 
bismuth and Pepsin,” the F. T. C. has 
issued an order against the Frye Company, 
Watertown, Mass. 

Findings are that respondent company, 
by using the names it gives to its prepara- 
tion, tended to mislead prospective pur- 
chasers into believeing that they would 
obtain some physiological effect from the 
presence of pancreatin and pepsin, when in 
fact these substances are only minor in- 
gredients which are rendered physiologic- 
ally inert when taken internally in the re- 
spondent’s preparation, the active in- 
gredients being bismuth subnitrate, so- 
dium bicarbonate and ginger. 

The findings continue that while the re- 
spondent’s preparation possesses the thera- 
peutic value of a simple antacid and car- 
minative, which tends temporarily to 
neutralize excess acid and to relieve the 
symptoms of distress from gastric hyper- 
acidity, it has no effect on the causative 
factors of gastric hyperacidity or the sys- 
temic causes of excess acid in the system. 

In the sale of its preparation, the re- 
spondent company is directed to cease and 
desist from representing that it has thera- 
peutic value in the treatment of upset 
stomach, or in the relief of indigestion due 
to acid stomach, or in the neutralization of 
excess acid and allaying of irritation, over 
and above being a simple antacid and car- 
minative tending to give temporary relief 
from distress caused by such symptoms. 

Other representations to be discontinued 
are that the preparation is beneficial in 
aiding the digestion of, or in relieving dis- 
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tress caused by, starchy foods, and that it 
possesses physiological or therapeutic 
value due to the presence of pancreatin or 
pepsin, when such ingredients are not 
present in such amounts and such form as 
to be active ingredients. 

The order prohibits use of the trade 
names ‘“‘Pancreobismuth,”’ ‘‘Pancreo-Bis- 
muth,” or “Pancreobismuth and Pepsin,” 
or other trade names containing the words 
“Pancreatin” or “Pepsin”, or any other 
adaptation of such words, to describe or 
refer to the respondent’s present product 
or any similar preparation which does not 
possess pancreatin and pepsin in such 
amounts and in such form as to be active 
ingredients. 

Under the order, the respondent com- 
pany is to cease disseminating advertise- 
ments which represent, directly or through 
implication, by use of the trade name 
“Pancreobismuth” or any other trade 
name containing the word “Pancreatin,” 
or any adaptation thereof, that the prepa- 
ration contains pancreatin as an active 
ingredient. 


Ciba To Stop Claims 


Ciba Pharmaceutical Products, Inc., 
agrees to cease representing that ‘“‘Ago- 
mensin ‘Ciba’”’ has the action inall cases of 
activating menstruation, stimulating ovar- 
ian function, or preventing hyperemia; is 
indicated as a proper and effective treat- 
ment or cure for certain diseases of women, 
regardless of the cause, and that its hor- 
mone content, estrin or progestin, is suffi- 
cient to have therapeutic effect, except in 
cases where relatively low hormone po- 
tency is indicated. Further representa- 
tions to be discontinued are that ‘‘Sisto- 
mensin ‘Ciba’”’ is a competent and effective 
treatment for the control of hemorrhage of 
puberty and of menopause, in all cases; is 
indicated for all symptoms of hormone 
deficiency or for all types of climacteric dis- 
turbances, and that the estrin content of 
“Sistomensin ‘Ciba’” is such that, when 
given as directed, it will be effective, ex- 
cept in cases where relatively low hormone 
potency is indicated. 


Frostilla Stops Claims 


The Frostilla Company, Inc., agrees to 
desist from representing, directly or by 
implication, that the ingredients in ‘“Fros- 
tilla Fragrant Lotion” are definitely known 
to be more costly than those employed in 
competitive lotions generally, when such is 
not, in fact, definitely known; that com- 
petitive lotions in general leave a sticky or 
gummy residue, and that ‘‘Frostilla Fra- 
grant Lotion” or any similar preparation 
sold under that or any other name, excels 
other hand lotions in general, prevents the 
nail cuticle from becoming rough or 
ragged, is effective for everyJfcase of 
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parched skin or reddened hands, tones or 
stimulates the skin or does more than aid 
in conditioning it, and that it is “the” per- 
fect hand lotion or is most always pre- 
ferred where hand lotions are tested side 
by side. 





Not Pimple Remedy 


Martin A. Levitt, operating as The Wil- 
liam A. Reed Company, stipulates that he 
will discontinue advertising that his prepa- 
ration “‘Medrex Ointment,” when used 
alone or in combination with ‘“‘Medrex 
Soap,” is an effective remedy for pimples 
in any manner other than as a relief for 
itching and, to a limited extent, as a skin 
antiseptic, fungicide and desiccant. The 
respondent also agrees to discontinue ad- 
vertising that either product or both heals 
or clears the skin; that either or both con- 
stitutes an effective remedy for black- 
heads, open pores, eczema or other skin 
conditions, and that “‘“Medrex Ointment” 
penetrates below the surface of the skin or 
acts safely or without irritation. 





Roll Away Lotion to Stop 


The F. T. C. has accepted a stipulation 
to cease misleading representations in the 
sale of their preparations from Arthur M. 
Donnelly and E. R. Evans, trading as 
Donnelly Company, St. Louis, dealers in 
cosmetics. 

In the sale of “Roll Away Lotion,” the 
respondents agree to discontinue advertis- 
ing, directly or by implication, that their 
product or any other cosmetic preparation 
containing substantially the same in- 
gredients or the same properties, whether 
sold under that or any other name, is the 
only new and unique skin lotion on the 
market, the only preperation which rolls 
off the skin, and the only cleanser which 
will not dry the skin. 

The respondents also agree to cease 
representing that their product is efficient 
as a general healing preparation; that it 
smooths out horny, scratchy or wrinkled 
skin in every instance, possesses penetrat- 
ing qualities, is more effective than other 
lotions in softening and smoothing rough 
skin surfaces, and whitens the skin or 
possesses bleaching properties. 





Kru-Gon Claims Stopped 


D.S., S. B., and Hattie M. Evans, trad- 
ing as Evans Drug Company, sell “Kru- 
Gon,” a medicinal preparation, and 
Medora Whinrey, owner, and Robert B. 
Whinrey, manager, trading as The Kru- 
Gon Company, manufacture the product 
and prepare all advertising claims made to 
promote its sale. This advertising matter 
is published in each town or city where 
The Kru-Gon Company has a local repre- 
sentative. In the sale of ““Kru-Gon,” the 
respondents agree to cease advertising it 
as a competent remedy for indigestion, gas 
pains, bloating, neuritis, rheumatism, ner- 
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vousness, insomnia, kidney trouble and 
run-down condition; as a competent 
remedy for constipation, unless limited to 
temporary constipation, and as being cap- 
able of removing poisons from the system 
in a natural manner, giving back health, 
ending indigestion attacks, correcting kid- 
ney disorders, making the stomach func- 
tion properly and giving relief after other 
remedies have failed. 





Vadsco Modifies Quinlax Ads 


Vadsco Sales Corporation agrees to 
cease representing that ‘“‘Quinlax Cold 
Tablets” are a competent or effective 
treatment to stimulate circulation or to 
eliminate acids through the pores, and 
that the preparation treats seven symp- 
toms or phases of a cold, is a complete 
treatment or effective remedy for colds, a 
new preparation, a new method for treat- 
ing colds or their symptoms, and especially 
suitable for children. 





Will Not Imitate 

David H. Blanck, trading as David H. 
Blanck & Co., Philadelphia, in the sale and 
distribution of drugs and other merchan- 
dise, agrees to cease simulating or imitat- 
ing the wrappers or containers of a com- 
petitive product in any way by design, ar- 
rangement, wording or otherwise, with a 
tendency to confuse purchasers into be- 
lieving that the product so labeled is that 
of another concern. The stipulation points 
out that in the sale of ‘Femigene”’, a 
douche powder, the respondent used labels 
on the containers which simulated those of 
a competitive douche powder. 





Plast-O-Dent Claims 

J. D. Hagey, trading as Plast-O-Dent 
Company, agrees to desist from advertis- 
ing that plates can be refitted by using 
**Plast-O-Dent”’; that this product is heal- 
ing or kindly to the tissues and will perfect 
the fit of dental plates; that the simplicity 
of its application assures its success; that 
“Plast-O-Dent” will eliminate in every 
instance the discomfort and embarrass- 
ment due to loose plates, and that it is an 
amazing, new discovery. 





Cook's C.C.C. Stops Claims 

A. C. and W. F. Stonestreet, trading as 
Sampson Medicine Company, agree to 
cease representing that ‘“Cook’s C. C. C.,” 
or any medicinal preparation containing 
substantially the same ingredients, is of 
therapeutic value in cases of kidney 
trouble, diarrhea, flux, ague, female weak- 
ness, phthisic, or cuts and burns, or in any 
condition where the skin is lacerated, or is 
of any therapeutic value for any condition 
unless expressly limited to temporary 
symptomatic relief and then only where 
the symptoms may be relieved by use of a 
counter-irritant for external conditions or 
a carminative for internal conditions. 
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Associations 


Drug Trade Dinner Plans 

Ralph E. Dorland, chairman of the 
Drug, Chemical and Allied Trades Sec- 
tion of the New York Board of Trade has 
appointed J. J. Toohy, E. R. Squibb & 
Sons, chairman of the reception committee 
for the 15th annual Drug, Chemical and 





RALPH E. DORLAND 


Allied Trades Banquet, which will be held 
at the Hotel Waldorf-Astoria March 14. 
Robert J. Quinn, Mathieson Alkali Works, 
will act as vice-chairman of the committee 
which held its organization meeting at a 
dinner given at the Waldorf-Astoria 
January 10. About eighty members were 
present and the committee was divided 
into sub-committees. 





Bims Winter Get-Together 

The Bims organization held its winter 
get-together January 25 at Dinty Moore’s 
in New York. Over one hundred members 
and their guests attended. 

Because of his untiring efforts on behalf 
of the Bims organization since its incep- 
tion, Martin F. Schultes was the guest of 
honor at this gathering and the recipient 
of a complete Bobby Jones golf ensemble 
and a handsome hand-lettered scroll that 
was signed by all those present. 
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Fischbeck Heads Essen. Oil Assn. 


More than seventy members of the Es- 
sential Oil Association of U. S. A. at- 
tended the annual meeting and banquet 
which was held at the Hotel Warwick, 
New York, January 12. 

The annual report was presented by the 
retiring president, Harry C. Ryland of 
H. C. Ryland, Inc., and the treasurer’s re- 





CHARLES FISCHBECK 
port by Robert B. Magnus of Magnus, 
Mabee & Reynard, Inc., secretary and 
treasurer of the Association. 

L. Rapin of Antoine Chiris, chairman of 
the nominating committee consisting of 
M. Lemmermeyer of Aromatic Products 
and I. Budd of Ungerer and Co., presented 
the following slate for new officers which 
was unanimously approved: president, 
Charles Fischbeck of P. R. Dreyer, Inc.; 
vice-president, V. H. Fischer of Dodge & 
Olcott Co.; secretary-treasurer, Robert B. 
Magnus of Magnus, Mabee & Reynard, 
Inc.; and members of the executive com- 
mittee, John H. Montgomery of Fritzsche 
Brothers, Inc., and Harry C. Ryland of 
H. C. Ryland, Inc. 





Associated Chain Meeting 

The convention of the Associated Chain 
Drug Stores was held at the Hotel Bilt- 
more, New York, February 12 to 14. The 
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program for the convention this year dealt 
principally with the subject of personnel. 
Two of the sessions were set aside for 
meetings with manufacturers and sup- 
pliers were also present. 


Thompson Heads Chem. Salesmen 

The new officers installed at the annual 
meeting of the Salesmen’s Association of 
the American Chemical Industry on 
January 23 at the Chemists’ Club, New 
York, are as follows: president, DeWitt W 
Thompson of the Mathieson Alkali Works; 
vice-president, Walter Merrill of Joseph 
Turner & Co.; treasurer, C. O. Lind of 
Dow Chemical Co.; and secretary G. S. 
Furman of Merck & Co. 

New members of the executive commit- 
tee are: W. J. Weed, Niagara Alkali Co.; 
R. P. Gould, Heyden Chemical Corp.; and 
George T. Short, Wishnick Tumpeer, Inc. 

Gifts were presented to the retiring 
president, Joseph Wafer of Industrial 
Chemical Sales Division of the West Vir- 
ginia Pulp & Paper Co., and to retiring 
members of the executive committee, 
James J. Kerrigan, Merck & Co., and A. A. 
Wasserscheid, Mallinckrodt Chemical 
Works. 

President Thompson appointed the fol- 
lowing committee for 1940: Entertain- 
ment—P. J. LoBue, Joseph Turner & Co., 
chairman, Charles Slater, J. T. Baker 
Chemical Co.; J. P. Remensnyder, Heyden 
Chemical Corp.; H. S. Cottrell, Innis, 
Speiden & Co.; J. J. Butler, Jr., Industrial 
Chemical Sales Division West Virginia 
Pulp & Paper Co.; F. J. McHugh, New 
York Quinine & Chemical Works; and 
F. G. Fanning, Malmstrom & Co. Mem- 
bership—E. J. Boehm, National Aniline & 
Chemical Co.; C. W. French, Oldbury 
Electro Chemical Co.; R. L. Wilson Jr., 
Dow Chemical Co.; C. W. Frost, Prior 
Chemical Corp. Auditing—I. Vandewater, 


R. W. Greeff & Co., chairman; S. F. 
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Urban, E. R. Squibb & Sons; W. F. George, 
Chemical Industries. 

Dates tentatively set for the four golf 
tournaments to be held next summer are 
June 18, July 9, August 13 and September 
17. 


Forager's Banquet 

The forty-second annual banquet of The 
Foragers of America was held in their 
clubrooms at the Midston House, New 
York, January 6. This year’s banquet was 
the largest ‘all Forager’”’ affair in history 
as the Foragers and their friends took ad- 
vantage of the opportunity afforded for 
fraternizing in an atmosphere of good fel- 
lowship and harmony. 

H. T. Georgi, president, introduced 
Frank L. Graham as toastmaster, who, in 
turn paid tribute to R. J. Crawford, upon 
his completion of fifty years of selling 
service with the American Hard Rubber 
Co. With that exception an excellent din- 
ner and successful party was conducted 
sans speeches. 

The entertainment committee, consist- 
ing of C. R. Keeley, G. Dermody, and 
Walter A. Conklin, presented a full even- 
ing of entertainment which was enjoyed 
by everyone present. It included the 
perennial entertainer, Mario, with his 
accordion; Jolly Bill of the “Daily Mir- 
ror,” who drew caricatures of each Forager 
for the enjoyment of all present; and Miss 
Dell O’Dell, the famous Mistress of 
Mystery, who entertained the gathering 
with her feats of legerdemain. 


F.W.D.A. Meeting 


The mid-winter meeting of the Federal 
Wholesale Druggists’ Association was held 
at the Hotel Roosevelt, New York, Feb- 
ruary 6, 7 and 8. At the morning session on 
Wednesday the meeting was open to both 
active and associate members. The speak- 
er was Carson P. Frailey, secretary of the 
American Drug Manufacturers’ Associa- 
tion. 


Brendlinger Heads Phila. Ex. 

The Philadelphia Drug Exchange held 
its annual meeting at the Down Town 
Club, Philadelphia, January 23, at which 
the following officers were elected for the 
coming year: president, E. L. Brendlinger, 
president of the Dill Co.; vice-president, 
Charles E. Vanderkleed, McNeil Labora- 
tories; secretary, J. Mervin Rosenberger, 
Smith, Kline & French, Inc.; and treas- 
urer, Harold C. Halberstadt. Members of 
the board of directors are: R. G. Anderson, 
George F. Applin, R. A. Cain, Harry Z. 
Krupp, Walter P. Miller, Jr., E.S. Paisley, 
Frank F. Law, Bruce Ludgate and H. H. 
White. 

The annual banquet was held January 
25 at the Bellevue-Stratford Hotel, Phila- 
delphia. The speakers were E. Leidy 
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Brendlinger, president of the exchange, 
Hugh Craig of the Oil, Paint and Drug 
Reporter, and Franklin Spencer Edmonds, 
member of the Pennsylvania Senate. 


T. G. A. Convention Set 

The annual convention of the Toilet 
Goods’ Association will be held in New 
York City, May 14, 15 and 16. The con- 
vention committee, headed by L. R. Root, 
Scovill Manufacturing Co., will select the 
hotel at which the convention will be held. 


- 


L. R. ROOT 


A business program committee ap- 
pointed to assist Mr. Root consists of C. S. 
Welch, executive secretary, chairman; 
Hugo Mock, counsel; Cecil Smith, presi- 
dent, Yardley of London, Inc.; H. Gregory 
Thomas, Bourjois, Inc., and S. L. May- 
ham director of the board of standards. 


A.P.M.A. To Colorado Springs 

The annual meeting of the American 
Pharmaceutical Manufacturers’ Associa- 
tion will be held this year at the Board- 
moor Hotel, Colorado Springs, June 9 to 


13. Never before has the association 
chosen a point so far west for its meeting. 

Present plans call for the first business 
session, to dispose of the usual formalities 
including the president’s address, on Sun- 
day evening, June 8, followed by other 
business sessions Monday, Tuesday, and 
Wednesday, and an all-day recreational 
project for Thursday. There will be ample 
opportunity for the golf tournament and 
entertainment for the ladies is being 
planned. 

The committee on arrangements is 
headed by Hussey B. Johnson. 


Rice Heads Phila. Chem. Club 

At the annual meeting of the Chemical 
Club of Philadelphia, held at the Ritz- 
Carlton Hotel, January 29, Webster Rice, 
J. T. Baker Chemical Co., was elected 
president. He succeeds W. R. Cleary, the 
Barrett Co. Other officers elected were: 
vice-president, John McChesney, Leatex 
Chemical Co.; treasurer, F. S. Dubbs, 
American Cyanamid & Chemical Corp., 
and secretary, G. B. Heckel, jr., “The 
Paint Industry Magazine.” 
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Pettit Heads Chi. Assn. 

Paul H. Pettit of Bree Cosmetics Inc. 
has been elected president of the Chicago 
Perfumery, Soap and Extract Association. 
Other officers elected at the annual busi- 
ness meeting were: vice-president, Carl M. 
Black, S. B. Penick & Co.; secretary- 
treasurer, C. A. Hammond, F. N. Burt Co. 

Committees for 1940 have been ap- 
pointed by Mr. Pettit as follows: Execu- 
tive—P. H. Pettit, Carl M. Black, C. A. 
Hammond, A. A. Bafetti, W. Kedzie 


PAUL H. PETTIT 


Teller; Entertainment—Robert L. Hol- 
land and J. D. Small, co-chairmen, Chris. 
Christensen, D. M. Clark, F. A. Degener, 
J. A. Gauer, A. J. Hermanson, J. T. James, 
J. A. A. Scott; Golf—H. B. Elwell, chair- 
man, A. J. Andersen, A. C. Drury, W. H. 
Jelly, Will Lyon, R. A. Morris, Wm. H. 
Schutte; P u blicit y—Thomas Morgan, 
chairman, N. A. Grimm, H. J. Hoole, T. C. 
Sheffield, S. J. Vance; Legislative—G. A. 
Wrisley, chairman, H. B. Craig, E. H. 
Glaser, Howard Lyon, J. B. Montenier, 
N. J. Williams; Bowling—A. O. Nelson, 
chairman, A. A. Bafetti, J. G. Loffredo, 
Herbert Rothschild, Harry Spohr, F. C. 
Tenney; Membership—M. B. Vance, 
chairman, T. C. Jesdale, A. C. Stepan Jr., 
P. J. Wallenborn, A. J. Westerman; 
Luncheon—R. F. McClellan, chairman, 
C. L. Drum, R. C. Jennings, Clayton Law- 
son, D. F. Lum. Chicago Perf. Soaps and 
Extract Association. 


People 
Barton of National Oil Resigns 


John H. Barton has resigned as president 
of the National Oil Products Co., Harrison, 
N. J. His resignation will become effective 
March 1. Mr. Barton has been with the 
National Oil Products Co. for twenty 
years. Starting as a salesmen, he held 
numerous executive posts including sales 
manager of the Farm Seed Division and 
vice-president in charge of plant construc- 
tion and maintenance prior to his election 
to the presidency in June 1938. His future 
plans are indefinite as yet. 
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Borie Acid, Aleohol 
Used for Treatment 


Of Burns and Scalds 


Alcohol Acts as Antiseptic and 
Aids Reduction of Swelling 


CHICAGO, IIl.—Extensive burns and scalds 
caused by dry or moist heat can be satisfac- 
torily treated with a solution of boric acid in 
alcohol and water, it has been reported here. 

The recommended solution is prepared with 
one part of 95% alcohol and five parts of a 
saturated aqueous solution of boric acid, ap- 
plied in the form of a copious wet dressing. 
Rollers of sterile gauze are soaked in the solu- 
tion and applied to the burned area, then 
covered with a layer of fine, pliable gutta 
percha tissue and a thick layer of absorbent 
cotton. 

Use of Aleohol Important 

The use of alcohol in the solution is an im- 
portant factor in producing its beneficent 
effects, it is claimed. In addition to its power- 
ful antiseptic properties, the alcohol favors 
reduction of swelling and firmness of granu- 
lations. 


U.S.I. manufactures Ethyl Alcohol in three 
grades for various industrial, scientific, and 
medical needs. U.S.L.’s 190 Proof Ethyl Alco- 
hol is of consistently high quality and con- 
forms to the specifications of the U.S.P. XI 
and National Formulary VI. C.P. Ethyl Alco- 
hol, 96%, is extensively used in work requir- 
ing a reagent of exceptional purity. Absolute 
Ethyl Alcohol U.S.P. is employed in hospitals 
for many scientific purposes, such as staining 
and dehydrating tissues in microscopic work. 


Allied Trades Banquet 
To Be Held Next Month 


Big event next month is the 15th Annual 
Drug, Chemical, and Allied Trades Banquet, 
which will be under the sponsorship of the 
Drug, Chemical, and Allied Trades Section of 
the New York Board of Trade. Date is March 
14; place is the Waldorf-Astoria, New York. 
AER So EEN ORIEL IT AS ES EERE TEE ET TS 
A new bulletin surveys the sources, uses, and 
Properties of glycerine, and also lists the formu- 
las and uses of a number of glycerine derivatives 
which are now available in limited quantities for 
research purposes, with commercial production a 
future possibility. U.S.1. will gladly refer readers 
to the source from which this bulletin may be 
obtained. 





Uses Dibutyl Phthalate 
In Making Adhesive Tape 





NEW YORK, N. Y.—A new adhesive tape 
is normally tacky, pressure-sensitive, and co- 
hesive, it is claimed in a patent issued to an 
inventor here. A backing of cellulose acetate 
or regenerated cellulose is provided with an 
adhesive coating including halogenated rub- 
ber, it is said. The backing is plasticized by a 
tack-producing plasticizer, such as dibutyl 
phthalate. 

The same inventor has also patented a trans- 
parent wound dressing of a material such as 
celluloid, which is said to be coated with a 
material containing chlorinated rubber and a 
plasticizer. 

Dibutyl Phthalate is produced by U.S.I. 





Reeent Extraction Processes 


Open New Markets for Ether 


Vitamin Concentrates, Glucoside Preparations are Included 
Among Latest Applications for U.S.I.’s Versatile Solvent 


The unusual solvent properties of ethyl ether have been put to new uses in recent 
months in a number of extraction processes which expand its wide usefulness. 
Among the new applications for this solvent is a recently patented process for 


the preparation of vitamin concentrates. 





Employs Metallic Salts 
To Crystallize Insulin 


DETROIT, Mich. — Soluble salts of zine, 
nickel, cobalt, or cadmium can be used to 
facilitate the formation of insulin crystals, and 
at the same time to cause a sharper separation 
of the basic proteins, it is claimed in a patent 
issued to an inventor here. 

According to the patent, an aqueous solu- 
tion of insulin is prepared, containing a phos- 
phate buffer, an organic solvent, and the solu- 
ble metal salt. In the various steps involved in 
carrying out the crystallization process, care- 
ful control of temperature and pH is extreme- 
ly important in obtaining satisfactory yields, 
it is reported. 

A number of organic solvents are said to be 
suitable for use in the process, including buty] 
alcohol, ethylene glycol, and_ tri-ethylene 
glycol. 

Butyl Alcohol is produced by U.S.I. 


Suggests Mixed Solvents to 
Find Saponification Value 


Use of mixed solvents to overcome difficul- 
ties in determining the saponification value of 
such waxes as carnauba and montan is sug- 
gested in the Chemist Analyst. 

The suggested procedure consists in the 
addition of 10 milliliters of toluene to dissolve 
2 grams of the wax, and then heating under 
reflux condensation with 25 milliliters of 0.7 
N KOH in ethyl] alcohol. 

Ethyl Alcohol is produced by U.S.1. 


Ewing Galloway 





Cod liver oils or other vitamin-contain- 
ing substances are converted into an aqueous- 
alcohol saponified mass, and ether is added. 
The ether, being immiscible with water but 
partly miscible with the saponified mass, forms 
a true solution, which is said to permit a more 
rapid transfer of the therapeutically active 





This article describes only a few of the 
many applications of Ethyl Ether. A more 
comprehensive list, classified by industries, 
has been prepared for free distribution. 
Copies of this list may be obtained by writ- 
ing U.S.1. 











substances from oil to solvent than would be 
possible in an emulsion. 
Varied Extraction Uses 

Another new patent covers a process for 
extracting glucosides from oleander leaves. 
These glucosides are reported to display an 
action on the heart. According to the patent, 
an aqueous extract of oleander leaves is ex- 
tracted with a chlorinated aliphatic hydro- 
carbon. The glucosides are precipitated by 
petroleum ether, and the precipitate is then 
extracted with ethyl ether. 

Still another new use for ether, covered by 
a foreign patent, is in the preparation of ex- 
tracts from egg yolks. An aqueous suspension 
of the yolks is stirred with ether and the mass 
allowed to separate into three layers. The 
ether layer is separated and the ether evapo- 
rated, leaving a product which is said to con- 
tain lecithovitellin compounds. Ether is also 
used in extracting aromatic principles from 
flowers, particularly those alterable by heat. 

Morpholine derivatives of therapeutic value 
can be prepared by a process involving the use 

(Continued on next page) 


Laboratory analysis and the denaturing of alcohol are two of the many applications of Ethyl Ether. 
In the laboratory it is used in determinations of fats and oils. As a denaturant it is employed in 


Formulas S. D. 13A, 19, and 32 
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Makes Perfume Fixatives 
From Cellulose Compounds 
CHICAGO, II].—How a semi-permanent fix- 


ative, allowing the slow escape of odors, can 
be prepared from cellulose compounds is re- 
vealed in a patent granted to an inventor here. 

The process of making the fixative, it is 
stated, consists in preparing solution of 
cellulose acetate in acetone or some other suit- 
able solvent, and adding a plasticizer, such 
as diethyl phthalate. 

This solution, according to the patent, is of 
such a character as to permit the formation of 
sheets or films. Tendency to blush upon set- 
ting, it is claimed, can be reduced by the addi- 
tion of diacetone. Essential oils of flowers or 
synthetic substances are added to the cellulose 
solution, in which they are soluble. When the 
solvent dries, the cellulose acetate sets up a 
film of very small cellular structure, in which 
the perfume material is incorporated in a way 
that is said to result in the slow rate of escape. 

Acetone and Diethyl Phthalate are 
produced by U.S.1. 


New Folder Describes 


Applications of Solox 
Typical uses of Solox, U.S.I.’s proprietary 
solvent, in household, boat, and automobile 
applications, are de- 
scribed in a_ four-page 
folder which has just been 
issued. Included are help- 
ful directions for the use 
of Solox in cleaning floors, 
metal articles, and win- 
dows; in conditioning fuel 
oil; in preventing settling 
of condensed moisture in 
fuel tanks; in thawing 
plugged drains; and in 
overcoming sticking en- 
gine valves. 
Copies of this informa- 
tive leaflet may be obtained by writing U.S.I. 


Dissolves Alpha Naphthol 
By Using Soap and Alcohol 


CHICAGO, Ill.—A process for making alpha 
naphthol soluble in water, in order to form 
antiseptic solutions, has been patented by an 
inventor here. A concentrated solution of the 
alpha naphthol is prepared, it is reported, by 
the use of potassium soap, some water, and at 
least one of the group of alcohols consisting 
of ethyl alcohol and isopropyl alcohol. 


Ethyl Alcohol is produced by U.S.I. 
and Isopropyl! Alcohol is sold by U.S.I. 
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New Uses for Ether 


(Continued from previous page) 
of ethyl ether, it is set forth in another foreign 
patent. The morpholine is said to be condensed 
with a halogenated ketone, the reaction taking 
place in ether at atmospheric temperature. 
In Collodion Manufacture 


Ethyl ether continues to find wide use in 
established fields. An outstanding application 
is in the preparation of collodion, which is 
extensively employed in the manufacture of 
medicinal and proprietary products and of 
photographic emulsions. 

{ere ether’s usefulness is the result of its 
peculiar property, when mixed with ethy] alco- 
hol, of forming an excellent solvent for nitro- 
cellulose, which is not soluble in either alcohol 
or ether alone. This property of ether is also 
responsible for its use in the manufacture of 
propellants, explosives, nail ename)s and )ac- 
quers, and nitrocellulose plastics. 

Because ether is an excellent solvent for 
most oils, fats, waxes, gums and resins, it is 
extensively used in analytical procedures. It 
has been found useful, for example, in deter- 
minations of the unsaponifiable matter in fats 
and oils, and of fatty acids in soaps. It has 
also been recommended in a procedure for 
determining the amount of phenolphthalein 
in tablets and compressed pills. The proce- 
dure is as follows: Extract a weighed sample 
with acetone in a Soxhlet, evaporate to dry- 
ness, and add exactly 50 cc. of N NaOH to 
dissolve the phenolphthalein completely, then 
filter. To 25 cc. of the filtrate add a slight 
excess of acid, then extract three times with 
ether. Wash the combined ether extract three 
times with water, filter, remove the solvent, 
and evaporate to constant weight, which rep- 
resents half the amount of phenolphthalein in 
the original sample. 

U.S.L. produces ethyl ether in two grades— 
U.S.P. and Absolute A.C.S. The U.S.P. grade 
is used for the majority of industrial applica- 
tions, while the Absolute finds its chief utility 
in laboratory research and control work. U.S.I. 
welcomes inquiries on the use of ethyl ether 
in solvent and extraction processes. 


Finds Screw-Capped Bottles 
Best for Efflorescent Drugs 


CHICAGO, Ill.— That glass bottles with 
screw caps and suitable liners are the tightest 
practicable containers for eflorescent and hy- 
groscopic chemicals is indicated in a report 
recently submitted to a combined sub-commit- 
tee of the American Pharmaceutical Manufac- 
turers Association and the American Drug 
Manufacturers Association. 
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Further information on these items 
may be obtained by writing to U.S.1. 


A filter press paper is reported to possess excep- 
tionally high wet strength. The paper is placed 
against the filtering canvas or screen, and the 
filter cake is deposited on the paper, it is claimed, 
thus enabling cleaning of the canvas by removing 
the paper, which carries away the filter cake. 
(No. 300a) 


USA 


A gum substitute is said to be completely syn- 
thetic, and to have desirable stringiness, produc- 
ing thick mucilages in low concentrations. The 
mucilages are said to be low in solids and unu- 
sually fast-drying. Suggested uses are in hair wav- 
ing fluids, emulsions, and similar products. 


(No, 3014) 
US 


A new absorption base readily absorbs 500 per 
cent water, and is inert to acids, it is claimed. It 
is reported to be suitable for use in deodorant 
creams containing acid reacting ingredients. 
(No. 302a) 


| 


Remote sampling is said to be possible with a new 
PH meter. Sampling trap, it is stated, may be 
located 500 feet from control laboratory and 
valves may be used to feed samples from different 
vats into the trap. (No. 303a) 


Uae 


Modified caseins and caseinates are reported to 
be suitable for use as a vehicle in medicinal prep- 
arations containing alkaloids and heavy metals; 
as an emulsifier for resins, fats, waxes, and oils; 
and in massage creams and toilet soaps. 
(No. 304a) 
SA 


A wetting agent is said to be free of taste, mak- 
ing it suitable for use in liquid dentifrices, where 
wetting agents atte taste or odor cannot be 
used. (No. 305a 

Sa 


A synthetic wax is said to have a melting point 
of 133-134°C., but to be less hard and brittle 
than most high-melting waxes. According to the 
manufacturer, it is insoluble in water, soluble hot 
in mineral spirits, turpentine, toluol, naphtha, and 
similar hydrocarbon solvents. (No. 306a) 


Urs 


An alkaline cleaner is reported to be non-corrosive 
to tin, tin-plate, and aluminum. Maker states 
that it is a true alkaline cleaner but contains a 
special agent that inhibits corrosion. It is said 
to contain no soap, fats, or oils, and to be per- 
fectly soluble in hot or cold water. (No. 307a) 


US 


A glass cleaner in liquid form removes all film 
and scum, leaves no residue, and does not “‘pile 
up” with continued usage, it is claimed. 
(No. 308a) 
US 


A sealing machine shortly to be placed on the 

market is expected to be capable of 9 1,000 

hg He per hour, gg in size from | to 10 
, it is reported. (No 
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. Dunning Science Hall 

Dunning Science Hall, Washington Col- 
lege, Chestertown, Md., was dedicated 
January 16. The new building which is a 
gift of Dr. H. A. B. Dunning, president of 
Westcott & Dunning, Baltimore, was 
formally presented by Dr. Dunning and 
accepted on behalf of the college by Dr. 
Gilbert Wilcox Mead, its president. 
Other speakers at the dedication cere- 
monies were Dr. Isaiah Bowman, president 








DR. H. A. B. DUNNING 


of Johns Hopkins University, and Dr. 
Guy F. Snavily, executive director of the 
Association of American Colleges. 

The new building, erected in 1938 at a 
cost of $80,000 is a modified Colonial 
structure of red brick and cement and it 
contains thirty-five rooms. 

Dr. Dunning, who is known for his 
philanthropic interest in the advancement 
of the pharmacal profession, is an alumnus 
of Washington College, the Maryland Col- 
lege of Pharmacy and Johns Hopkins 
University. 


Mr. and Mrs. Storfer in South 

merica 

Benson Storfer, president of Parfums 
Corday, New York, accompanied by Mrs. 
Storfer, sailed for South America on the SS 
Brazil on January 24. They plan to return 
to New York the latter part of March. A 
cocktail party was given for Mr. and Mrs. 
Storfer on board the boat before sailing. 


Sherwoods to Florida 

Mr. and Mrs. Harold Sherwood and 
family are taking a vacation cruise to 
Florida. Mr. Sherwood is the founder of 
Sherwood Petroleum Co. 


Powell Loses Appendix 

Richard R. Powell of Plexo Laboratories 
is recovering from an appendectomy per- 
formed January 22 at the South Nassau 
Communities Hospital, Rockville Center, 
New York. 


Qualy Named Bank Director 

Alfred B. Qualy, president of M. V. C. 
Laboratories, Inc., Toledo, has been 
named a director of the Commerce Guard- 
ian Bank, that city. 
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Ted Strong Joins Agency 

January 15, T. S. Strong, former presi- 
dent of Strong, Cobb & Co., Cleveland, 
joined Ivey & Ellington, Inc., Philadelphia 
advertising agency. 

Mr. Strong has had an extensive ex- 
perience in merchandising and selling, par- 
ticularly in the drug and related fields. He 
entered the employ of Strong, Cobb & 
Co. as a salesman and was made general 
manager of the business in 1922. In that 


T. S$. STRONG 


capacity he devoted his major efforts to 
merchandising and developed a marketing 
consultory service for a wide list of clients. 
In 1928 he was elected president of the 
company and served in that capacity 
until his resignation last November. 

Mr. Strong has been active in the affairs 
of the National Wholesale Druggists’ Asso- 
ciation, the Proprietary Association, the 
National Association of Chain Drug 
Stores, the Toilet Goods’ Association and 
the American Pharmaceutical Manufac- 
turers’ Association. 


C. G. Frailey Opens Law Office 
Carson Gray Frailey has opened offices 
in the Albee Building, Washington, for the 
general practice of law and matters before 
the government departments. Mr. Frailey 
is the son of Carson P. Frailey, executive 
vice-president and secretary of the Amer- 
ican Drug Manufacturers’ Association. 


Dr. Guenther Shows Pictures 

Dr. Ernst Guenther, chief chemist of 
Fritzsche Brothers, New York, gave two 
showings, on the evenings of January 16 
and 18, at the New Yorker Hotel of 
colored motion pictures taken by Dr. 
Guenther on his last trip to the Far East. 
These pictures not only showed the pro- 
duction of essential oils in India, Ceylon, 
China, Java, Australia, French Indo 
China, Japan, the Philippines, and other 
places, but they showed the beauty of 
these places together with the life of the 
natives. 

The purpose of Dr. Guenther’s trip was 
to personally investigate the best and 
most reliable sources of essential oils, and 
to bring back authentic samples of the 
various oils. 
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Dr. Hale Addresses Commodity Club 

At a dinner meeting of the Commodity 
Club of New York, held at the Park 
Central Hotel, New York, February 3, 
Dr. William J. Hale, research consultant 
of Dow Chemical Co., Midland, Mich., 
was the guest speaker. 


Bruce Puffer Quits Com. Solv. 

Bruce Puffer, manager of industrial 
sales for Commercial Solvents Corp. has 
resigned. His plans for the future are not 
yet definite. 


Richard Robert Kramer 

Mr. and Mrs. Robert A. Kramer have 
announced the birth of a son, Richard 
Robert, on February 1. Mr. Kramer is 
with Th. Goldschmidt Corp., New York. 


Bristol Addresses Financial Adv. 

At the luncheon meeting of the New 
York Financial Advertisers held February 
9 at the Hotel ‘Roosevelt, New York, Lee 


LEE H. BRISTOL 


H. Bristol, vice-president in charge of ad- 
vertising of the Bristol-Myers Co. was the 
guest of honor and speaker. 


Don Westerfield Retires 

Don C. Westerfield, founder of the West- 
erfield Pharmacal Co., Dayton, O., forty- 
four years ago, on January 20 announced 
his retirement from the active management 
of the company and turned over his 
interest to his associates. Mr. Westerfield 
is continuing as chairman of the board. 
The new officers of the company are: Neil 
Stire, associated with the company for 
thirty-five years, president; Herbert R. 
Zechar, vice-president and manager; E. J. 
Rogers, secretary and treasurer; James H. 
Watier, vice-president and sales manager. 
Two other associates become board mem- 
bers, C. E. Beaumont assuming the title of 
eastern division sales manager, with head- 
quarters in Kittanming, Pa., and R. L. 
King, western sales manager, with head- 
quarters in Indianapolis. 

At the time that Mr. Westerfield estab- 
lished the company, he took over the 
assets of the former Vossler Drug Co. He 
and Mrs. Westerfield will continue their 
residence at 353 N. Robert Boulevard, 
Dayton. 
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Adoption of any of the following floral and bouquet types will stimulate sales and 


assure steady “repeats”. 


APPLE BLOSSOM 


Delightful light floral note. Suitable also as a novelty. 


BOUQUET CAPRICE 


Light oriental bouquet effect. 


BOUQUET NOUVEAU 


A heavier, spicy oriental note. 


CARNATION 


Red Carnation type. Very flowery. 


CITROSOL 


For those who still prefer an outstanding product of 
the original citrus type. 


If your sales have dropped, a check-up on the odors may suggest a change. 


JASMIN 


Refreshing odor of this popular type. 


LILY OF THE VALLEY 


Irresistible, dainty, refreshing woodland lily bell type 


ORANGE BLOSSOM 


Delightful bouquet founded on this popular flower. 


SWEET FERN 


Subtle fougere type. Very masculine. 


VIOLET 


This type is rapidly regaining its old-time popularity. 
Also of the masculine type. 








Other odors also available. 


To meet the varying needs of manufacturers, these odors are made in two grades. 
E C #6 at $6.00 per pound . . and . . E C #12 at $12.00 per pound. 


Special prices on quantities and contracts. When requesting samples, please 
specify particular grade desired; manufacturing suggest‘ons also available. Write: 


OrsBI 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - wit & LABORATORY, NEWARK, N. J. 


PERFUME RESEARCH LABORATORY 

















CHICAGO PHILADELPHIA BOSTON ae, TENN. 
831 N. Wabash Ave. 610 Brown Bldg. 89 Broad Street 620 Cart Ave. 
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Water Soluble Gums Waxes Cosmetic Raw Material — Fruit Flavors 






Thymol Stearic Acid Oleo Resins Food Colors 
Aromatics Essential Oils Perfume Bases Quince Seed 
Rice Starch Zine Oxide French Olive Oil Irish Moss 
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Clark Shows Pictures 

At the luncheon meeting of the Chicago 
Drug and Chemical Association held at 
the Morrison Hotel, January 25 Wallace 
Clark showed his remarkable pictures 
taken during his recent trip through Hono- 
lulu, Japan, China, India, Egypt, Pales- 
tine, Italy, France and the British Isles. 


Stine Gets Perkin Medal 

The Perkin Medal was awarded to 
D. C. M. A. Stine, vice-president and 
director of research of E. I. du Pont de 
Nemours & Co., Inc., at a joint meeting of 
the American Section of the Society of 
Chemical Industry, American Chemical 
Society, American Institute of Chemical 
Engineers, Electrochemical Society and 
the Societe de Chimie Industrielle, on 
January 12. 

Professor Marston T. Bogert of Colum- 
bia University, senior past president of the 
society, presented the medal to Dr. Stine 
in recognition of a program of fundamental 
research which he initiated and which led 
to the development by the late Dr. Wallace 
H. Carothers and collaborators of the 
processes for making synthetic rubber, 
synthetic musk, artificial silk, and a num- 
ber of other substances. 


Companies 


Jergens Loses Tax Case 

Judge John H. Druffel in the U. S. Dis- 
trict Court in Cincinnati has refused to 
grant a petition of the Jergens-Woodbury 
Sales Corp., Andrew Jergens Co. and John 
H. Woodbury Inc. for the return of $364,- 
367.09 paid in excise taxes. 

Claiming over-payment, the Andrew J. 
Jergens Co., owner of the stock in the other 
two companies, asked for recovery of the 
taxes. Judge Druffel’s decision was based 
on a ruling that over-payments can be 
credited or refunded only if the tax has not 
been included in the price of the article. 
It was brought out by witnesses that for a 
period of three months the tax was added 
to invoices and that prices on several 
articles had been increased by 10 per cent. 
The Court, therefore, held that since the 
tax had not been absorbed, no credit could 


be allowed. 


C. Luft Huhn Heads Luft Co. 


Constance Luft Huhn has been elected 
president of the board of directors of the 
George W. Luft Co., Long Island City, 
N. Y. She succeeds her father the late 
George W. Luft. 

Mrs. Huhn has been active in the busi- 
ness having served as assistant treasurer, 
and treasurer as well as an officer and 
director of Tangee Holdings, Ltd., and 
treasurer of Luft, Tangee Canada, Ltd. 





Feb. 40: 46, 2 








Orbis Perfume Laboratory 

The new Perfume Research Laboratory 
of Orbis Products Corp. at 215 Pearl st., 
New York, has been completed. William 
H. Barlow, who joined the Orbis organiza- 
tion last July, is director of the laboratory 
and in complete charge of all perfume re- 
search and compounding. 





W. H. BARLOW 


When Mr. Barlow took up his new 
duties he had just completed twenty-five 
years in the essential oil industry. In 1920 
he gained international prominence by 
winning a cash prize of $1500 for a per- 
fume formula submitted in an interna- 
tional perfume contest conducted by a 
trade publication on behalf of one of 
America’s large’ toilet preparation manu- 
facturers. 


Spence Assistant Sales Manager 

Wm. J. Spence has been appointed 
assistant sales manager of Roger & Gallet. 
He has been with the organization since 
1912 at which time he entered the com- 
pany in the capacity of office clerk, later 
being promoted to cashier and in 1920 he 
started on the road as salesmen for Penn- 
sylvania and the Middle West. Mr. 
Spence’s territory is being split between 
Fred J. Houghton of Columbus, for the 
past fifteen years with Richard Hudnut 
and John L. Loschin of New York, who 
has been connected with Roger & Gallet 
for the past twelve years. 


Snow Joins Helfrich 

Helfrich Labs. Inc., Chicago, has added 
D. K. Snow, former chemist for Mme. 
Huntingford, Inc., to its staff. Mr. Snow 
received his bachelor’s and his master’s 
degrees at the University of Chicago. As 
an undergraduate he majored in physio- 
logy and pharmacology and for his mas- 
ter’s degree he specialized in organic dyes. 
He then continued his studies at Harvard 
under Dr. Fieser. 

With this background Mr. Snow is well 
qualified to handle the manufacturing of 
make-up for Helfrich Labs. Inc., and to 
deal with the problems arising under the 
new Food, Drug and Cosmetic Act. 
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Sherwood's 20th Anniversary 

On January 20, 1940, Sherwood Petro- 
leum Co. celebrated the twentieth anni- 
versary of its founding. Harold H. Sher- 
wood, started the company with four 
employees in a tiny loft consisting of 1500 
square feet. He brought with him the ex- 
perience of twelve years spent in selling 
petroleum products. 

The company began to expand soon 
after its organization and in 1930.a Chicago 
branch was opened and in 1932 the firm 
acquired its own refinery at Warren, Pa. 
Still growing Sherwood Petroleum Co. 
moved its plant and offices to its own build- 
ing in Englewood, N. J., October 30, 1938. 

Today the company employs over 200 
in addition to 100 sales agents and repre- 
sentatives and sells to every foreign coun- 
try through its export offices at 35 Water 


st., New York. 


N. J. Machine Expands 

Carl H. Lambelet, president of the New 
Jersey Machine Corp., Hoboken, has an- 
nounced that his company is erecting an 
additional building which will increase its 
manufacturing floor space by 100 per cent. 
The new building will be ready early in 
April. 

The New Jersey Machine Corp.’s ex- 
perimental and research department are 
working on three new features adaptable 
to the labelrites which are expected to be 
of interest to production executives. 


Penick Distributes Mortar and Pestle 


S. B. Penick 
& Co. New 
York, dis- 


tributed to 
some 2,000 cus- 
tomers during 
the recent 
Christmas Holi- 
day season the 
illustrated guaic 
wood mortarand 
pestle—a copy of a rare sixteenth cen- 
tury original included among the col- 
lection in the main office of the Penick 
Company. 

Guiac wood, also known as lignum 
vitae, is one of the hardest woods known. 
It is the source of gum guiac U.S.P. and it 
contains some thirty per cent. resin. A 
high polish is obtained merely by buffing 
the wood. 





Griswold Joins Davis Vitamin 

J. Griswold has been made advertising 
manager of the Davis Vitamin Corp., Los 
Angeles. He resigned as production man- 
ager of Grace Glasser Advertising Agency 
to accept the new post. 
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Kolmar and British Firm Affiliate 

Lessing L. Kole, president of Kolmar 
Laboratories, Milwaukee and Newark, and 
Maj. Thomas Girdwood Macfie of the 
British firm, Beauty Parlor Supplies, Ltd., 
London, have announced the affiliation of 
the two companies. 

Kolmar will make its high air pressure 
rouge and powder making machinery for 


MAJOR THOMAS GIRDWOOD MACFIE 
AND LESSING L. KOLE 


Beauty Parlor Supplies, which will produce 
rouge and powder for distribution in the 
British Empire. Kolmar will also acquire 
an interest in the company, and the two 
will exchange technical data. 

Major Macfie arrived in New York early 
in January to complete the negotiations 
between the two companies. 


Coty Bonus Plan 

The management of Coty, Inc., had a 
meeting of all of its employees on January 
19, and announced that in addition to the 
wage scale which prevailed last year, a 
weekly bonus plan would become effective 
as of the first week in February, for its 
entire personnel, with the exception of the 
chief executives of the company. This will 
apply to all employees who have been with 
the company for one year or more. Those 
who have been working for less than that 
period will automatically become par- 
ticipants in the plan when their length of 
service reaches one year. In order that the 
“rank and file’’ of its organization will de- 
rive the greatest benefits from the amount 
of money which the company expects to 
distribute over the course of a year, the 
percentages announced were as follows: 10 
per cent. to al! employees receiving a 
weekly wage up to $40; 714 per cent. to all 
employees receiving a weekly wage from 
$41 to $60; 5 per cent. to all employees re- 
ceiving a weekly wage over $61. The man- 


agement was delighted with the opportun- 
ity to improve the welfare of its employees, 
for of the 600-odd persons working in its 
establishment in New York, more than 55 
per cent. have been with the company five 
years or more. There are.237 employees, 
or about 40 per cent., who have been with 
the company ten years. 
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Pickwick Fails to Stop Lander 


Judge Valente has dismissed a_ suit 
brought by Pickwick Cosmetic Corp. 
against Lander Co., Inc., in the Supreme 
Court of the State of New York in which 
an injunction and damages were asked by 
Pickwick Cosmetic Corp. which held that 
the Lander Co.’s Cubana package was an 
infringement of its Mexican Spice package. 
Judge Valente found that the ‘form and 
decoration on plaintiff’s box have not 
acquired a secondary meaning, which asso- 
ciates them peculiarly with plaintiff's 
product.” 


Norwich Pharmacal Book 

Norwich Pharmacal Co. has_ issued a 
picture-book called, “The Story Behind 
Your Confidence In Norwich Products.” 
More than a hundred exceptionally fine 
photographs show the actual operations in 
the Norwich laboratories and manufactur- 
ing departments. The booklet is intended 
to take the place of an actual visit of in- 
spection to the laboratories for those 
people who cannot do’so. This pictorial 
“tour” achieves this purpose admirably. 
Copies may be obtained from Norwich 
representatives. 


Pinaud Appoints Rosenthal 

Pinaud, Inc., New York, has appointed 
Herbert Rosenthal sales manager. He has 
been with the company for over four years, 
covering Ohio, Pennsylvania, and later, 
New York. Previously, Mr. Rosenthal had 
been with Coty, Marie Earle, and Helena 
Rubinstein. 


Bischoff Scholarship 


Ernest Bischoff Co., Inc., Ivoryton, 
Conn., manufacturer of ethical pharma- 
ceuticals, has announced the establishment 
of a fund for dermatological research at 
Tuft’s College Medical School, Boston, 
Mass. 


Mennen Promotes Smith 

J. Leonard Smith who has been Pacific 
Coast manager for the Mennen Co. has 
been made assistant sales manager with 
headquarters in Newark. He has been with 
the Mennen Co. for the past ten years. 
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VIEW OF NEW RITCHIE PLANT 





New Addition To Ritchie Plant 

Announcement of a $250,000 addition 
to the plant of W. C. Ritchie and Co., Chi- 
cago, has been made by R. H. Ritchie, 
president and son of the founder of the 74 
year old packaging firm. To adjoin the 
present buildings, the new three story 
structure, as shown in the architects draw- 
ing, will comprise 80,000 square feet. 
General offices and display room on the 
second floor will occupy approximately 
9,000 square feet and the remainder will 
largely be used for the manufacture of set- 
up paper boxes, fibre cans and transparent 
packages. Modern fireproof construction 
will be used throughout. The entrance will 
be at the northwest corner of the building 
where a reception room will be located on 
the first floor. Continuous steel windows 
of the factory sash type will be employed 
for the maximum amount of light. Ground 
was broken early in January and construc- 
tion completed around June 15. 

One of the oldest and largest of Amer- 
ican boxmakers, Ritchie has reported 1939 
sales at an all time high, necessitating in- 
creased facilities. Transparent packages, 
added to the Ritchie line a year ago, have 
contributed both to the increased volume 
and the necessity for plant enlargement, 
according to company officials. With the 
completion of this addition, a total of 255,- 
000 square feet will be occupied by the 
company’s buildings. 





Owens Advances Ury 

Arthur E. Ury, who has been a member 
of the advertising staff of Owens-Illinois 
Glass Co., Toledo, for several years has 
been transferred to the company’s mer- 
chandising division. He will serve as 
assistant to Howard A. Trumbull, mer- 
chandising manager. Walter D. Plum- 
mer, of the advertising division will take 
over Mr. Ury’s former duties. 


Hollwedel Joins Kingston Chem. 

Charles N. Hollwedel has become asso- 
ciated with the Kingston Chemical Co., 
manufacturers’ agent, New York. Mr. 
Hollwedel’s career started with the Gras- 
selli Chemical Co. in 1916. In 1928 he left 
to join the Warner Chemical Co. where he 
stayed until 1936 when he was made New 
York branch manager for Joseph Turner & 
Company. 
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Am PURITY VARIETY 


PURITY...the reason Baker’s Fine Chemicals are so widely known, so greatly 
telied upon. 


PURITY ...supplied in a variety of convenient forms—large and small crystals, 
granular, powdered—to meet manufacturers’ specific requirements. 


PURITY...by the ton. How was it achieved? Not by control methods alone. 
But by Baker men and methods—the same men who achieved purity to the third 
and fourth decimal in Baker’s Analyzed C. P. Reagents. 


Today...acclaim similar to that given to Baker’s Analyzed C. P. Reagents for more 
than 30 years, is being accorded to Baker’s Fine Chemicals. Hundreds of pharma- 
ceutical manufacturers affirm the fact that Baker has attained standards of purity 
heretofore unknown for Fine Chemicals. 


Men, methods, products in convenient form—these have built a host of friends for 
the J.T. Baker Chemical Co. The result is constant, repeat business—the finest proof 
of the esteem customers have for the J. T. Baker Chemical Co. and its products. 


Get acquainted with this company and its many distinctive products. Choose a 
Baker pharmaceutical chemical and compare it with what you may be using. That’s 
the way Baker has won new friends and continued to hold old customers. See the 
Baker representative the next time he calls. You will find him the type of man 
with whom you like to do business. 


J.T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Ave. 220 S. 16th Street 435 N. Michigan Ave. 
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Baker's Fine Chemicals 


Alkali Bromides 

Potassium lodide 
Magnesium Oxide 
Cream of Tartar 


Bismuth Subcarbonote— 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 
Salicylates 


4 


a 


ao, 


(In Panel) Photographic enlarge- 
ment of the crystalline structure of 


A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 
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A Dependable Source of Supply— 


ae OT ALOIN U.S. P. 
..» PODOPHYLLIN ..;-. 
.. . OLEORESIN GINGER 


U. S. P. Vill — N. F. VI 


Sold only in bulk POWDERED AND SOLID 
to manufacturers. EXTRACTS e RESINS e 
No finished prod- — OLEO-RESINS « CONCEN- 
ucts of any kind TRATIONS « ALKALOIDS « 
are manufactured GLUCOSIDES and related 
products from botanical 


or sold to the re- 


‘ sources. 
tail trade. 


5. B. PENICK & COMPANY 


132 Nassau Street, New York 1228 W. Kinzie Street, Chicago 


THE WORLD'S LARGEST BOTANICAL DRUG HOUSE 




















Plough Adds to Sales Staff 


Plough Inc., has made substantial in- 
creases to its sales staff. McLean Libbey, 
until recently eastern division sales man- 
ager for the O’Cedar Corp., and before 
that operator of his own sales agency and 
for three years sales manager of the Vadsco 
Corp., has bzen made a division manager. 
Paul S. Hoierman, recently associate 
sales manager of the Acme Cotton Co. and 





ABE PLOUGH 


from 1929 to 1938 with the marketing 
division of Bauer & Black, has been ap- 
pointed a division manager. S. G. Burn- 
ham, division manager of the central divi- 
sion has been transferred to the north 
central division. D. J. O’Meara, recently 
sales manager of the Buckeye Stamping 
Co., Columbus, O., and from 1930 to 1936 
with Merz-Mihm, Inc., has been made a 
salesman in the wholesale division. 


R. B. McNally has been transferred to 
new territory and C. S. Caviness, former 
division manager, becomes representative 
of the wholesale division in Virginia, West 
Virginia and Kentucky. 

In addition to these changes in execu- 
tive personnel, which includes two more 
wholesale representatives, the Plough re- 
tail sales force has been increased by four- 
teen new men. 


Rifa-New York Apecuis Utz 


Rifa-New York, Inc., has announced 
that Otto Utz has been appointed manager 
of its Chicago office. Mr. Utz assumed his 
new duties January 1. The Chicago office 
of Rifa-New York, located at 130 N. 





OTTO UTZ 
State st., is primarily a sales office, where 
only the company’s specialties are carried 
in stock for the convenience of Chicago 
customers. 


New Armstrong Department 

A new sales promotion and package 
merchandising department of the glass and 
closure division of the Armstrong Cork 
Co., Lancaster, Pa., has been formed under 
the direction of M. S. Ireys. Mr. Ireys was 
formerly in charge of national advertising 
for the glass and closure division. He will 
be assisted by S. W. Menefee, Jr., who was 
formerly manager of the rubber sundries 
section. 


Murray Breese Scholarship 

Murray Breese Associates, Inc., New 
York, has renewed its fellowship in mar- 
keting at the School of Business of the 
University of Chicago. Plans are now 
being made to survey cross sections of 
doctors who live in towns of 25,000 or less 
to get their reactions to direct mail adver- 
tising. The Murray Breese fellow under 
the supervision of three members of the 
University faculty will devote nine months 
to the survey. 


Pfaltz & Bauer Fluorophotometer 
Pfaltz & Bauer, Inc., New York, has an- 
nounced that recent experimental work 


has increased the scope and application of 
its Fluorophotometer to permit deter- 
minations of Vitamin A, Vitamin C, Nico- 
tinic Acid, Carotene, and Porphyrin. 

Previously this instrument was used 
solely for photo-electric fluorescent assays 
of Vitamin B, and Vitamin C. 





A training school for new Food and Drug inspectors has been conducted in New York with members of the Eastern District acting as 
instructors. Seated and reading from left to right they are: McKay McKinnon, chief inspector, Baltimore station; J. Kenneth Kirk, chief in- 
spector, Philadelphia station; A. E. Lowe, chief of New York station; C. A. Herrmann, assistant chief, Eastern district; W. R. M. Wharton, 
chief, Eastern district; Olaf Olsen, chief inspector, Eastern district; H. P. Cragin, administrative officer, Eastern district; H. P. Cragin, adminis- 
trative officer, Eastern district; L. L. Lusby, chief inspector, New York station; and J. T. Cain, star inspector, New York station (specializing 
in cosmetics). Standing behind are the twenty-eight new inspectors who have been attending the training school. 
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NEW AND BEAUTIFUL 


DEFINITELY STIMULATE 


Appeal to your ultimate consumer, the 
woman at the cosmetic counter, with lus- 
trous Satin Serrate Puffs.* Entirely individ- 
val, richly embossed with your insignia, 
their beauty is an important sales stimulant 


that strongly emphasizes your quality story. 


Write for information and samples of Satin Serrat Puffs 
today. 


Mot bow A aR EE. 


REPRESENTATIVES: 


The Drug and Cosmetic 


“fin fone fp 








Actmnar \aboratories 


Mr. Warren Curry, 3950 Club Drive, Atlanta, Ga. ; Mr. Norman Kole, 980 Merchandise Mart, Chicago, Ill. 
Mr. M. C. Boyd, Quinby Bidg., Newark, N. J. Mr. R. F. G. Byington, 155 N. Vermont Ave., Los Angeles, Cal. 
Mr. Doug Haggerty, Chanin Building, New York City. Phone, Murray Hill 5-7761 





SALES 





*Patented and manufactured exclusively 
by Kolmar Laboratories. 


Manufacturers of fine make-up 
products for private label brands 
only. We never compete with our 
clients. We protect your interests 
with Products Liability Insurance. 
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Miscellaneous 


Soybean Research 

An organization to conduct experiments 
and research in the subject of processing 
soybeans and other animal, vegetable and 
mineral products, has been formed in 
Maryland. The directors of the new com- 
pany, Horvath Laboratories, are Artemy 
A. Horvath, Chambersburg, Pa.; Edwin 
S. Valliant, Los Angeles; Enos Valliant, 
Cambridge, Md., Emory E. May Jr., and 
Harry A. Wolf, Chambersburg, Pa. 


U.S.P. Scientific Meetings 

On Monday, May 13, the day preceding 
the 1940 Pharmaceutical convention, a 
series of simultaneous scientific conferences 
will be held in the afternoon at 2 o’clock 
and in the evening at 8 o’clock at the Wil- 
lard Hotel in Washington. The programs 
are being arranged by the chairman of 
pharmacopoeial sub-committees and ad- 
visory boards and members of the commit- 
tee of revision, the delegates to the conven- 
tion and all others who are interested are 
invited to participate. 

Subjects for conferences already sug- 
gested are: U.S. P. Scope and Nomencla- 
ture; Biological Assays; Botany and Phar- 
macognosy; Proximate Assays; Inorganic 
and Organic Chemicals and Reagents; 
Volatile Oils; Pharmaceuticals—Extracts, 
Fluidextracts, and Tinctures; Pharmaceu- 
ticals—Waters, Solutions, Spirits, Syrups, 
Elixirs and Miscellaneous Galenicals; Oint- 
ments and Cerates; Vitamins; Surgical and 
Sterile Products; Packaging and Preserva- 
tion of U. S. P. Products. 

Those who desire to take part in any of 
these programs are asked to confer with 
the various chairmen listed in the Pharma- 
copoeia, or with the general chairman of 
the Committee of Revision, indicating the 
subjects they wish to present. Titles 
should be sent in before March 15 so that 
detailed programs may be announced be- 
fore the convention. 


France Permits Oil Exports 

The Department of Commerce reports 
that, effective January 12, France per- 
mitted the unrestricted export of French 
perfume oils, including rose geranium, 
lemon, angelica, anise, clove, melis, nut- 
meg and anethole. Certain other oils, 
which remain on the restricted list, may be 
exported without licenses when they are 
blended into finished perfume products. 


Financial 


Owens Earns More 

Owens-Illinois Glass Co. and _ sub- 
sidiaries report for the year ended Decem- 
ber 31, 1939, net earnings of $8,400,000, 
equivalent to $3.15 each on 2,661,204 
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shares of common stock. This compares 
with earnings of $5,383,803, on $2.02 a 
share, in the year, 1938. 





Dow Earnings Up Sharply 

Dow Chemical Co. and subsidiaries re- 
port for the six months ended November 
30, 1939, a net profit of $3,445,110, equiva- 
lent to $3.19 a share on 1,031,988 common 
shares. This compares with a net profit of 
$1,428,372, or $1.35 a share on the 945,000 
common shares outstanding in the same 


period of 1938. 


McK. & R. Sales Off 

Net sales of McKesson & Robbins Inc- 
for December amounted to $14,639,733, 
against $15,086,160 in December 1938. 
Of these sales, $9,007,803 came from drugs 
and sundries, an increase of 0.86 per cent., 
and $5,631,930 from the liquor division, a 
decrease of 6.51 per cent. 

For the year ended December 31, total 
net sales were $148,995,592 an increase of 
$2,088,347, or 1.42 per cent., from sales 
of $146,907,245 in 1938. Of the year’s 
sales $106,897,591 were made in the drug 
and sundries department, an increase of 
2.42 per cent., and $42,098,001 in the 
liquor division, a decrease of 0.72 per cent. 


Obituaries 


Gustav A. Brenke 

Gustav A. Brenke, pharmacist for the 
Lambert Pharmacal Co., St. Louis, died 
January 14 after an illness lasting five 
months. He was seventy-four years old. 

Born in Germany, Mr. Brenke came to 
this country at the age of sixteen and went 
to Chicago where he was later graduated 
from the Illinois University School of 
Pharmacy. 

At one time he was with Crofts and 
Reed, Searl & Hereth where he was asso- 
ciated with the late W. A. Puckner in 
analytical chemistry. Dr. Puckner later 
became director of laboratories for the 
American Medical Association. Mr. 
Brenke was at different times connected 
with the Melba Co., Jewel Tea Co. and 
Fuller Morrison Wholesale Drug Co., de- 
veloping cosmetic and other products 
marketed by these concerns. He became 
associated with the Lambert Pharmacal 
Co. in 1927. 


Mrs. James C. Chilcott 

Mrs. Mona W. Chilcott, wife of James 
C. Chilcott, president of the Maltine Co., 
died suddenly at her home in Bernards- 
ville, N. J., February 5. 





James Moreau Brown 

Dr. James Moreau Brown, since 1926 
medical director~of the physiological 
laboratories of Reed & Carnrick, Jersey 
City, died January 30 of pneumonia after 
being ill for only a day. 


The Drug and Cosmetic Industry 


Robert P. Hayden 

Robert P. Hayden, who retired last 
November as vice-president of Johnson & 
Johnson, New Brunswick, N. J., died Jan- 
uary 28 at Johns Hopkins Hospital where 
he had been a patient since December 27. 
He was sixty-six years old. 

Mr. Hayden was born in Marydel, Md. 
and, after being graduated from the Uni- 
versity of Maryland, became affiliated 
with Fraser & Co., New York. He was 
later on the staff of E. R. Squibb & Sons as 
supervisor of purchasing and production. 
In 1923 he joined the staff of Johnson & 
Johnson where he installed a planning- 
production control department. His first 
position was as assistant to W. H. Ritter 
general superintendent. Later he became 
general superintendent and finally was 
made vice-president in charge of manu- 
facturing operations, both foreign and 
domestic, the position which he held until 
the time of his resignation last fall. 





Henry Thomas Hicks 

Henry Thomas Hicks, president of the 
Capudine Chemical Co., Raleigh, N. C., 
died in a hospital in that city January 24 
after a long illness. He was seventy-three 
years old. 

Mr. Hicks developed the formula for the 
headache remedy, Capudine, and had been 
active in the drug business in the south for 
fifty years. 


John H. Macomber Jr. 

John H. Macomber Jr., former general 
manager in charge of Long Island for the 
Liggett Drug Co., Inc., died in a hospital 
in New Rochelle, N. Y., after a short ill- 
ness. He was fifty-two years old. 





Thomas Schmidt 

Thomas Schmidt, laboratory assistant 
for Hoffmann-La Roche, Inc., Nutley, 
N. J., died January 18 at the age of sixty- 
two. 


Alviso Burdette Stevens 

Dr. Alviso Burdette Stevens, former 
dean of the College of Pharmacy of the 
University of Michigan, died January 25 
in Escondido, Calif. He was eighty-six 
years old. 





Charles E. Sutton 

Charles E. Sutton of Merck & Co., Inc., 
died very suddenly in a hospital in New 
York January 7. He was sixty-four years 
old. 

Mr. Sutton started his career as the first 
sales representative of Merck & Co. and 
was later appointed district manager, in 
charge of the southwestern division. At 
the time of his death he was about to begin 
his fortieth year of service with the com- 
pany. As southwestern district manager 
he made his home in San Antonio, Texas. 
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PRECIPITATED CHALK 


Product of RESEARCH 


Over thirty years ago John & E. Sturge, Ltd. started the specialized research 
into precipitated chalk which was to make Sturge’s Standard Precipitated Chalk 
so famous and recognized as standard all over the world. 

This research made possible for Sturge’s Standard Precipitated Chalk the 
many different grades specifically useful for certain products and formula re- 
quirements. It made possible a rigid control of uniformity for the grade selected 
by a customer. It won for Sturge’s Standard Precipitated Chalk that universal 
recognition among chemists and buyers that you find everywhere. 

Sturge research today, specializing in every phase of production and use of 
Precipitated Chalk, is one basic reason why dentifrice, cosmetic and pharma- 
ceutical manufacturers prefer and have so much confidence in Sturge’s Standard 
Precipitated Chalk. 


JOHN « E. STURGE 


LIMITED 


Distributors: 


H. J. BAKER & BRO. 
271 Madison Ave. * New York, N. Y. 
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Any book reviewed in this section can be pur- 
chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher's price. 











Standard Methods of the Division of Laboratories 
and Research of the New York State Depart- 
ment of Health. Edited by Augustus B. Wads- 
worth, M.D., Director. Second edition, 1939, 6 x 9, 
XXIV +642 pp. and index, 21 illus., 40 plates, 47 
tables, The Williams & Wilkins Co., Baltimore, 
Cloth, $7.50. 

While this manual was devised mainly for the numer- 
ous public health and research laboratories under or 
approved by the New York State Department of 
Health it was immediately recognized in the first edi- 
tion as a most valuable and very practical standard 
manual for similar public and private laboratories 
throughout the country. Naturally the methods, pro- 
cedures, formulas, tests, official forms, etc. so thorough- 
ly well-tried in years of use in New York can readily and 
effectively be used in state, city, or county departments 
of health elsewhere, with perhaps some local adapta- 
tions, but obviously saving a vast amount of time and 
trouble in devising their own methods and procedures. 

In the twelve years since the first edition appeared a 
great many changes and improvements in methods have 
been developed, necessitating a complete revision of the 
book, in which task the entire staff has collaborated 
with Dr. Wadsworth and the heads of the several de- 
partments. Important changes in procedure include, 
for instance, the new quantitative technic in the com- 
plement-fixation tests, the revised colloidal gold test, 
the new methods in the production, concentration, and 
standardization of certain therapeutic sera. The com- 
prehensiveness of this volume is indicated by its divi- 
sions: General Laboratory Procedures; Methods used 
for Preparation of Media, Glassware and Diagnostic 
Outfits; Methods used in the Diagnostic Laboratories; 
Methods used in the Laboratories for Sanitary and 
Analytical Chemistry; Methods used in the Antitoxin, 
Serum, and Vaccine Laboratories; Methods used in the 
Research, Publications, and Library Department. 


One Hundred Packaging Case Histories, Compiled 
by Albert Q. Maisel, 223 pp., Illus., Breskin Publish- 
ing Corp., New York, Cloth, $2.50. 


This 224 page book presents a study of 100 package” 


re-design operations conducted by several hundred 
individuals, designers, production engineers, sales man- 
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agers, package suppliers and others, with a view to dis- 
covering from a study of methods and results those 
common elements which may be utilized by future 
packagers as a guide for their own operations. Complete 
before-and-after comparisons of the reasons and results 
in each package case history are made from production 
through sales, taking in step every consideration and 
thus presenting the first scientific study of the art of 
packaging. Accurate data and before-and-after photo- 
graphs of the packages lend weight to the analysis. In 
fact this book presents a codified record of successful 
packaging experience so arranged as to permit the in- 
dividual confronted with any particular phase of the 
package re-design problem to see how others have met 
and solved that particular problem. 


Legal, Political and Business Guide, 224 pp., 7 x 10 
inches, Central Book Co., New York, bound in 
leatherette, $2.00. 

This is a realistic handbook of the government in 
action and is intended as a guide through the labyrinth 
of red tape of public and semi-public agencies. Its 
sphere includes the myriad of Federal, State and New 
York City Agencies—governmental and private—which 
help regulate the business and personal life of the world. 
Contents: Calendars for 1940; Taxes; Licenses, Permits 
and Privileges; Welfare Agencies; Immigration and 
Citizenship; Suggestions For Lobbying; Press and 
Public Relations; Credit and Collections; Investments; 
Insurance; Real Estate; Buying and Selling Abroad; 
Selling To The Government; Politics; The Attorney In 
Practice; Labor Laws; State Fair Trade Laws; Descent 
And Distribution of Real and Personal Property; Ad- 
ministrative Agencies; Law Enforcement Officers; Ab- 
breviation Table; The Courts; Court Directory; Direc- 
tory. This book should prove very valuable to all busi- 
ness firms. 


Practical Preparation for Beauty Culture, by Ruth 
S. Jones, 262 pp., Illus., Prentice-Hall, Inc., New 
York, Cloth, $3.00. 

This is a curriculum for schools, manual for teachers, 
handbook for operators, and textbook for students by 
Ruth S. Jones, Supervisor of Schools of Beauty Culture, 
Commonwealth of Pennsylvania. This book describes, 
explains, and summarizes the observations and ex- 
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THE ATLANTIC 
REFINING COMPANY 


Technical Sales Division 


Philadelphia 
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CALCO 


Basic Source for 





Bulk Pharmaceuticals 





Control of quality begins for Calco Bulk Pharmaceuticals 
with the production of basic “raw” materials in especially 
designed equipment such as this light oil refining plant 
at Bound Brook. 











@ Unified responsibility for quality at every step in pro- 
duction—assurance of adequate supplies through high 
normal capacity—are obvious advantages of looking to 
a basic source such as Calco for your bulk pharmaceutical 
requirements. 


Nicotinic Acid U.S.P. Saligenin 

Sulfanilamide U.S.P. Methylene Blue U.S.P. (Powder 
Cinchophen NF — Crystals) 

Glutamic Acid HCL Neocinchophen U.S.P. 
Aminoacetic Acid N.N.R. Calcium Mandelate 


Mandelic Acid U.S.P. 
Certified Colors for Pharmaceutical Use 


Ved ekod dcclolel 1h ololod Wp D)-Solobaacil-vetd 
CALCO GCHewWICAL DIVISION 
AMERICAN CYANAMID COMPANY 


BOUND BROOK > Caicos NEW JERSEY 
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By 
WILLIAM 
E. HOLLER 


General Sales 
Manager 
Chevrolet 





Rolling off giant presses are first copies of a great new book 
on selling by “Bill” Holler, Chevrolet's record-crashing gen- 
eral sales manager. 

No ordinary book this, but a vivid, dynamic picture of the 
sales experiences and philosophies that Holler has used to 
build up an enviable record. 

Even if ye never read a book in the ordinary way, you 
cannot afford to pass up “Step Out and Sell.”” In it you will 
find more sales common sense than in ninety-nine other books 
on salesmanship. 


Size 6 x 9 inches, 96 pages, cloth binding, Price $1.50 
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101 West Sist Strect New York, N. Y. 








x 


As a service to our subscribers 
who may not find a bookstore 
convenient we offer for sale any 
book published in the United 


States at regular publisher’s price. 


~& 
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101 WEST 3lst STREET NEW YORK, N. Y. 
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periences acquired in four years of very intimate con- 
tact with the eighty schools of beauty culture in Penn- 
sylvania in their program of preparing thousands of 
students for this occupation. Instead of stressing 
abstract and technical matters this book aims con- 
stantly and directly at one goal: to enable the student 
most easily and speedily to become an efficient beauti- 
cian. Contents: Opportunities for and Responsibilities 
of Beauticians; The Study Plan of This Book; Manicur- 
ing and Hand and Arm Massaging; Facials; Shampoo- 
ing and Scalp Treatments; Finger Waving; Permanent 
Waving; Marcel Waving; Hair Cutting; Hair Tinting 
and Bleaching, Preparing Teachers of Beauty Culture, - 
Preparing Managers of Beauty Shops; Regulatory 
Measures. 


Argyria, The Pharmacology of Silver, by William R. 
Hill, M.D., and Donald M. Pillsbury, M.A., M.D., 
172 pp., Williams & Wilkins, Baltimore, Cloth, $2.50. 
This study of the pharmacology of silver in relation 

to the problem of argyria has been carried out at the 

instance of Mr. Lawrence Addicks for the American 

Silver Producers’ Research Project under a Fellowship 

established in the Department of Dermatology and 

Syphilology of the University of Pennsylvania. Its 

primary purpose has been a review of the literature of 

the subject in an attempt to formulate conclusions con- 
cérning the incidence of argyria, the circumstances of 
its production, and the most feasible means of preven- 
tion of this unfortunate complication. Contents: The 

History of Argyria; The Absorption, Transportation 

and Excretion of Silver; The Deposition of Silver in 

Tissue; Pharmaco-Physiologic Effects of Silver Ad- 

ministration; The Diagnosis and Treatment of Argyria; 

Analysis of Reported Cases of Argyria: Its Production 

and Prevention; Argyria of the Eye (Argyrosis); In- 

dustrial Argyria; Summary-Conclusions-Bibliography- 

Author Index-Subject Index-List of Proprietary Silver 

Compounds. 


Manual of Roentgenological Technique, by L. R. 
Sante, M.D., 253 pp., Illus., Edwards Brothers, Inc., 
Ann Arbor, Cloth, $4.50. 

This Manual of X-Ray Technique was designed to 
serve, first, the radiologist, who, in his administration of 
large departments of Radiology, is constantly called 
upon to train and supervise large groups of technicians; 
second, the technician himself, and third, the general 
medical profession. No claim is made for originality of 
anything in this book; it merely represents a compila- 
tion of the work of others. It does not include all posi- 
tions which have been described, but merely presents 
those which have been found most practical and useful 
by the author. Contents: Historical; Physics of Mag- 
netism and Electricity ;X-Ray Tube and the Production 
of X-Rays; Physical Properties of X-Rays; Calibrating 
the X-Ray Machine; Essential Factors in Roentgeno- 
graphy; Roentgenographic Procedure; Dark Room 
Technique; Standard Positions; Protection from Exces- 
sive X-Ray Exposure; Instructions to the Technician; 
Index, Glossary. 
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See our Exhibit 
at the 


10" PACKAGING 
EXPOSITION 
Booth 408 


Hotel Astor 
New York 


March 26-29 











This picture shows some of the products wrapped by our machines. Though by no means 
complete, it will give you an idea of the many different types of wrapping our machines 
produce—and the wide scope they offer in carrying out new packaging ideas. 

So large is our present line of machines that it is rarely necessary for us to design an entirely 
new model to meet the needs of a given product. The machine that wraps the Tek tooth 
brush, for example, is an adaptation of a widely used candy bar wrapping machine. An en- 
tirely new type of pharmaceutical product is now being wrapped in ‘‘Cellophane”’ on a machine 
which is an adaptation of our popular cigar wrapping machine. And the machine that wraps 
the Talon fastener on a cardboard is one of our FA-Q carton wrapping machines with a spe- 
cially designed type of sealing mechanism. 

Our wide knowledge of packaging in alli its phases, and our complete facilities, can be of val- 
uable service to you. Let us help you find the right package for your product, and the right 
machine to do the job both efficiently and economically. 

Consult our nearest office. 


PACKAGE MACHINERY COMPANY Springfield, Massachusetts 
NEW YORK CHICAGO CLEVELAND LOS ANGELES TORONTO 


Peterborough, England: Baker Perkins, Ltd. Melbourne, Australia: Baker Perkins Pty., Ltd. 
Mexico, D. F., Apartado 2303 Buenos Aires, Argentina, David H. Orton, Maipu 231 


PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 





208 


The Drug and Cosmetic Industry Feb. 40: 46, 2 











t 





PRODUCTION ENGINEER 


CHEMICAL CONTROL 

Manufacturers of drug products go to extremes in 
checking the identity and purity of the chemicals used 
in their products and in checking the quality of their 
finished merchandise as well. The character of govern- 
ment legislation is such that it is virtually compulsory 
to do this. Yet dispensing physicians and prescription 
pharmacists dispense chemicals and finished prepara- 
tions which have not in any way been checked by those 
who dispense them. 

A druggist purchases chemicals and drug products of 
various kinds which he uses in compounding prescrip- 
tions and he simply accepts label statements as to 
identification and purity. Usually he buys from the 
cheapest sources available. Such material may be on 
hand anywhere from a month to twenty years before 
it is used up. No druggist has the time, the facilities, or 
the ability to run assays on the individual materials 
purchased. In the average drug store the finished pre- 
scription is not checked in any way. 

Contrast this with the procedure followed in the 
average manufacturing plant. Nobody’s label state- 
ment is taken. Every raw material is assayed as to 
identity and purity. Every finished product is checked 
and double checked as it is made and packaged. 
Packages are provided with code numbers so that the 
original records reveal the identity of every person 
having anything to do with the materials from the time 
they are received until the finished products are de- 
livered to the stock room. 

It seems to me that drug manufacturers should ad- 
vertise this contrast to the public and to physicians. 
Physicians should be persuaded to write prescriptions 
for branded preparations which are backed by finan- 
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cially respectable manufacturers and which have been 
thoroughly checked and double-checked. Similarly the 
public should be taught not to accept prescriptions 
from physicians unless they know what the prescrip- 
tions contain. I know that in view of all the politics, 
tradition, and skullduggery involved between physicians 
and druggists, this is a pretty large order and probably 
it may never be realized, but I have noticed a promising 
tendency among younger physicians to write pre- 
scriptions calling for branded products. With education 
of the medical profession and the public as well, the 
tendency might become a great deal more general than 
it is. As for myself, I have for several years refused to 
accept prescriptions from physicians that I could not 
read. Then being able to identify the preparation, I 
buy a branded product whenever possible and inci- 
dentally save a lot of money. 


MIXERS 

Landon P. Smith, Inc., Irvington, N. J., have two 
small mixers which should prove useful to you. One of 
them is a device for mixing paint by rotating the can 
end for end. It is obvious that this little mixer can be 
used for a great variety of liquid preparations and that 
it could also be used for lubricating small lots of 
granulation. 

The other mixer which is designed for attachment to 
the side of a pail or a five gallon can should be generally 
useful in mixing small batches. 


STAPLING 

Attaching small packages such as lipsticks, perfume 
vials, and similar products to cards by means of staples 
is finding an increasing acceptance as a merchandising 
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Up to 1500 Tablets 
per Minute 


e High Production Without 
Multiple Punches. 


e Rugged Semi-Steel Con- 
struction. 


e Automatie Exeess Pressure 
Release. 


e New Cam Design Minimizes 
Capping. 


e Variable Speed Drive. 


A Stokes BB-2 Tablet Machine will produce 1000 
to 1500 pharmaceutical tablets, up to 14” dia., per 
minute. 


If tablets required are 7/16’ dia. or less, output 
can be further increased with a special model 
BB-2 machine. 


If you want to “‘double compress”’ there is another 
model of this machine which squeezes out the air 
and then, without ejecting the charge, applies 
pressure the second time to finish the tablet. 


If ‘‘capping”’ causes trouble this machine willjhelp remedy 
that difficulty. 


The BB-2 is a high speed machine on all operations within 
its range. Two individually measured and compressed 
tablets are separately formed by each pair of punches and 
dies with each revolution of the head. 


Single pulley, V-belt, variable speed drive is a great ad- 
vantage. The correct machine speed for maximum pro- 
duction is instantly available regardless of tablet size or 
character of the formula. 








The Automatic Excess Pressure Release is a patented 


Stokes feature. It cushions the compression, absorbs 
shocks and undue strains, protects the machine from pos- 
sible damage. 


Let us tell you more about the advantages of this machine, 
its features, what it does, what it saves. Write! 


F. J. STOKES MACHINE Co. 


5932 Tabor Road Olney P.O. Philadelphia, Pa. 
Representatives in New York, Chicago, Cincinnati, St. Louis 
Pacific Coast Representative * L. H. Butcher Company, Inc. 


JENS 


Est. 1895 
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device. It provides the means by which very small ob- 
jects can get considerable display value and it also pro- 
vides space for a substantial amount of advertising. 
These stapling devices are made by Acme Staple Co., 
Camden, N. J., and a new bulletin illustrating the 
variety of products being sold in this fashion has just 
been issued. 


FOIL INSULATION 

I noticed in the Aluminum News Letter that Dr. 
G. P. Crowden of the London School of Hygiene 
papered an entire room with aluminum foil in order to 


test its insulating properties. By keeping a single 
electric light burning in the room, the heat from the 
lamp was reflected so perfectly that no other heat was 
required during an entire winter. A similar experiment 
was conducted at the University of Cincinnati where 
not only the wall surfaces were coated with highly re- 
flective aluminum, but the furniture was covered with 
it as well. In this test, also conducted in winter, the 
subject worked in the nude without any feeling of dis- 
comfort and without any heat source other than his 
own body. Working in the nude has much to commend 
it under appropriate circumstances. All you need is a 
little aluminum. 


LABORATORY STEAM GENERATOR 


A powerful steam generator no longer than an in- 
candescent lamp, and similar in appearance, has just 
been announced by the Westinghouse Lamp Division 
of the Westinghouse Co. With a thermal efficiency of 
90 per cent. because the heating coils are directly im- 
mersed in water, this flash-type of heater can generate 
superheated steam from cold water in less than 15 
seconds. It is made in 1000, 1500, and.2000 watt sizes, 
with evaporating capacities up to 5.7 pounds of water 
per hour, and can superheat steam to 350 degrees, F. 

The cylindrical case of the diminutive steam boiler, 
914” long over all, is made of transparent glass, capable 
of withstanding an internal pressure of 25 pounds per 
square inch. It is provided at one end with two heavy 
electrical terminals, sealed directly into the glass. The 
chemical-resistant glass is capable of withstanding 
mechanical stress and will also withstand being trans- 
ferred instantaneously from cold to boiling water, or 
vice versa, without cracking. A threaded pipe is sealed 
into the opposite end of the envelope as a steam outlet. 
Resistance wire coiled on an insulating core occupies 
most of the interior of the heater, leaving space for but 
five ounces of water at a time. 

The generator may be used for many purposes for 
which either no steam supply has been available or 
where the economy or convenience of the new method 
of steam generation is outstanding. The steam gen- 
erated by the new device may be used for the steriliza- 


tion purposes. It may be used in the process of steam 


distillation often necessary in chemical laboratories and 
in small chemical plants. It will furnish a convenient 
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steam supply for pressure cookers and small steam 
ovens and similar small size equipment. 


VIBRATORS AND CONTROLLERS 

The Syntron Co., 570 Lexington Ave., Homer City, 
Penn., have just added to their line of vibrators an 
“Explosion Proof’? model, for use in plants where at- 
mospheric conditions are highly inflammable or ex- 
plosive. The vibrator, a heavy, pulsating electro- 
magnet, is fully encased in a thick, electric-furnace 
steel case, with ground joints, and with an armored 


cable lead. 





The remote electric control panel containing a recti- 
fier, operating switches and rheostat for controlling the 
vibrator’s power, is fully encased in a cast iron case, 
with ground joints and approved explosion proof 
fittings. These vibrators are used for attachment to 
bins, hoppers, chutes, etc., to prevent arching over and 
hanging up of material, and to insure a free flow at all 
times. 


GENIUS WANTED 


One of the companies in the trade is looking for a 
man with the following qualifications: He must be a 
first-class automatic machinery maintenance man and 
trouble shooter. He must be able to set up and repair 
such machines as fillers, cappers, labelers, and wrappers. 
He does not have to be a first-class machinist, although 


he should be able to operate the usual machine shop 
tools since occasionally he will have to repair and make 
up replacement parts for various machines. He has to 
have the knack of trouble shooting. The job is a good 
one, so if you find yourself answering yes to the above 
requirements, write to me at once. 


WIRE CONVEYOR BELTS 

A new catalog issued by the Audubon Wire Cloth 
Corp., Richmond St. and Castor Ave., Philadelphia, 
entitled “Audubon Metalwove Belts” shows numerous 
types of conveyor and processing belts which can be 
obtained in any ductile metal most resistant to various 
operating conditions; i.e. flame, high temperatures, sub- 
zero temperatures, corrosion, contamination, abrasion, 
impact, etc. These belts are claimed to have the longi- 
tudinal flexibility of leather, canvas or rubber, and they 
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DRYING — BAKING — CHILLING 
REFRIGERATION — AIR CONDITIONING 


In the drug industry where UNIFORMITY of production and 
product is paramount, Ross Pure Air Systems provide an 
essential service. Designed for the widest range of tempera- 
tures — from ZERO to 1000° F. —they are successfully main- 
taining production schedules and quality of products while 
eliminating losses due to spoilage. Perhaps you have a job 
for AIR! It will pay you to talk it over with our experienced 
engineering staff. 
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can successfully run over small diameter pulleys and 
take acute reverse bends. 

Various weaves, meshes, and wire diameters are 
pictured which give numerous percentages of open area 
for the drainage of liquids or the circulation of air, gas, 
or steam through these belts. Likewise, various types 
are shown which provide means for the safe handling of 
different grades of materials and for sorting, grading, 
sieving, classifying, etc. 


ROTARY VACUUM FILLER 

The Modern Packaging Machinery Co., Danville, 
Ill., are building a new high speed continuous rotary 
vacuum powder filling machine. The particular ma- 
chine shown in the photograph has been installed for 
filling half pound cans of cocoa. This machine has 
twenty heads and it is claimed will operate up to 240 
cans per minute, requiring only one operator. 

The containers may be fed on the delivery belt either 
by hand or automatically. When the container is de- 
livered to its position on the filling dial, it is then auto- 





matically raised into a shroud and a vacuum drawn 
around the outside of the container as well as the in- 
side, in order not to distort the container and to take 
care of any leaks which might occur in the seams of the 
container. In this way the air is evacuated from the 
container through a very fine mesh screen, thereby 
pulling the product into the container through an 
opening in the head and the screen keeps the product 
from passing through into the vacuum pump. Con- 
tainers when filled are delivered to the discharge belt 
which in turn delivers them to a capper or sealing ma- 
chine without being touched at any time by the 
operator. 

Weights are held very close because of the method of 
operating the vacuum which automatically keeps the 


screens clean, thereby giving consistent weights. The- 


machine shown uses a total of 3 H.P. for complete op- 
eration and requires a floor space of only 44’’ x 10’. The 
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height which is governed largely by the size containers 
filled is from 414’ to 514’. The filler is built in sizes 
ranging from 40 per minute of 4 heads to 240 per 
minute of 20 or 24 heads, depending on the size of the 
containers and the product itself. 

The machine is equipped with a variable speed drivein 
order to synchronize with other equipment in the line. 
It is designed for filling powdered products only and is 
especially applicable for the food, cosmetic, drug, and 
chemical industries. 


CAPPER 

The single head capping machine made by Pneumatic 
Scale Corp., Norfolk Downs, Mass., is fully automatic 
with a rate of from 30 to 50 capped containers per 
minute. The flexibility of this machine makes it prac- 
tical to equip it for several sizes because it only takes 
fifteen minutes to make size changes. Range of sizes is 





from one ounce to one quart containers with either 
molded or metal turn-on closures. Turn-on caps are 
applied to the exact tension desired by varying a clutch 
adjustment. Only one operator is needed and his duty 
is to replenish the cap feed supply. The machine can be 
made portable by adding casters. 


TESTER 

A moderately priced glass electrode pH instrument, 
the Cameron One-Two pH tester is the new addition to 
the Cameron line, distributed by Wilkens-Anderson 
Co., 111 N. Canal St., Chicago. This direct reading 
tester is portable and simple to use. The “One-Two” 
refers to the two easy reading operations. The low 
price makes this tester suitable for many spots in the 
plant and for the small laboratory. A four-page bulletin 
will be sent to you on request. 


MAGNETIC FILTER 

If you have any problems requiring the separation of ' 
magnetic particles from fluids, you will be interested in 
the ferro-filter made by S. G. Frantz Co., 161 Grand 
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SAILs a, 
cLEB® for ‘NG 


LABELING 


BUT: Make sure the equip- 
ment you get steers clear 
of reefs and squalls! 



























Herewith we ‘“‘flag’’ the message which elimi- 
nates labeling grief... Five pennants which spell 
“satisfaction in labeling’’ for the manufacturers 
who wisely look over ALL the mechanical 
operation of the available units, and look for 
features that have been “planned in advance” 
to avoid waste, lost time and unnecessary oper- 
ating costs. If you judge them by the nationwide 
acceptance of hundreds of critical manufac- 
turing executives, you'll bank on the featured 
advantages of the 


PONY OR 
FULLY AUTOMATIC 


In the items shown below, paper and foil labels of 
varying shapes, blister-free, and all edges adhered, 
are precision registered by the Labelrite. Method! 


e write for catalog giving valuable 
pointers on performance and savings 
you need—and want! 


NEW JERSEY MACHINE 


CORPORATION 
16th Street and Willow Avenue ~ Hoboken, N. J. 


CHICAGO OFFICE, 549 WEST WASHINGTON BLVD. 
@ Sales and Service Representatives in 12 Industrial Centres @ 
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St., New York. The ferro-filter consists of a set of 
magnetized grids or filter leaves through which the 
fluid must pass to the discharge ports. 


FLOOR TREATMENT 

As I have said before, about the best looking floors I 
have ever seen are in the Andrew Jergens plant in 
Cincinnati. These floors are of two types, ordinary 
tongue and grooved maple and side grain wood block. 
The floors are maintained in natural color and in spite 
of twenty-four hour operation and heavy traffic, the 
floors are still as clean and new looking as the day they 
were laid. Lee Huntley was kind enough to tell me 
when 1 was out there recently how the floors are 
treated. 

The Tenant system is followed. This system con- 
sists of a method of floor treatment using the necessary 
products involved. The products are made by the 
G. A. Tenant Co., Marshall St., Minneapolis. When a 
new floor is laid, it is thoroughly sanded and sealed with 
Tenant’s No. 88 sealer. It is then buffed with steel 
wool. 

These floors are never mopped with water but are 
mopped with what is known as Tenant’s mop oil. The 
oil is sprayed on with an atomizer and the floor is 
mopped. The oil removes the dirt and restores the 


original condition of the finish. In areas where sand 


and cinders from outdoors are ground into the floors by 
incessant traffic such as the area around the employees’ 
entrance, it is necessary to give the floor an occasional 
restorative treatment. This is done by putting Tenant’s 
No. 44 sealer on a steel wool buffer. Thus the ground- 
in sand and cinders are removed and the floor finish 
restored. I have become convinced that it does not pay 
to paint wooden floors because the maintenance is too 
high and when the paint wears slightly the floors look 
slovenly. The maintenance of the natural wood finish 
with the treatment herein described is far cheaper and 
it provides a floor which always looks clean. 


DEAERATING EQUIPMENT 

If you have a product which is exceptionally foamy, 
it might pay you to look into the deaerating equipment 
made by F. H. Langsenkamp Co., Indianapolis. I have 
not yet tried this device, but the manner in which it is 
designed and applied in the food industry indicates that 
it might be applied in packaging over foamy products. 
The equipment referred to is used for removing air 
from products such as tomato catsup. It consists of a 
vacuum pump and a built in centrifugal pump and a 
vacuum chamber mounted within a tank. Material to 
be deaerated is introduced into the vacuum chamber. 
The liquid flows through four stationary heads mounted 
above revolving breakers. The impact of the material 
against the high speed breakers destroys the bubbles- 
and the entrapped air is picked up by the vacuum 
pump. The deaerated material flows downward to the 
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bottom of the vacuum chamber into the inlet of the 
built in centrifugal pump which delivers it to the filling 
machine. The device is equipped with heating elements 
and control gauges and valves so that materials which 
must be filled hot can be kept at the proper tempera- 
ture during the deaeration process. I imagine that the 
manufacturer has a test unit in which samples of your 
product may be tested but if you are interested you can 
get detailed information direct from him. 


SMALL FOLDING MACHINE 

The Multistamp Co., Norfolk, Va., is introducing a 
new portable low priced letter folding machine which 
might be used for folding circulars. The Multifolder 
takes up about the desk space of a typewriter and weighs 
only 37 pounds with electric motor attached. Both 





hand-driven and electric models are portable and both 
have an automatic paper feed. It makes all the cus- 
tomary types of folds, nearly all of them in one opera- 
tion. With rare exceptions, all textures and weights of 
paper up to card stock are handled with equal ease. The 
speed is from 3,000 to 5,000 pieces per hour, depending 
on the type of fold. 


PURCHASING POOLS 

There are a number of things which small firms could 
do cooperatively if it were not for the great deal of false 
pride which they have in their own self-sufficiency and 
the illusion that a revelation of any part of their busi- 
ness to competitors will be detrimental to themselves. 
For example, there is no question but that if small firms 
pooled purchases of raw and packaging materials they 
could save considerable money. The idea is by no 
means new. It is a well-established practice among 
large firms in other fields. Department stores, for in- 
stance, operate through purchasing organizations. The 
Associated Merchandising Corporation in New York 
for example does the buying for many of the largest 
department stores in the country. It seems to me that 
it would be a simple matter for a group of small com- 
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New and Improved! 





We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 








There are over five hundred Colton Rotaries in use. 





Superior design, sturdy construction and ease in 
operation, along with the change from the old type 
Electric Drive to the new, improved, Tex Rope Drive, 
have made this possible. 


The No. 2 Rotary Tabiet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel geur drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Ave. 
Detroit, Michigan 





No. 2 Rotary 
Tablet Machine 




















| 
LOOK AT THE 
ADVANTAGES Here’s what you'll like about 
OF THIS the new 
ALL-PURPOSE 
ASBESTOS ..." HAGERTY 
achat HANDY FILLER" 
BENCH 
MODEL 
FILTER e Durable e Simple to operate 
EBW BENCH MODEL . . « for the small 
plant — also ideal for experimental work in large plants. is eno ad e Convenient sizes 
.. Compl e, wi . . Capacity can be easi u- 
built tn ae capi bied by pA a _ ional * Eliminates e Light construction 
- + Three gallon a minute pump, . Plug to an electric socket, and spilling 
capacity. the machine is ready to operate. 


For proof of this remarkable all-purpose filter send us a sample of The most practical hand filler 
your liquid for demonstration. Send it TODAY! for creams, lotions and liquids. 


Write for illustrated folder and prices 


E eres E neincerine Corpora TION 
EXECUTIVE OFFICES and FACTORY at H AGERTY B ROS. & CO. 


42 MILL STREET, KINGSTON, N. Y. 
SALES OFFICE and SHOWROOM 10 Platt Street New York, N. Y. 
40 WEST 48th STREET, NEW YORK, N. Y. Est. 1849 


MANUFACTURERS OF LIQUID HANDLING EQUIPMENT 
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panies, especially those lying out in the hinterland, to 
organize a similar purchasing organization and a 
centralized control laboratory as well so that each 
would not have to duplicate the usual assays on raw 
materials which all of them make individually. 


COTTONING MACHINE 

The Kelly Universal Kottoner is a completely auto- 
matic machine made by Consolidated Packaging Ma- 
chinery Co., Buffalo, N. Y. for loading or wadding coil, 
rope, cotton, or other fibrous material into bottles, 
cans, and tubes containing tablets, pills, capsules, or 
other products of a similar nature. The machine is 
sanitary and automatic in operation. The bottles 
coming from the filling station by conveyor are di- 
verted into the machine. The coil or rope cotton is un- 
rolled from the supply roll, cut to the required length, 
and inserted in the container automatically. The con- 
tainer is then returned to the conveyor and taken to the 
capping or labeling station. No hands touch either 
cotton or container. The machine cuts the cotton to 





uniform lengths, the length of the cut depending on the 
adjustment of the machine. Cotton may be inserted in 
either the top or the bottom of containers. 

The coil cotton is kept from contamination in a 
special compartment at the rear of the machine and is 
kept completely sterile as it is brought through guides 
to a set of feed rolls which advance it through another 
guide into one of several metal tubes. These tubes are 
mounted on a turret and are equally spaced around its 
circumference. After the required length of wadding 
is fed into a tube as it stops at a fixed station, a re- 
volving circular knife, mounted on a pivot, moves 
through the space between the guide and the top of the 
tube and cuts off the cotton. With the cotton inside 
the tube moves to a second station. At this second 
station a plunger pushes the cotton out of the tube and 
into the container which is then returned to the con- 
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veyor. No operator is required and a supply of cotton 
sufficient to last for several hours may be loaded at one 
time. A vacuum exhaust fan collects any lint or trim- 
mings that may accumulate. It is claimed that the 
method employed in inserting the cotton makes it easy 
for the ultimate consumer to remove the cotton wad 
from the bottle. 

Change-over from one size container to another can 
be made quickly and easily. The entire operation is 
controlled by levers on the outside of the machine and 
can be completed in about fifteen minutes. The ma- 
chine will handle containers at speeds from 30 to 60 
per minute. It is equipped with a variable speed drive. 
Three motors are included with the machine; a 4 H P 
motor for the main drive, and two motors with lower 
H.P. for the exhaust fan and the cutter knife. 


AC CURRENT FROM DC MOTOR 

Manufacturers located in DC powered areas face a 
perplexing problem when they require equipment that 
demands alternating current. The Kato Eng. Co., 
Mankoto, Minn., have designed a line of direct current 
motors which in addition to driving a piece of equipment 
also furnish 60 cycle AC current for the operation of an 
auxiliary unit. For instance, spot welding transformers 
require alternating current. Where spot welding trans- 
formers are used in direct current areas, it is necessary 
to secure an alternating current supply. The Kato line 





of special direct current motors will solve this problem 
efficiently and at low cost. 

There are various other types of equipment such as 
vibrators which require alternating current. Among 
these is the use of low voltage current for the operation 
of relays and controls, on machine tools and processing 
machinery, synchronous motors as used on time cycle 
equipment and the operation of fluorescent type lamps. 
In fact, wherever an AC current is required, the use of 
Katolight DC motor with AC current takeoff, will solve 
the problem efficiently and economically. 


CORRECTION 

The universal mill mentioned on page 95 of last 
month’s issue and made by W. J. Fitzpatrick Co., has a 
speed of 5000 RPM whereas the article gave the speed 
of the machine as 500 RPM. 
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IMPORTANT SPEAKERS 
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to 


RAY SCHLOTTERER, Secy. 


Drug, hited ak’ ied Delile, rate 


41 Park Row, New York City 
Telephone, COrtlandt 7-1414 

















218 





The Drug and Cosmetic Industry Feb. ’40: 46, 2 




























LIFE BEGINS IN °40 


Industry will show new life in 1940, vigorous and lusty. 
Whether we like it or not, world conditions have shot a 
tremendous powerful stimulus into the veins of Americen 
manufacturing and although it may not be good taste te 
mention it, it IS good foresight to ag ot for bigger pro- 
duction. FMC equipment is ready for immediate delivery. 


GUARANTEED keevict EQUIPMENT 


Autoclaves—5 gal. up,new Dryers, Vacuum Shelf, all 
and used. makes. 

Sifters and Mixers, Day, W. & P. Mixers, Jacketed 
Gedge Gray, etc. and Unjacketed. 

Pony Mixers—214 gal. to Filter Presses, all sizes and 
40 gal. makes. 

Tanks, all metals, sizes, Standard-Knapp Carton 
new or used. Sealer & Gluer. 

Kettles, all metals and Mitre Pulverizers 12" or 


capacities. o. 2. 
Tube Paves Closers, Vacuum Filler, Kiefer auto. 
Crim 18 and 24 spout rotary. 


ex yp, SS Gravity, Aluminum Jacketed Agi- 


tated Kettle 400 gal. 


PA sy Fillers, all makes, Samco Jr. Vacuum Fillers, 
types. 6 spout. 
SPECIALS 


Stokes R Tablet Machine Pulley Drive. Gedge Gray 3000 
Ib. Mixer (dry) Spiral agitator . J. H. Day Jumbo Jacketed 


Mixer 530 gal. cap. 


FIRS) MACHINERY CORP. 
833 E 9th St. PR Mac | New York, N.Y. 











c AMERON 
7 
One-Two a Tester 





Were YOU one... whoasked 
for a SIMPLE glass electrode 


pH tester, for plant use? 


Made by the makers of the CAMERON pH RECORDER, the 
Tester is direct reading, has easy “One-Two” operation; full 
range, acid or alkali . . . and note, too, how moderately priced! 


@ Write for Bulletin DC2. 
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GO FORWARD 
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HORM EQUIPMENT 


Filters Mixers Fillers Tanks 


F. R. HORMANN &@ CO. INC. 
18 Bergen Street @ Brooklyn, N. Y. 
EQUIPMENT ENGINEERS 











FILTER MEDIA 
QUALITY 


A Filter medium for every 
need in the drug and cos- 
metic industry is carried 
in FILCO’S large Chi 
stocks. Asbestos 

wool felt, cloth, paper, etc. 
Quality is high, prices - 
tractive, service s 
Testing samples free. The 
Filter a hc "og Co., 
East 24 nats Bi 
Illin 4 nag 


FILCO 
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A Reflection of 
GOOD BASIC JUDGMENT 


A Domestic Talc of superior quality 
Comparable with the best Imported. 


TRINITY TALC 


with three-fold guarantee of 


FAVORABLE PRICE, 
ASSURED SUPPLY, 
QUICK DELIVERIES 


Also 
ISCO SILVER TALCS 


Long favorites with manufacturers of 
FACE AND TALCUM POWDERS 


Don't forget — 15th Annual 
DRUG, CHEMICAL & ALLIED TRADES DINNER 
Thursday, March 14th, 1940 
at the HOTEL WALDORF ASTORIA 


er’ 


PURER 
WHITE OILS WITH A PEDIGREE! 


KREMOL 


e Born of selected pure Pennsylvania crudes, 
KREMOL is carefully nursed through every stage of 
the refining process by skilled Sherwood technicians 
... with a background of many years’ experience 
in producing quality white oils. That's why in 
KREMOL you get a thoroughbred oil, flawlessly 
matched drop for drop. 


e For uniform goodness, fine emulsifying quality, 
and rare purity, use the thoroughbred white oil for 
your creams and cosmetic preparations. Specify 


KREMOLI 


FOR YOUR 
PHARMACEUTICALS ... 


SHEROLATUM 


THE IMPROVED PETROLATUM. U. S. P. 


Smooth, long-fibred, Pennsylvania straight run 


stock, filtered, free from sulphur compounds. 
@ 


Write for full information on these 
quality oils to Dept. DCI-2 
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15th Annual Drug, Chemical and Allied Trades 

Banquet under sp hip of the Drug, Chemical 

and Allied Trades Section of the New York Board 

of Trade is scheduled for Thursday evening, 
March 14th at the Waldorf. 


SHERWOOD PETROLEUM COMPANY, Inc. 


Refiners of American Medicinal and Technical White 
Mineral Oils, and U.S. P. and Technical Petrolatums 
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* COMPOUNDER’S CORNER” 


BENTONITE 


Certain clays, owing to their colloidal 
nature and their ability to absorb water, 
will diffuse in water with the formation of 
slippery gels. These clays are now used to 
stabilize emulsions for the preparation of 
cleaning pastes and solvent soaps, and are 
beginning to be used in cosmetics and other 
pharmaceutical products. One of the 
most important of these clays is bentonite 
(mineral soap or soap clay), a refractory 
clay of volcanic origin. It consists of hy- 
drous silicates of aluminum, magnesium 
and calcium; small amounts of iron are 
also present. The analysis corresponds to 
the formula (Mg.Ca)0.Al2,035Si02nH20. 

The use of bentonite in pharmaceutical 
preparations was described in a paper 
given before the Society of Pharmacy of 
Paris by Griffow, who dealt with its use in 
ointments and suspensions commonly pre- 
scribed in dermatology. In contact with 
water bentonite swells, forming a gelatin- 
ous viscous mass, and in weak concentra- 
tion it gives a stable colloidal solution. 
Gels and colloidal solutions are weakly 
alkaline to litmus. As the properties of 
bentonite are not changed up to a tempera- 
ture of 400°C., it can be sterilized by 
heat. It does not contain any poisonous 
ingredient. Gels and solutions are affected 
by electrolytes, which produce floccula- 
tion. Substances which are insoluble in 
water can easily be suspended by means of 
this colloidal clay. In the preparation of 
simple aqueous gels the bentonite is 
sprinkled on the surface of the water, and 
after a few minutes the medicaments are 
mixed; alternatively, the product may be 
triturated in a mortar, the water being 
added gradually and the paste frequently 
removed with a flexible spatula from the 
sides of the mortar. 

Two gels with different characteristics 
are prepared as follows: 
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A B 
Bentonite........... 2 gm. 5 gm. 
Wate 5s de ae 30 gm. 20 gm. 


A has the apparent consistency of gly- 
cerin; B is greyish in color and has the 
consistence of anhydrous wool fat, and 
appears greasy to the touch; it can be 
spread easily on the skin, where it dries 
rapidly, leaving a thin, scarcely percep- 
tible layer of clay, which can be removed 
instantly by simply washing with water. 

The fatty excipient of mercury and 
yellow oxide of mercury ointments can be 
replaced by bentonite. 


Yellow oxide of mercury......... 0.30 
Bemkoiihes. 665 3 ibs eee 2.50 
Distilled watets.. is 63s 0d RE. 15.00 


The appearance of this “ointment” and its 
consistency are similar to those of yellow 
oxide of mercury ointment of the same 
strength made with a fatty base. A gel is 
first made by adding the bentonite to the 
water, and the yellow oxide of mercury is 
added gradually with trituration; or the 
bentonite and oxide of mercury can be 


mixed in a mortar, and the distilled 
water added to the mixture. 
scincnetiiiieaaiatieeaiaaias 
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"To hell with taking back all that stuff, send them stickers to paste on.” 
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You Need 


THE ORIGINAL 
SYNTHETIC SOLVENT 


STANDARD ALCOHOL COMPANY 






PETROHOL 


If You Manufacture 


e PERFUMES 

e TOILET WATERS 
@ LIQUID SOAPS 

@ SPOTTING FLUIDS 
e HAIR DYES 

@ LINIMENTS e DETERGENTS 

e BATH SALTS @ SPIRIT VARNISHES 


or other products which require an alcohol type solvent 
PETROHOL SAMPLES AND BOOKLET ON REQUEST 


e WAVE SET LOTIONS 
@ MOUTH WASHES 

@ ASTRINGENTS 

@ TINCTURES 

@ POLISHES 


26 BROADWAY, NEW YORK, N. Y. 




















FOR PERFECT EMULSIONS OF FIXED OILS 
*HOPKINS’ FACTOLAC 


An absolutely pure, harmless neutral agent for making PERMANENT emulsions 
of both fixed and volatile oils. Insures the HOMOGENEOUS mixture of oils and 
water that never turns thick or viscid—and always stays creamy and smooth like 
rich new milk. FACTOLAC is already prepared. You need no special apparatus 
for this exceptional emulsifier. 

ON REQUEST: SAMPLES — QUOTATIONS — BOOK CONTAINING FORMULAS 


Note: Our Laboratories are at your service:—we invite the opportunity 
of working out the ideal emulsifying formula for your product. 


IF YOU ARE HAVING ANY TROUBLE WITH YOUR SOAP 
eHOPKINS’ NEUTRAL POWDERED WHITE SOAP 


will prove a revelation. Let us send you a sample of this original Neutral White Soap, used in 
many of the country's largest-selling preparations. HOPKINS’ NEUTRAL POWDERED WHITE 
SOAP is ideal for its pure whiteness; profuse, lasting lather; fine fomreesser qualities; freedom from 
soapy smell and free alkali; uniformity; resistance to changing temperature; anti-rancidity; fine 
appearance of finished product. Made under the exclusive H PKINS fc formula that first brought 
powdered neutral white soap into wide use. 

WRITE FOR TRIAL SAMPLES AND PRICES 


J. L. HOPKINS & CO. 220 sroanpwar NEW YORK 


Importers, Millers and Manufacturers of the World’s Best Botanical Crude Drugs 








Feb. ’40: 46, 2 





The Drug and Cosmetic Industry 














aa a 


a2 8 @ 


ee = ie 


EE SS FF * 








10 
The appearance of this mercury ointment 
is identical with mercury ointment made 
with a greasy base, and, states Griffow, 
microscopic examination of the prepara- 
tion shows that the mercury is just as 
finely divided. The mercury is “filled” by 
triturating it with bentonite. This opera- 
tion may take about an hour, and the 
water is then added to it gradually. 

A paste of equal parts of zinc oxide, cal- 
cium carbonate, glycerin and water is fre- 
quently prescribed in dermatology; it is by 
no means an elegant preparation, as the 
powders sink to the bottom and form a 
more or less hard mass which is difficult to 
diffuse by shaking. The addition of 5 per 
cent. of bentonite prevents this deposit, 
and the paste after having been made 
homogenous retains its stability  in- 
definitely. By increasing or diminishing 
the quantities of bentonite and water 
pastes of varying degrees of consistency 
can be prepared. The following formula 
gives a white gelatinous, perfectly homo- 
genous, stable paste:— 


MEIN OMNES 3 asic oie c civteccoe caelae 10.00 
WEIOUNINE oo ok eh si db ceoad ones 10.00 
Ne eee Np me ares ree 1.25 
Distilled water, .3.... 5 eo wkecce 100.00 


A paper on “‘Cuticolor Preparations,” by 
Bernard Fantus and H. A. Dyniewicz, 
mentions that the addition of bentonite, 
2.5 per cent., to calamine lotion gives a 
“practically permanent suspension.” One 
per cent. of bentonite in water yields a thin 
colloidal suspension, and if more bentonite 
is used the preparation is thicker, but 2.5 
per cent. is about as much as can be used 
in a lotion. Ten per cent. gives a paste 
with a pH of 7.445. Bentonite is stated to 
be a good absorbent for bases, and 1 gm. of 
bentonite will absorb 0.35 gm. of methyl- 
ene blue; there is no appreciable absorp- 
tion of eosin. The following formula is 
given as an “improved’’ calamine lotion. 


Cuticolor powder............... 15 
OCONEE 35 6. ooo claus 6 vie 2:5 
ee. aR ke trae ne te EEE: to 100 


The directions for making are given as 
follows :— 

Prepare a smooth colloidal solution of 
the bentonite in the rose water and allow 
it to stand several hours or overnight, 
until the sandy sediment has deposited, 
and then decant. To the cuticolor powder 
in a mortar add the bentonite solution in 
portions, triturating after each addition, 
and make up to the required volume. 

In the above formula lime water should 
not be used in place of rose water, as when 
lime water is employed more than 5 per 
cent. of bentonite is required. This is due 
to the alkalinity of the solution, and the 
same degree of separation is obtained with 
sodium hydroxide solution of the same pH 
(approximately 10). Thus bentonite is 
useful only for the suspension of alkaline 
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insoluble substances such as zinc oxide 
and chalk. Acid lotions such as of lead and 
opium, and yellow and black washes which 
have a pH of about 6.0, are incompatible 
with bentonite. 

The cuticolor lotion may be modified to 
give a paste which adheres to the skin in a 
water-soluble, skin-colored film. 


Liquefied phenol................ 0.5 
Cuticolor powder................ 15.0 
Bentonite (sifted)................ 10.0 
Stronger rose water.............. 75.0 


Mix the bentonite with the rose water con- 
taining the phenol and set aside till a jelly 
has formed. Add the gel to the cuticolor 
powder contained in a mortar and triturate 
till a smooth paste results. 

The cuticolor powder may contain either 
zinc oxide or titanium dioxide :— 


Red ferric oxide......... 3.0 6.0 
Yellow ferric oxide...... 4.0 8.0 
yO” Eee ae at a ee 93.0 

Titanium dioxide........ 86.0 


The yellow ferric oxide used is of the 
same chemical composition as the red 
ferric oxide, the former being obtained by 
a cold process, while the latter is prepared 
with the aid of heat.—Pharm. J. 


PERMEABILITY OF THE SKIN 


Eller and Wolff review the literature on 
the problem of skin absorption and show 
that it has already been established that 
medicaments applied to the unbroken skin 
may be absorbed into the blood stream, 
that the rate of absorption may be in- 
fluenced by the vehicle as well as by the 
drug it contains and that volatile sub- 
stances such as alcohol, ether and benzine 
are vehicles with a much higher rate of 
absorption than fats. Since no definite 
technic has been evolved for the deter- 
mination of fat penetration, the authors 
made a preliminary study of several 
methods in order to determine the best 
procedure to be adopted for subsequent 
experiments. Certain factors were uniform 
in all methods. Mature albino rabbits 
were used, the hair being removed from 
both control and treated areas with electric 
clippers. The materials were applied to 
the skin by daubing with a pad of sat- 
urated cotton, light finger massage or 
spraying. The more viscous products were 
applied in their normal state and also after 
being liquefied by gentle heating. A pre- 
liminary series of biopsy specimens were 
taken one, two, three, four, five, six, seven, 
eight, sixteen and twenty-four hours after 
application of the products, and normal 
specimens were always taken from each 
animal for comparison. Before the biopsy 
specimens were taken, the areas were 
swabbed with 70 per cent. alcohol and im- 
mediately patted dry with cotton. The 
procedure eliminated an excess of fat on 
the surface of the skin, thus permitting a 
more accurate reading of the slides. Sudan 
III and IV were used for the staining of the 
fat tissue. However, after preliminary 
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studies sudan IV was adopted as the more 
clearly defined stain. The authors de- 
scribe the various technics used for the de- 
termination of fat penetration and discuss 
and criticize each one. The authors tested 
the rate and depth of penetration of six 
different fats. From their experiments it 
appears that: 1. Fats permeate the skin 
and do so in a large measure along the hair 
shafts and into the oil gland ducts. 2. 
Liquid fats permeate the skin more rapidly 
than solid fats. 3. Animal fats show the 
greatest depth of penetration, with vege- 
table fats next and mineral fats least. 
4. Most of the fats show optimal penetra- 
tion between four and six hours after ap- 
plication. After six hours the quantity of fat 
in the deeper tissues appears to diminish. 
Arch. Derm. and Syphil. vol. 40, p. 900. 


METHYLADRENALINE 

The blood pressure raising action of 
Methadren is less than that of adrenaline 
This substance does not produce tachy- 
phylaxis. The pressor action will be evi- 
dent after ergotamine and cocaine. Metha- 
dren has been isolated. It possesses a vaso- 
constrictor action upon vascular prepara- 
tions. Methadren fails to lower the blood 
pressure when the same has been treated 
previously with ergotamine or prosympal, 
nor does it have a vasodilating action. 
Methadren fails to accelerate the heart, 
nor does it dilate the coronaries. Mobiliza- 
tion of glycogen is slight. Methadren is in 
mice thirty times, in dogs four hundred 
times less toxic than adrenaline. Metha- 
dren may replace adrenaline in combina- 
tion with local anesthetics. EF. Geiger, 
Arch. intern. pharmacodyn. vol. 61, p. 64. 


ANTACIDS 


After a general discussion of the com- 
monly used gastric antacids the author 
mentions some of the undesirable proper- 
ties of sodium bicarbonate when indis- 
criminately used for this purpose. He be- 
gan to experiment with magnesium tri- 


silicate as an antacid and has used it either 
alone or in combination with kaolin and 
aluminum hydroxide. The author en- 
thusiastically agrees with the conclusions 
reached by Mutch and Mann. Mutch 
showed that magnesium trisilicate was an 
efficient base and also had absorptive 
properties; its administration brings about 
the neutralization of excess hydrochloric 
acid. Mann found that free hydrochloric 
acid cannot exist for any length of time in 
the presence of magnesium trisilicate. 
Further, there is no danger of alkalosis or 
of adverse systemic effects from the in- 
gestion of magnesium trisilicate. The con- 
stipating and laxative effects which are 
seen with some other antacids are not 
troublesome when this substance is used. 
H. I. Goldstein, Med. Record, vol. 148, p. 
417. 


223 





ANIMAL PERFUMES 


Four animal perfumes are employed in 
modern perfumery. These are: 

Ambergris. A pathological product of 
the sperm-whale, occasioned by a diet of 
cuttle fish. It is found in the intestines of 
sperm-whales and, more frequently, in 
whitish, yellowish, or grey lumps of very 
variable size, floating on the surface of the 
sea or thrown up on the shores of various 
countries, especially India, Africa, South 
America and New Zealand. The best qual- 
ity consists of light grey lumps which have 
been thrown up on the shore and matured 
in the sun’s rays. 

Castor. The dried preputial or vaginal 
follicles of the Russian beaver, Castor fiber, 
or the Canadian beaver, C. canadensis. 
Castor obtained from the latter species is 
a monopoly of the Hudson Bay Company, 
and is disposed of annually by public auc- 
tion in London. 

Civet. A butter-like mass which is a 
glandular secretion of the civet cat, 
Civettictis civetta. The product is imported 
from Abyssinia, packed in ox-horns. Since 
the Abyssinian war, supplies have tended 
to be difficult to obtain; but, now that 
Italian colonization is proceeding, the posi- 
tion shows signs of becoming easier. 

Musk. The dried secretion from the 
preputial follicles of the musk-deer, 
Moschus moschiferus, a native of the 
mountainous regions of Tibet and northern 
India. Pod musk consists of the trimmed 
sacs containing the dried odorous secre- 
tion; the most highly esteemed quality is 
Tonquin. Grain musk consists of the musk 
removed from the pods. 

Of these four products, until recently, 
castor was considered the least important 
and useful. The attempts to popularize 
perfumes of the Russian leather type, in 
the confection of which castor plays an 
important part, has raised this material to 
a more prominent position. 

Animal perfumes are commonly de- 
scribed as “‘fixatives.” It is doubtful how 
far this appellation is just. In the case of 
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musk, at any rate, this point has been re- 
cently hotly debated, and the debate has 
left the alleged fixative properties of musk 
in doubt. But whether or not animal per- 
fumes act as fixatives, they do possess two 
important properties: they endow per- 


fumes in which they are properly incor- 
porated with a highly desirable natural 
warmth, and, at the same time, they effect 
a maturing action. This latter effect is 
very strongly marked in the case of amber- 
gris—for example, in lavender water. 


“| never gave any attention to feminine hygiene because | just 
thought it a fancy way of taking a bath.” 


The Drug and Cosmetic Industry 
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The GUENTHER LECTURES 


) [ ITHIN another month, several thousand manufac- 
turing executives and technicians from various industries will 
have seen the colorful series of motion pictures taken by 
Dr. Ernest Guenther during his latest survey of essential oil 
production in the Far East. The fact that so many busy 
men—men whose time is really at a premium—have felt it 
worth their while to give up an evening to what might con- 
ceivably be a commercial presentation, is a matter of no little 
satisfaction and gratification to us. 


There is, obviously, a commercial aspect to these showings. 
We do want to focus attention upon the reasons for 
Dr. Guenther’s periodic investigations; we want our cus- 
tomers and potential customers to realize what this intensive 
field work means directly to them, — that it enables us to 
obtain authentic samples of oils produced in the countries 
of origin under our own investigator's personal supervision 
and that it makes possible our offering them materials we can 
positively vouch for as being from the most reliable sources. 


But that side — the commercial side — is only an incidental 
and, we hope, inconspicuous part of the picture. Our main 
endeavor has been to provide for our guests a pleasant and 
diverting evening: If, by chance, they leave with a somewhat 
higher regard for the larger purposes and sincerity of our 
efforts, then we can truly feel generously rewarded. 


FRITZSCHE BROTHERS, Inc. 
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SEILLANS... Ancient and Modern 


() N striking contrast to the many remain- 

ing evidences of Seillans’ romantic and 
historic past is the modernity of our new distil- 
lery and floral extraction plant, Parfumeries de 
Seillans. Here today, modern science, technical 
skill and mechanical ingenuity contrive to cap- 
ture for American perfumers the fragrant but 
elusive scents with which this fertile French 
countryside is so richly endowed. And with 
these up-to-the-minute methods under the con- 
stant control of our own exacting supervisors 
we can truly guarantee the purity and fineness 
of Seillans’ finished products A demon- 
stration of the rare beauty and fidelity of fra- 
grance now so economically available through 
the purchase of these materials would be a privi- 
lege for us and for you, we believe, an 


advantage. 


Please write us if you are interested in: 


SEILLANS ABSOLUTES, CONCRETES or 
ESSENTIAL OILS 


“ 
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Top: Overlooking Seillans, Southern France. 
Center; Part of plant under construction. 
Bottom: Exterior of one of the new buildings. 






























Freshly prepared alcoholic extracts, or 
tinctures, are quite valueless. They must 
be allowed to mature for very long periods. 
The usual strength is 3 per cent. of the 
crude animal perfume. 

The odors of the crude animal perfumes 
do not make a strong appeal to modern 
noses. This is emphatically the case with 
civet, the odor of which is disgustingly 
fecal. If a concentrated extract of civet is 
diluted, however, a marked change in the 
odor takes place: it becomes sweet and 
flowery. It is now possible to offer a 
scientific explanation of this remarkable 
phenomenon, which is not confined to 
civet, though civet provides one of the 
most striking instances of it. This expla- 
nation depends on a correct conception of 
the expression “‘strength of odor’’—an ex- 
pression which is not free from ambiguity. 

We describe certain odors as strong—for 
example, the odor of ammonia—because 
they are overbearing. This is an un- 
scientific use of the expression. Strictly 
speaking, strongly odorous substances are 
substances whose odors can be detected in 
a high state of dilution. If any odorous 
substance is sufficiently diluted, a point 
will be reached when the odor becomes 
imperceptible. This, of course, may differ 
for different observers, but an average can 
be struck. The strength of the odor of the 
substance used will be expressed by the 
reciprocal of the concentration at which 
the odor disappears. For example, if the 
odor of a substance disappears when the 
concentration reaches 1 in 10,000, but can 
be detected at higher concentrations, then 
the strength of the odor of this substance 
can be expressed by the figure 10,000. 
Such a substance would have an odor ten 
times as strong as one whose odor dis- 
appeared when the concentration was re- 
duced to 1 in 1,000. 

Civet contains two important odorous 
constituents—skatole and a cyclo-hepta- 
decanone called civettone. Other odorous 
constituents are almost certainly present, 
but we need not concern ourselves with 
these. 

Skatole—has a very objectionable fecal 
odor, and, indeed, the substance is one of 
the chief odorous constituents of human 
excrement. 

Civettone—on the other hand, has an 
exceedingly sweet odor, floral in character, 
but sweeter than the odor of any flower. 

Examined in a pure state, skatole im- 
presses the nose as having a stronger odor 
than civettone, and, in pure civet, the 
odor of skatole masks the odor of civet- 
tone. Actually, however, in the sense de- 
fined above, the odor of civettone is much 
stronger than that of skatole. Hence, on 
diluting an extract of civet, a point is 
reached when the sweet odor of civettone 
masks the fecal odor of skatole, which 
finally disappears. 

Pure civettone is now an article of com- 


merce. It is partly isolated from civet, 
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but the yield is increased, in accordance 
with a patented process whereby the 
civetol present in civet is oxidized to pro- 
duce this substance. Today, however, 
civettone is little employed in perfumery 
owing to its high price. Its use has tended 
to be displaced by that of exaltolid, the 
odor of which is similar but not identical. 

The case of musk is analogous. The con- 
stituent responsible for the sweet odor 
which becomes so pronounced when an ex- 
tract of musk is diluted is a methyl-cyclo- 
pentadecanone, known as muskone. 

Muskone is not an article of commerce; 
but the corresponding cyclo-pentadecan- 
one, exaltone, is. It is, however, usually 
replaced for practical purposes by exal- 
tolid, which has a very similar but, in the 
sense defined, stronger odor. 

The chemistry of the odorous consti- 
tuents of ambergris and castor still re- 
mains obscure, but, as far as ambergris is 
concerned, this was, prior to the outbreak 
of war at any rate, being actively in- 
vestigated in Switzerland. 

As already mentioned, the animal per- 
fumes are almost always used in the form 
of (usually about 3 per cent.) alcoholic 
tinctures. These are usually added to the 
finished perfume, not to the compound or 
“otto”’ on which the perfume is based. 
That is to say, on diluting the compound 
with spirit to form the finished perfume, 
part of the plain spirit is replaced by 
tinctures of the materials in question, one 
or more being used according to the nature 
of the perfume. 

The quantities required will of course 
depend on the character of the perfume. 
In straight floral perfumes, the proportion 
should be kept below; and the following 
list may be taken as a guide to the animal 
perfumes suitable for use-in various per- 
fumes of a straight floral type. 

Ambergris: Lavender, lilac, magnolia, 
mimosa, narcissus, mignonette, trefoil, 
violet and wallflower. 

Civet: Acacia, jasmin, magnolia, lily-of- 
the-valley and sweet-briar. 

Musk: Acacia, carnation, cassie, hy- 
acinth, lavender, lime-blossom, magnolia, 
mimosa, narcissus, orange blossom, orchid, 
mignonette, rose, sweet-pea, violet and 
wallflower. 

Castor: Not suitable in floral perfumes. 

Civet is a highly important constituent 
of perfumes intended for use in face-pow- 
ders. It is often used in too high propor- 
tions, though women, who invariably de- 
test the odor of pure civet, seem to have a 
predilection for face-powders whose per- 
fumes contain generous proportions of it. 

Synthetic substitutes for the animal per- 
fumes are numerous, and some are of high 
quality. 

Substitutes for civet have, in recent 
months, assumed special importance in 
view of the difficulty that has been ex- 
perienced in obtaining the natural article. 
Possibly the best substitute is civettone, 
plus, if the warm, fecal note is desired, a 
trace of skatole. 
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The importance of the fecal note in civet 
and musk has rather tended to have be- 
come overlooked since the placing on the 
market of pure civettone, exaltone and 
exaltolid. Fragrances and stenches are not 
so sharply divided as is, perhaps, common- 
ly supposed. The odor of sweat, for 
example, is generally classed as a highly 
objectionable odor. Women are advised to 
use certain products to destroy body-odor. 
Actually, the odor of sweat can be extra- 
ordinarily delicious and exhilarating, and 
it is traces of sweat which give to clean 
healthy skin its fragrance. Many famous 
modern perfumes exhale a fragrance in 
which the “perspiration note,” as it is 
called, is obtained by means of fatty alde- 
hydes and extracts of clary sage. 

Certain quinoline derivatives may be 
used as substitutes for civet. They have 
odors in which sweetness contends with 
what has been called “a farmyard odor.” 
They are, however, difficult substances to 
handle, and it will be better to experiment 
with compounded substitutes for civet, 
which may or may not be based on these 
substances, and of which a number are on 
the market. 

Synthetic substitutes for musk are ex- 
tremely numerous. The best known are 
the so-called nitro-musks, nitro-deriva- 
tives of substituted benzenes which have 
sweet odors recalling the sweetness of 
musk. Musk-xylol is the cheapest and 
most widely used. Musk-ketone has an 
odor nearer to that of natural musk, as a 
slightly ‘‘animal’’ note is present, while the 
odor of musk-ambrette is pleasanter and 
more flowery. 

In use, however, these substances be- 
have quite differently from natural musk. 
The muskone in musk tends to evaporate 
along with the other constituents of the 
perfume, which thus retains its character 
to the end. On the other hand, the volatil- 
ity of the nitro-musks is very low indeed. 
Hence, as the perfume evaporates, the 
odor of the nitro-musk tends to predomin- 
ate more and more. 

For this reason, if for no other, the use of 
exaltone or of the very similar exaltolid is 
to be preferred. There are also, on the 
market, a number of other musk sub- 
stitutes, of unrevealed chemical composi- 
tion, whose odors are definitely superior to 
those of the common nitro-musks. 

An important property of exaltolid is, 
that it forms an admirable perfume for 
nonalcoholic lotions—a very cheap per- 


fume, in spite of its price per ounce, owing 
to its enormous strength. It should, for 
the purpose, be used in 1 per cent. solution, 
made by first dissolving the substance in 
ethyl alcohol to form a 10 per cent. solu- 
tion, and then diluting with phenyl ethyl 
alcohol to form a 1 per cent. solution; 1 to 
2 parts of this solution are sufficient to 
perfume 1,000 parts of an aqueous lotion. 
H. S. Redgrove, Manuf. Perf. 
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BUTYRIC ETHER 
OENANTHIC ETHER 
ETHYL VALERATE 
ISO-VALERIC ACID 
BUTYRIC ACID 


AMYL ACETATE 
AMYL BUTYRATE 
AMYL VALERATE 





















These Northwestern Products are especially made for 
flavoring purposes. 







THE NORTHWESTERN CHEMICAL COMPANY 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 
WAUWATOSA, WIS. 












ASK OUR JOBBERS FOR SAMPLES 
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ADVANCING THERAPY 


COD LIVER OIL DRESSINGS 


In work undertaken to investigate the 
bactericidal power of cod liver oil, some 
new facts were discovered. Lichtenstein 
found that cod liver oil has a definite 
bactericidal power, but the question arises 
as to why the use of cod liver oil in dress- 
ings should possess advantages over other 
bactericidal preparations. An important 
factor in this connection is the fact that 
the cod liver oil dressing is nonirritant to 
the tissues. Indeed, so far from damaging 
these, it supplies them with vitamins and 
possibly other forms of nourishment and it 
mechanically protects the young granula- 
tion tissue and epithelium from damage by 
the dressing. The stimulation of leuko- 
cytes by cod liver oil, observed by Traxl, 
may also contribute to its beneficial effect. 
Perhaps these various factors, together 
with its bactericidal action, may explain 
the clinical efficiency of cod liver oil in 
dressings. In the course of this work it has 
been found that the bactericidal power of 
cod liver oil is substantially enhanced by 
irradiation with ultra-violet rays from a 
mercury vapor lamp. Parallel with this, 
the peroxide content is increased. The 
bactericidal action of an oil is closely re- 
lated to its content of peroxides. It is to 
be expected that irradiated oil may prove 
even more efficient than the non-irra- 
diated product. The irradiated oil should 
therefore be given a clinical trial. Lancet, 
vol. 2, p. 1023. 


EPINEPHRINE AND 
AMPHETAMINE 


Dill and his co-workers compared the 
effects of epinephrine and amphetamine 
on the utilization of carbohydrate, the con- 
centration of sugar and lactic acid in blood 
and of acetone bodies in blood and urine, 
the oxygen consumption, the acid-base 
balance, the pulse and the blood pressure. 
The observations were made over periods 
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of four hours while the subjects, four 
normal fasting men, were reclining quietly 
on a bed. In summary the authors state: 
Intramuscular injections of epinephrine 
did not change or slightly increased the 
proportion of carbohydrate utilized during 
the period in which blood sugar and lac- 
tate were elevated. Acetone bodies in the 
blood and the urine fluctuated within the 
normal range. Amphetamine did not 


modify carbohydrate utilization or the 
concentrations of sugar, lactate or acetone 
bodies in the blood. It had a calorigenic 
effect that was smaller in magnitude but 
more sustained than that of epinephrine. 
The rise in systolic blood pressure after 
amphetamine was greater in one subject, 
and was more sustained than after epine- 
phrine in all subjects. In contrast with 
epinephrine, amphetamine produced a 





“Stick to the A.M.A., boy, but also listen to the detail men.” 
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Don't Build 
on Shifting Sands! 





@ In the manufacture of your creams or cos- 


metics, the base upon which you “build” your 
product is just as important as the ingredients 
you add. The white oil or petrolatum you em- 
ploy should be permanently odorless, colorless, 
tasteless. If time gives it a rancid odor, an 
unwelcome color, an unpleasant taste, it is 
obviously unfitted for your use. 


@ That is why so many manufacturers have 
standardized’ on Penn-Drake White Oils and 
Petrolatum. They have learned that these pure 
Pennsylvania products never deteriorate to 
make their preparations unsalable. Creams 
stay silky and smooth to the last drop—cos- 
metics need never become rancid or cloudy— 


when Penn-Drake White Oils or Petrolatum 
are used for the base. 


@ With all their superior advantages, genuine 
Penn-Drake White Oils and Petrolatum cost 
no more than ordinary products. So build your 
product on a solid, permanent base. Standard- 
ize on Penn-Drake—and enjoy the satisfaction 
of using only the best! 


PENNSYLVANIA REFINING COMPANY 


General Offices, Butler, Pa. 
Refinery at Titusville and Karns City, Pa. 
Atlantic Division, No. 1 Gates Ave., Jersey City, N. J. 


Warehouse Stocks Maintained in New York, Chicago, 


Detroit, Los Angeles, St. Louis, Atlanta, Boston, 
Scranton, Cleveland, Petersburg, Va. 
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small but consistent rise in diastolic pres- 
sure. Amer. J. Med. Sci. vol. 193 p. 702. 


PAREDRINOL 


Since in sodium nitrite collapse venous 
pooling and reflex arteriolar constriction 
occur, the ideal drug for the prevention of 
such collapse should not cause increased 
oxygen consumption or widespread chem- 
ical changes in the body. From studies of 
normal subjects, Kunkel and his co-work- 
ers found that paredrinol (a-N-dimethy]- 
p-hydroxyphenethylamine) fulfilled sev- 
eral of these requirements. Therefore they 
investigated its action in seven subjects 
with normal cardiovascular systems in 
whom collapse ending in syncope was in- 
duced by the administration of sodium 
nitrite. In four subjects the intramuscular 
injection of 25 mg. of paredrinol pre- 
vented the collapse induced in the upright 
position by sodium nitrite. In three others 
it had no effect. In two subjects with 
severe postural hypotension, symptoms of 
cerebral anoxia were prevented by the use 
of paredrinol. In seven of ten subjects in 
severe clinical shock resulting from in- 
fectious disease, the intramuscular or in- 
travenous injection of from 15 to 50 mg. of 
paredrinol caused a rise in arterial pres- 
sure. Only two of these subjects showed 
definite clinical improvement. For one 
person paredrinol was effective both in the 
collapse induced by an acute streptococcic 
pharyngitis and in the collapse subse- 
quently induced by motionless standing. 
The responses of the patients in severe 
clinical collapse differed from those in the 
normal subject as follows: 1. From two 
to four times the amount of paredrinol 
was required to cause a significant eleva- 
tion of blood pressure, and even then the 
arterial pressure rarely increased to hyper- 
tensive levels. 2. The cardiac rate was 
usually increased instead of decreased. 3. 
Repeated doses of the drug, when given 
after the blood pressure had returned to 
normal, failed to be as effective as the 
original injection. Paredrinol is a useful 
drug in the treatment of collapse caused 
by the pooling of blood within a dilated 
venous system. The study suggests, how- 
ever, that in shock resulting primarily 
from loss of fluid from the blood stream 
the drug may not be helpful or it may even 


be harmful J. Clin. Invest., vol. 18, p. 679. 
CYSTINE HYDROCHLORIDE 


Putnam and Hoefer state that the intra- 
cardial injection of cystine hydrochloride 
into dogs was followed by a rise in coagula- 
tion time of from 40 to 100 per cent. in 
three of five experiments. The adminis- 
tration of cystine hydrochloride to dogs by 
stomach tube was followed by an increase 
of clotting time of from 25 to 100 per cent. 
in all technically satisfactory experiments. 
Cystine hydrochloride also was admin- 
istered by mouth in twenty-three cases in 
which the diagnosis of multiple sclerosis 
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had been made. In seventeen a rise ot 
coagulation time was observed, which 
varied from 30 to 90 per cent. Cystine 
hydrochloride is well tolerated by most 
patients in daily doses up to 3 Gm., over 
many months. No serious symptoms have 
been observed to follow its use. It is there- 
fore suggested as an anticoagulant of 
rather low efficiency for use over long 
periods for conditions in which such an 
agent might be available. Amer. J. Med. 
Sci. vol. 198, p. 502. 


NEOPRONTOSIL FOR COLITIS 


Brown and his co-workers used neo- 
prontosil (oral) for the treatment of forty- 
eight patients with chronic ulcerative 
colitis. For further evaluation of the drug 
twenty-nine of these patients were treated 
with neoprontosil alone (group A). The 
remaining nineteen were given serum or 
vaccine in conjunction with neoprontosil 
(group B). In 44.8 per cent. of the 
patients in group A the clinical results were 
considered excellent, in 44.8 per cent. the 
results were fair and failure of treatment 
of poor results occurred in only 10 per 
cent. Analysis indicates that in 42 per 
cent. of the patients in group B the results 
were excellent, whereas in 32 per cent. they 
were fair and the treatment failed or poor 
results occurred in 26 per cent. of this 
group. The authors state that the clinical 
response to neoprontosil is not predictable 
on the basis of the amount of intestine 
involved by the disease so long as its de- 
struction is not too great. Obviously, all 
that any drug can be expected to accom- 
plish is the control of symptoms that are 
due to active infection; those symptoms 
which result from altered function of a de- 
formed intestine must be expected to con- 
tinue to cause disturbarices. If neopron- 
tonsil is used early in the course of chronic 
ulcerative colitis it seems that the maximal 
effect from the drug will be obtained. The 
prompt improvement of these lesions 
which has occurred so frequently and 
uniformily after the use of neoprontosil, 
the authors believe, justifies the conclu- 
sion that the drug is of definite benefit in 
this disease. However, the tendency of 
the disease to recur must be appreciated 
fully. Therefore they continued to give 
intermittent courses of treatment even 
when the disease has been symptomatic- 
ally and objectively inactive. for some 
months. The lack of toxic manifestations 
associated with the use of neoprontosil in 
general makes it especially adaptable to 
the treatment of chronic ulcerative colitis. 


Ann. Intern. Med. vol. 13, p. 700. 


SULFANILYL SULFANILAMIDE 
FOR GONORRHEA 

Since 1937 Alyea and Daniel have 
treated forty cases of sulfanilamide gon- 
orrhea with sulfanilyl sulfanilamide. All 
the patients had previously received ade- 
quate treatment with sulfanilamide either 
in their clinic or elsewhere. Approx- 
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imately the first half of their patients were 
treated with sulfanilyl sulfanilamide and 
the remainder with its sodium salt. A 
patient was considered well only when 
there were no urethral discharge, no sym- 
toms, no pus or bacteria in the centrifuged 
urine of the first glass and less than ten 
leukocytes per high power field in the 
prostatic secretion. The patients con- 
sidered improved had no urethral dis- 
charge and no gonococci in the urethra or 
in the first urine. The unimproved group 
have gonococci either in the urethra, pro- 
static secretion or the centrifuged urine. 
As these requirements are rather rigid, 
some of the improved patients might be 
considered well. With such criteria 
twenty-two patients were well, five were 
improved and thirteen were unimproved. 
It is stated that any drug that cures 55 per 
cent. of sulfanilamide resistant gonorrhea 
is an important addition to the present 
methods of treatment. Complications did 
not develop in any of the patients while 
they were being treated with sulfanilyl 
sulfanilamide. J. Urology, vol. 42, p. 864. 


DILANTIN FOR EPILEPSY 


Hodgson and Reese used dilantin for the 
treatment of eighty-eight patients with 
epileptic seizures. After from two to ten 
months of treatment twenty-three patients 
had none or very few seizures, thirty-five 
had a definite decrease in the frequency of 
their seizures and thirty experienced slight 
or no improvement. Most of the patients 
suffered grand mal attacks, some from 
both petit and grand mal attacks. There 
seems to be no correlation between the 
previous medication and the improvement 
resulting from dilantin. The absence of a 
sedative effect from this drug makes its use 
desirable for persons of normal intelli- 
gence who are made somnolent by other 
drugs. Toxic reactions may accompany 
its use and therefore it should be given 
only to individuals who can be under some 
medical supervision, at least at the start of 
the treatment. Wisc. Med. J. vol. 38, p. 968. 


PHOTOGENIC DERMATOSIS 


A. H. Lancaster discredited previous re- 
ports that the photosensitizing substance, 
hematoporphyrin, is the etiologic agent in 
dermatosis caused by sunlight. A study of 
6 cases did however indicate that in the 
female there is a definite correlation be- 
tween estrogenic hormone deficiency and 
photosensitivity. The administration of 
estrin was found to prevent photogenic 
skin eruptions and establish a tolerance to 
sunlight. So. Med. J. vol. 32, p. 495. 


VITAMIN JINGLE 


We never saw a vitamin 

We never hope to see one 

And, gosh, we can’t say whether we 
Would rather C than B-1. 


(Forgive us!) 
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To adapt one set type of Talc to the needs 
of every Cosmetic manufacturer would be 
about as practical as to try to fit every man 
with a suit of the same size. 


Therefore, we have available over one 
hundred grades and types, each different in 
essential characteristics—to fit each prob- 
lem. 


Outstanding of these Tales are—‘“‘Jaipur”’ 
produced for us in India; ‘“‘Cottrell’’ Proc- 
essed Talc, the “‘gritless”’ pride of France, 
and unexcelled in this special characteris- 
tic; also Italian and Oriental Tale of 
selected qualities, and a California Talc, 
which for its particular role acknowledges 


no superior. 


To a major extent the quality of Talc 
determines the quality of finished Face 
Powder. Our advice is yours for the asking. 







WHITT 
& D 


260 West Broa 


INC, 


CHICAGO: Harry Holland & Sons 
PHILADELPHIA: R. Peltz Company 
TORONTO: Richardson Agencies, Ltd. 


CLARK 


New York City 
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CAMPHOR 
MENTHOL 
SPERMACETI WAX 
TALC 


Fine Chemicals 
Gums Oils 


REPRESENTATIVES OF 


A/S JOHAN C. MARTENS & CO. 


BERGEN, NORWAY 





FINEST MEDICINAL COD LIVER OIL 
GUARANTEED U.S.P. 


. H. ROSENTHAL CO., Inc. 


NEW YORK, N. Y. 


Tel. AShland 4-7500 











BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 







THE WILSON LABORATORIES 


4221 So. Western Ave., Chicago, III. 
















also 


816 First Ave., New York 
Drexel Bldg., Philadelphia 
869 Folsom St., San Francisco 
1608 E. 15th St., Los Angeles a 
619 Clark Ave., St. Louis 5 








AMI A AI SI III ISI III SII SMM SA No ooo oo Noa Io 
Feb. ’40: 46, 2 








R FACE 45 


HE 





... if you make 
the Right Cream 


And the right facial cream must contain the right 
beeswax base. It must be 100% pure, it must be uniform 
in texture, and pure white — all essential in making high 


quality creams. 


Beehive Brand scores 100 on all three points. Our 
buyers select it from the finest grade of crude beeswax. 
Our skilled chemists test it for purity, quality and uni- 
formity. And the sun and the air bleach it pure white. 





And remember, the quality and texture of every tablet 
of Beehive Brand is always the same. Beehive assures you 
of a uniformly pure base, entirely free from adulterants of 

any kind. It places the prestige and 
integrity of a famous raw-mate- 
rials manufacturer behind your 
product. 


WRITE DEPT. D2 TODAY FOR 
COMPLETE INFORMATION 


ay as 


© BEEHIVE BRAND 


WILL G BAUMER CANDLE CO., INC 
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NEUTRAL POWDERED SOAPS 


hen you choose a soap for your dentifrice or 
toilet requisite, consider these important 
qualities: color, taste, moisture content, mesh, titre, 
free sodium carbonate, alcohol residue and iodine 
value. It must, of course, contain no free alkali. 
POWCO BRAND Neutral Powdered Soaps are 
made in a wide enough range that one of them 
specifically fits your product. 


YOU D Owc() ON 


AND 


REG. US. PAT. OFF. 


JOHN POWELL & CQ., INC. 
114 East 32nd Street New York City 


* Powdered Neutral Soaps @ ‘Tested Persian Quince Seed © Concentrated Shaving Cream Base @ 




















Established 1910 


NEW 





ISKING 








IMPORTERS AND EXPORTERS 





DRUGS, CHEMICALS, OILS, RAW MATERIALS, Etc. 
CAMPHOR DOMESTIC U.S.P., Dupont, Powdered, 4 oz. and 


1 oz. tablets. 


COD LIVER OIL, Peder Devold Brand, Finest Lofoten, 
Norwegian Medicinal. 


MENTHOL CRYSTALS, U.S. P. 


Alkaloids Spermaceti 

Beeswax Lanoline, U.S.P. 

Camphor Japanese hydrous, anhydrous 
Naphthalene Conti White Castile Soap, 
Cocoa Butter U.S.P. U.S.P., Bars, Powdered, 
Santonine Granulated 


CHAS. L. HUISKING & CO. 


INCORPORATED 
155 VARICK ST., NEW YORK, N. Y. 
CHICAGO BRANCH: 561 E. ILLINOIS ST. 
EEE 
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SHIPMENTS 


Recently we received sizable shipments of 


LANOLIN--Anhydrous,U.S.P.and B.P. 
TRAGACANTH GUM.-AIll Grades 
KARAYA GUM.--AIll Grades 
QUINCE SEED, Persian, Recleaned 


Our position on the above products is very favorable 
and we can now supply substantial requirements. 
These are all from our regular sources of supply and 
carry our guarantee as to quality and grade. 


Complete stocks of all cosmetic raw materials 
maintained at all times so you can obtain the 
exact grade and quality for your every need. 


Write for latest stock list 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 
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M-W:-PARSONS 


IMPORTS 


AND 


PLYMOUTH ORGANIC LABORATORIES: INC: 


TELEPHONE BEEKMAN 3-3156-3162 
CABLE ADDRESS PARSONOILS NEW YORK” 


59 BEEKMAN STREET 
NEW YORK :N:Y-U-S:A° 











PLYMOUTH WAXES FOR CREAMS 


PLYMOUTH Sun-bleached White Beeswax U.S.P. 


PLYMOUTH Genuine Spermaceti U.S.P. 

This Spermaceti should not be confused with inferior 
hydrogenated sperm oils which are sometimes offered 
as Spermaceti. The Plymouth Brand is the finest which 
can be produced and is produced from Genuine Sperm 
Oil by the cold pressing method. It is a very white 
crystalline wax containing no free oil, has a very low 
lodine number and is free of any offensive odors. 


PLYMOUTH Imported Ozokerites 
We regularly import two grades. One is the highest 
quality obtainable, 78-80° C. melting point and the 
other grade lower in price and of lower melting point, 
68-70° C. Both are guaranteed 100% Pure Bleached 
Ozokerites. 


This is guaranteed to be a 100% Pure Beeswax and sun- 
bleached. It is refined by the centrifugal method which 
removes all and every trace of foreign matter. We will 
gladly send samples. 


PLYMOUTH White Cirine Wax 


A special grade of White Ceresin Wax prepared for 
the cosmetic trade. Absolutely white and odorless. \t 
has a melting point corresponding to that of Beeswax 
so that in using it in connection with Beeswax in cream 
any “‘lumpiness’’ is avoided. Its use will also produce a 
very glossy cream. 


PLYMOUTH Paraffin Waxes 


We offer all grades of the U.S.P. fully-refined Paraffin 
Waxes. 


A complete line of Cosmetic Raw Materials 































ABBOTT DRUGS 





AND CHEMICALS.... 





ANESTHETICS 
Procaine Hydrochloride . . . Procaine Base . . . 
Benzocaine . . . Procaine Borate 


ANALGESICS 

Cinchophen . . . Neocinchophen 

ANTISEPTICS 

Acriflavine . . . Calcium Mandelate . . . Mandelic Acid 
HYPNOTICS 

Barbital . . . Phenobarbital 

ALKALOIDS AND DRUG EXTRACTIVES 
Berberine . . . Colchicine . . . Ephedrine 

- . . Hydrastine . . . Lobeline Sulfate . . . Podophyllin 
For Quotations Address: 

CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 
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ANNOUNCED only a few months 
ago, Cutanol enjoys a steadily in- 
creasing demand. 


Repeat sales indicate that Cutanol 
has established an enviable place for 
itself as an unusual perfume for 
creams, lotions and powders. 


Its lovely lower note has added ma- 
terially to the sales appeal of those 
cosmetic products which are directed 
at the discriminating buyer. 


Price $6.50 per pound 


adeakedeadeated? 


POLAK’S FRUTAL WORKS, INC. 


+ 36-14 35th St., Long Island City, N. Y. 


Los Angeles San Francisco 
Chicago St. Louis 


as 
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MECHANICS H A N D CREAM— 
PERMANENT WAVE: We are in- 
terested in a hand cream to be used by 
mechanics before working in oil and grease. 
It should be non-greasy and leave the skin 
soft and clean. Can you supply us with a 
base formula for this product? Also, we are 
at present manufacturing a non-ammonia 
type permanent wave lotion containing 
ammonium carbonate, potassium carbon- 
ate, borax, sodium sulfite, and water. We 
find that the heating time required in giving 
a permanent with this lotion to be from 10 to 12 minutes. How may 
we cut this time down to approximately 8 minules, and still have a 
non-ammonia type lotion? Brooklyn. 

Hand protective creams of the type you have in mind are based 
on vanishing creams, sometimes containing a small amount of oil, 
with the addition of about 10 to 15 per cent. of magnesium stear- 
ate powder. This forms a layer relatively impervious to grease, 
not excessively greasy in itself, and easily washed off with water 
or soap and water. Your permanent wave solution might be made 
quicker acting by doubling the amount of potassium carbonate 
present. 





CREAM SEPARATION: We have been 
having some trouble lately with a cream containing 
the following ingredients: beeswaz, lanolin, 
petrolatum, almond oil, water. This cream was 
made in small quantities by hand according to the 

. usual procedure. The lanolin, petrolatum and 
wax were melted in the oil, and after cooling to 
about 45C. the water (al same temperature) was 

added and the”mass stirred until cooled to about 37 C. when it was 
filled into the jars. After cooling completely, the cream shed a fairly 
large amount of water when subjected to pressure with a spatula. We 
have an idea that the mass after the water was added cooled too 
quickly due to the rather low temperature of the air, and that therefore 
the water was not fully dispersed. Your opinion about this would be 
much appreciated. Long Island City. 

Apparently you do not have the proper balance between emul- 
sifying agent and the amount of water present. Reduce the 
amount of petrolatum and almond oil and increase the proportion 
of lanolin. The addition of a small amount of absorption base 
should also be helpful and the water might also be reduced in 
quantity. It is most important in creams of this type that stirring 
be very thorough and of long enough duration to make a smooth, 


homogeneous cream. 
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HAND LOTION: As a specialist in dermatology, may I state 
that I am an interested reader of your publication each month. In 
the July 1939 issue, you gave a formula in the “Readers Questions” 
department which I have had made up. However, I should like this 
lotion to contain a small amount of a vegetable or mineral oil and 
some oxy-cholesterin. Will you please suggest to me how this formula 
may be modified to give a stable, smooth mizture with these additional 
ingredients. Austin. 

One part of an absorption base, and two parts of a vegetable oil 
such as almond oil, may be melted with the stearic acid and cetyl 
alcohol in the formula. The rest of the procedure is the same and 
there should be very little, if any difference-in the appearance of 
the finished product. 


HAND CREAM: Can you give us a fornula 
for a hard, white type of hand cream? Buffalo. 

Many formulas for hand creams were given 
in the September 1939 issue of this magazine. 
Cream such as you are interested in probably 
consists of stearic acid 30 parts, potassium 
hydroxide 1.5 parts, spermaceti 2.5 parts, 
glycerin 10 parts, water 57 parts. 





DENTAL PLATE POWDER: We are interested in securing a 
formula for a dental plate powder. We have not been able to find one 
in your magazine. Can you suggest one? Cleveland. 

We have described dental plate cleansers on several occasions 
in recent months. A good one can be made by mixing 80 parts of 
trisodium phosphate with 20 parts of sodium chloride. 


ALLERGY TO LANOLIN: An allergist has told me that it is 
hazardous to use lanolin in cosmetic preparations because so many 
people are allergic to wool. Does this sound logical to you, because it 
doesn’t to me. I’d appreciate any literature references you might be 
able to quote on this subject. Boston. 

From our own knowledge, cosmetics have been reported as re- 
sponsible for various types of allergic reactions, but when the 
active ingredient has finally been tracked down it has never been 
lanolin. It is practically impossible, however, to cite an actual 
literature reference giving this ingredient a clean bill of health, 
since reports are not made from that point of view. On the other 
hand, we referred to books or allergy in our library here and none 
of them even mentions lanolin. 

As to the wool remaining in lanolin being responsible for 
allergy, this is quite absurd. Lanolin in the crude form undergoes 
extremely drastic purification before it is considered suitable for 
cosmetic use and the likelihood of any particles of wool being 
retained is extremely small. 
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UL N TIONS 


PRESERVATIVE: We are manufacturing 
an all purpose cream containing the following in- 
gredients: mineral oil, paraffin, spermaceti, ethyl 
alcohol, beeswax, water, cholesterin, absorption 
base, gum, perfume. We have produced a con- 
siderable quantity of this particular cream over a 
period of years, but have recently noticed a slight 
brown discoloration on the surface in the jars. Further examination 
showed this to be a mold. Even the addition of preservative could not 
prevent the mold from forming. We utilize a tin lined copper kettle, 
with stainless steel mixing paddles, stainless steel pipe and a stain- 
less steel filling machine. We would appreciate any suggestions you 
could offer in solving this problem.—Ontario. 

The preservative you use is one of the better ones and should 
be effective; perhaps you are using too small an amount of it. In 
spite of the fact that your equipment is stainless steel, it may hold 
the organism responsible for the mold. It may, therefore, be ad- 
visable to sterilize every part of the machinery which comes in 
contact with the cream; this could be done by the use of live 
steam. Furthermore, the jars themselves might be contaminated 
and these too should be thoroughly cleaned. 





DISCOLORED CREAM: I note that you recommend hydro- 
quinone as an oil soluble antioxidant. I introduced hydroquinone 
into tissue cream containing olive oil, lanolin, spermaceti, cocoa 
butter, war, water, boraz, lecithin. I used hydroquinone to the extent 
of one tenth of one per cent. of the olive oil. The preservative was 
methyl parahydroxybenzoate. The tissue cream “took on’’ a reddish 
cast. The same formula minus hydroquinone is “regular,” with a 
slight yellow cast. St. Louis. 

The color that you notice in your tissue cream containing 
hydroquinone, is due to the fact that your product is alkaline and 
alkaline mixtures of hydroquinone rapidly discolor. We would 
suggest that you reduce the amount of borax, which is causing the 
excess alkalinity. 


LIQUID DENTIFRICE: We are 
readers of your magazine and will appre- 
ciale your sending us a good formula for 
making liquid dentifrice. Memphis. 

Liquid dentifrices of the type you are 
interested in generally consist of from 
one to five per cent. of a synthetic deter- 
gent, about ten per cent. of alcohol, ten 
per cent. of glycerin, one per cent. of gum 
such as methyl cellulose, and the rest 
water and flavor. The detergent must be 
chosen so that it is non-toxic. 
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COLORLESS COLD CREAM: Will you please inform us how 
to make a colorless cold cream? Newark. 

If you mean a transparent cold cream, you can’t make it be- 
cause the emulsified particles of oil break up the light and give the 
white appearance that ordinary cold cream has. It is no problem 
at all, however, to make a white cold cream which simply con- 
sists of beeswax, borax, mineral oil and water. 


HAIR OIL AND TONIC: I should like a formula 
for a hair oil suitable for dry hair that would be inez- 
pensive to make, as well as a formula for a hair tonic for 
treating dandruff, suitable for all shades of hair. 
Madison. 

A hair oil to suit your purpose would consist of a 
mixture of light mineral oil and sesame oil. Dissolve 
about one-tenth of one per cent. of hydroquinone and 

a similar quantity of salicylic acid in the sesame oil and mix with 
an equal volume of the mineral oil. A hair tonic can be made from 
alcohol 50 parts, glycerin 10 parts, water 40 parts and about one 
part of beta naphthol previously dissolved in the alcohol. 


FLAVOR EMULSION: My problem is that I wish to make oil- 
in-water emulsion flavors for the ice cream, baking, and beverage 
trade. The flavor bases will contain citrus oils (lemon, orange, etc.) 
in the ratio of 4 to 6 oz. oil per finished gallon flavor for the single 


strength, and 8 to 12 oz. oil by vol. per finished gallon for the double 
strength flavors. I have made the flavors, using gum arabic, glycerin, 
and sugar syrup, then running through a colloid mill. But there is 
separation—too quick when compared to competitive products. Will 
you suggest a formula, kinds and amounts of gums especially, and 
other component parts, and how to prepare? If you suggest gum 
tragacanth, should that have special preparation? Minneapolis. 

Your problem is much like that in the formulation of mineral 
oil emulsions with this important difference. These emulsions 
have much more oil which increases their viscosity and makes 
them stable. To accomplish this same object you must add 
enough tragacanth to make the solution thick enough to retard 
separation. About one per cent. of tragacanth should be suffi- 
cient. Make up your emulsion in the usual way with oil and gum 
arabic and other ingredients. Pass through a colloid mill to com- 
plete emulsification and then add enough tragacanth solution so 
that the total concentration will be at the proper point of about 
one per cent. tragacanth. It is best not to pass mixtures contain- 
ing tragacanth through a colloid mill, which breaks up the gum 
and lessens its thickening power. 
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unusual, silky texture. 


The world’s leaders use only Italian Talc. There is no 


substitute. 

















THERE IS NO SUBSTITUTE 


The Mandasd for 50 Years 


Italian Talc is, and always has been, the recognized 
standard in the cosmetic industry. In France, as in other 
countries, users of talc turn to Italy, where the natural 
rockstone produces a superfine product. It combines in 
the highest degree the features most desired. It has an 


CHARLES MATHIEU icon ronan so | 


Exclusive re presentatives 


77 RIVER STREET HOBOKEN, NEW JERSEY 
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Italian Producers 























OD X © 
A-A BRAND 
Finest eee re ny 

The recognized pygmy 
standard, known for i 

its high vitamin con- jie 
tents. Guaranteed | 
the finest Norwegian ‘| 
non-freezing medic- 
inal cod liver oil. 


Write us for 
quotations 











BRODR. AARSAETHER *. 
AALESUND , NORWAY 























P.R. DREYER Inc. 


Sole Representative in the United States 


119 WEST 19th STREET 
NEW YORK, N. Y. 


CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 





GELLOID 


(Pure Calcium Carragheen Sulfate) 


A pure vegetable colloid of high viscosity to- 
gether with jellying properties. 
Used in pharmaceutical, cosmetic and pure food 
products as an agent for— 
Mineral Oil Emulsions: 
Emulsified by, with or without the addition 
of Agar. 
Jellies: 
Complete solution of various suppositories 
at body temperature. 
Pastes: 
High moisture retention yielding desirable 
textures in dentifrices, rouges, lipsticks, etc. 
Lotions: 
Compatible with alcohol in astringents, 
dentifrices, skin lotions, etc. 


JACQUES WOLF & CO. 


Manufacturing Chemists and Importers, PASSAIC, N. J. 
WAREHOUSES: Providence, R. I., Philadelphia, 
Pa., Utica, N. Y., Chicago, Ill., Greenville, S. C., 
Chattanooga, Tenn. Midwestern Distributor: 
Bradley F. Marthens, Milwaukee, Wisc. 
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for the particular product. 


formly high quality of 


ENGLEWOOD 


@ LACQUERS NAIL ENAMELS @ LACQUERS NAIL ENAMELS @ 


Your package may very well stimulate this reaction if its contents possess the uni- 
4 


ACQUERS FINGER NAIL ENAMELS. 


Choose from many new shades . . . transparents and cremes. 


ALL LACQUERS FINGER NAIL ENAMELS 


are manufactured in our own plant under expert supervision 
of our own skilled chemists 


Write for information to 


LACQUERS, 
Finger Nail Enamels 


INC. 


NEW JERSEY 


LACQUERS NAIL ENAMELS @® LACQUERS NAIL ENAMELS @® LACQUERS NAIL ENAMELS 


LACQUERS NAIL ENAMELS @ LACQUERS NAIL ENAMELS @ LACQUERS NAIL ENAMELS ® 


SATISFACTION’ 


ee eee TO THE FINGER TIP 


Enamel-wise women judge a finger nail polish by its smooth flow, even spreading, 
extra wear without chipping. Satisfaction on all points means a return engagement 


@ STAWVNA IVN SYINOIV1 @ STJWVWNG TIVN SYINODV1 





PRIVATE 





FORMULA 
WORK 


A practical 
way to 
reduce 
many of your present costs... 


Many manufacturers of pharmaceutical products 
—powders, liniments, cosmetics, ointments, etc. 
—have reduced their rising manufacturing, pack- 
ing, shipping and advertising costs by using our 
complete and up-to-date facilities. No confidence 
is ever broken in our organization— your formula 
is absolutely safe with us. An inquiry puts you 
under no obligation. 


Also Headquarters for Drugs, Chemicals, 
Essential Oils and Allied Products 





R. GESELL, INCORPORATED 


formerly Ehrmann-Strauss, Co., Inc. 
203 W. Houston Street, New York 
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Georce Luepers a Co. 


(Established 1885) 
427-429 Washington St., NEW YORK 
Branches: 


CHICAGO SAN FRANCISCO MONTREAL 
Factory: BROOKLYN 





Of interest to all Perfumers: 


OIL OF ORRIS 
OIL OF OLIBANUM 
OIL OF OPOPONAX 
OIL OF PATCHOULY 
OIL OF SANDALWOOD 


All of the above are products of our 
Brooklyn factory, and well worth 
your examination. 
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PURCHASING DEPARTMENT 


JANUARY MOVEMENTS 





Up 





Arnica flowers 2c 

Balsam Tolu 25c 

Bergamot oil 25c 

Birch tar oil 10c 

Buckthorn bark 8c 

Camphor, Jap. 13c 

Camphor Oil, Sass. Ic 

Cananga Oil, Native 15c 
Rectified 10c 





Carnauba wax No. 1 23c 
Cascara Sagrada 2c 

Cassia oil, Redist. 15c 
Chamomile Flowers, Hung. 5c 
Cream Tartar 3c 

Dandelion root 12c 

Deer Tongue Leaves lc 
Ephedra vulgaris 3c 

Ergot 35c 

Ipecac root 5c 





Juniper Berry Oil 25c 
Licorice root 7c 

Manna, large 2c 

Orange Oil, Amer. 10c 
Petit Grain Oil, S. A. 30c 
Rochelle Salt 2c 

Seidlitz Mixture 2c 
Spearmint oil 10c 
Tartaric Acid 314c 





Down 





Aconite root Ic 

Aloes, Curacao 7c 

Arabic gum, Amber Sorts 3c 

Asafoetida 20c 

Balsam Copaiba Para 2c 

Benzoin Gum, Sumatra 2c 

Buchu leaves 5c 

Candelilla wax 34c 

Citronella oil, Ceylon 1c 
Java 2c 








Colocynth pulp 5c 
Cubebs oil 25c 
Damiana leaves 5c 
Elm bark Ic 
Eucalyptus oil 1c 
Gentian root 2c 
Henbane leaves 10c 
Japan wax Ic 
Kamala 2c 





Lemon grass oil 5c 

Lime oil, dist. 40c 

Nux-Vomica buttons lc 

Oleoresin Ginger 15c 

Saffron, Spanish $3.50 

Sarsparilla Root, Mex. 2c 

Senna Tinnevelly, Bold 2c 

Spermaceti Ic 

Vanilla beans, Bourbon 25c 
Mex. Cuts 75c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926= 100. 
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15 Botanicals—Weighted Price Index. 1926 — 100. 
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The cosmetic raw materials index in- 
creased from 86.3 in January to 86.8 in 
February. Balsam copaiba was 2 cents 
lower at 32 cents; balsam tolu increased 
25 cents to 95 cents; candelilla wax de- 
clined from 18% cents to 17% cents; 
Japan wax declined from 17 to 16 cents; 
spermaceti declined one cent to 23 cents. 
Menthol was particularly interesting be- 
cause of the advent of large quantities of 
Chinese material at quite favorable prices. 


The botanicals index jumped from 135.0 
to 146.2 for February. Aloes declined 
from 55 to 48 cents; balsam tolu rose from 
70 to 95 cents; buchu was 5 cents lower at 
75 cents; cascara sagrada increased 2 cents 
to 16 cents; ergot increased from $3.50 to 
$3.85; gentian declined 2 cents to 12 cents; 
ipecac was 5 cents higher at $1.10; 
licorice root rose from 20 to 27 cents; nux 
vomica declined from 6 cents to 5 cents; 
senna declined from 10 cents to 8 cents. 
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50 Raw Materials—Weighted Price Index. 1926 — 100. 
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The fifty commodity index increased from 81.7 in January to 83.8 in 
February. Most raw materials turned firm to strong during the current 
trading period. This condition was most noticeable in crude drugs. Natural 
sources of supply for many botanicals, and also the fact that primary mar- 
kets are widespread, makes it a certainty that this group of commodities 


will be most affected by general world conditions. 


15 Essential Oils—Weighted Price Index. 1926=100. 


The essential oil index rose from 63.6 in 
January to 64.2 in February. Bergamot 
oil rose from $4.00 to $4.25; cananga was 
15 cents higher at $1.75; cassia increased 
from $1.20 to $1.35; citronella was one 
cent lower at 45 cents; eucalyptus oil de- 
clined from 58 to 57 cents. It was that 
group of oils most dependent on shipping 
conditions in the war zones that showed 
the most strength during the period under 
review. 
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15 Medicinal Chemicals—Weighted Price Index. 1926 = 100. 


The medicinal chemicals index was at 
82.4 in February compared with 80.9 in 
January. Cream of tartar increased 3 cents 
to 2834 cents; mercury metal jumped from 
$150 to $175 a flask. The advance in mer- 
cury was the outstanding price movement 
during the past month. Buyers for con- 
sumption felt the market would decline 
from present levels. Sellers, however, held 
to their belief that prices would hold firm 
for some time in the future. 
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— [Time For FRAYGRELLE 


A fine perfume oil for extracts, toilet 


waters, creams, powders, lotions, etc. 


Compagnie Parento, Inc. 


Executive Offices and Laboratories 
CROTON-ON-HUDSON, N. Y. PHILADELPHIA 
SAN FRANCISCO 


LONDON, ENGLAND 


NEW YORK 

DETROIT 

LOS ANGELES 
COLOMBES, FRANCE 


COMPAGNIE PARENTO, LTD. 
TORONTO, ONT. CANADA 
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**‘Look for the Symbol of 
Standardization” 


For over 75 years the recognized 
source of supply 


Expect to see you at 
the Drug Dinner, 
Waldorf-Astoria, 

March 14th. 


THURSTON & BRAIDICH 


286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 
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An Appropriate and Timely Buok 


CHEMICALS OF 
COMMERCE 


v 
FOSTER DEE SNELL, PhD. 


and 


CORNELIA T. SNELL, Ph.D. 


This volume is intended as a source of information 
on the composition of actual commercial products. 
The book is designed to give in brief concise 
form the salient facts about any class of materials. 
Classification is by type of compound, so that 
closely related substances will occur in the same 
chapter. Under each product the sequence is in 
general: (1) name, (2) formula, (3) general 
description, (4) method of manufacture unless a 
general method is included in the introduction to 
that chapter, (5) occasional information about 
common impurities or contaminants when avail- 
able, (6) commercial grades, and (7) uses. 


542 pp. Cloth, $5.00 
Book Dept. 


Drug and Cosmetic Industry 
New York, N. Y. 


101 West 31st Street 
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COD LIVER OIL 


The spot market for cod liver oil con- 
tinued unchanged during the past month. 
The price range is still from $33.00 to 
$35.00 per barrel. Although the market 
both here and abroad is calmer, there is 
still considerable strength in the situation 
as a whole. This is due mostly to uncer- 
tainty regarding future production. 

With the easing in demand from the 
United States, the cod liver oil market in 
Norway became more settled during Octo- 
ber, and quotations declined somewhat 
from the high levels reached at the end of 
September. Imports from this source were 
especially heavy last year. The first 10 
months of 1939 showed shipments to this 
market of steamed and raw medicinal oils 
in the amount of 1,215,611 gallons. 
Receipts from Norway during the first 10 
months of 1938 amounted to 502,589 gal- 
lons which compared with 1,170,646 gal- 
lons during the corresponding period of 
1937. 

Total exports of steamed and raw 
medicinal cod liver oil from Norway dur- 
ing the first 10 months of 1939 amounted 
to 3,034,950 gallons. This compared with 
2,093,850 gallons during the same period 
of 1938, 2,630,610 during 1937, and 2,410,- 
660 gallons during 1936. 

Exports of cod liver oil from the Hum- 
ber (Hull) district of the United Kingdom 
were discontinued in October and although 
producers state that, circumstances per- 
mitting, they are to continue to export, 
exportation is, of course, contingent upon 
adequate supplies. 

Since the home market must first be 
supplied, and in view of the annual British 
consumption in normal times of some 
8,000 metric tons of cod liver oil, it is 
doubtful if the United Kingdom will re- 
sume the exportation of cod liver oil for 
some time to come, as production at 
present is reported to be very low. 

According to the President of the Hull 
Fishing Association, the Humber fishing 
industry is at present working at 10 per 
cent. capacity. 

Imports of frozen fish livers into the 
United States from Japan are estimated to 
have reached 5,500,000 pounds valued at 
$1,500,000 during 1939, double the amount 
imported, in 1938, according to the Chem- 
ical Division, Bureau of Foreign and 
Domestic Commerce. 

Although Japan has been exporting 
frozen fish livers for many years, it has 
been only since the beginning of 1938 that 
the trade has assumed importance. Some 
livers have been exported from Japan to 
the United Kingdom in recent years but 
the rapid rise of the industry to its present 
importance has been due almost entirely 
to the demand from the United States, 
Practically all frozen livers exported from 


Japan in 1939 were destined to the United 
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States where they are used in the manu- 
facture of vitamin products, which are 
utilized mainly, it is believed, in animal 
feedstuffs. 

The large bulk of the livers shipped to 
the United States are taken from the skip- 
jack, according to reports from the Office 
of the American Commercial Attache in 
Tokyo. Bluefin and yellowfin tuna follow 
in importance, and considerable quanti- 
ties of mackerel, albacore, swordfish and 
spearfish livers also enter the trade. Oc- 
casional shipments of red snapper and eel 
livers are also made but no record of 


frozen cod livers has been found. 
As a result of the rapidly increasing 
American demand, prices for frozen livers 


in Japan have risen rapidly and today 
stand at from 200 to 400 per cent. above 
levels obtained two years ago. 

Being so new, the Japanese frozen fish 
liver industry has not yet become sta- 
bilized. Japanese producers have ex- 
pressed interest in extending the business 
but appear to be in doubt as to whether 
or not the American demand will con- 
tinue. One large dealer said that his com- 
pany does not collect livers until orders 
are in hand. It is believed in Japan that 
the industry will in time become more 
stabilized when producers are convinced of 


its permanency. 


LEMONGRASS OIL 


Oil of lemongrass continued to be a 
scarce item in the spot market. During 
early trading last month the market here 
reached a level of 85c per pound. This 
movement was made necessary by the 
uncertainty prevailing regarding arrivals 
and also by reports of a much shorter crop 
in India. The small amounts produced in 
Africa follow closely the price of the 
Indian variety, and seem to find an outlet 
exclusively in Europe. 

The future trend of this oil, however, is 
more encouraging to manufacturing con- 
sumers. Europe is undoubtedly consum- 
ing less lemongrass oil under present con- 
ditions and as production continues prac- 
tically all through the year, it is generally 
anticipated that the market will be less 
nervous. In fact during the latter part of 
January there was a recession in price in 
the extent of 5c per pound placing the spot 
market level at 80c per pound. 

It is difficult to forecast any further 
drop in price for this oil as it is closely con- 
trolled at the source but leading import 
factors here now feel that the market will 
be more stable in a month or two. Al- 
though no material reductions are antici- 
pated it is believed the oil will not advance 
beyond its high point reached recently. 
Moderate buying for consumption is sug- 
gested for the time being. 
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ALCOHOL 


Ethyl alcohol production for the last 
half of 1939, from July 1 to December 31, 
amounted to 119,122,585 proof gallons, the 
Treasury Department announces, com- 
pared with 98,511,953 gallons during the 
same period in 1938. 

Ethyl alcohol withdrawn for denatura. 
tion amounted to 120,656,752 gallons dur- 
ing the period as compared with 96,531,021 
gallons for the same months in 1938. 

Production of completely denatured 
alcohol in the last half of 1939 totaled 
11,631,375 wine gallons, compared with 
14,063,701 gallons in the corresponding 
period of 1938. 

December production of ethyl alcohol 
was 22,080,109 proof gallons, against 16,- 
780,614 gallons in December, 1938. With- 
drawals for denaturation during the 
month, 19,524,499 gallons, against 17,390,- 
575 gallons in December, 1938. 

Amended regulations issued by the de- 
partment requires manufacturers to pack- 
age rubbing alcohol in bottles in which it 
is sold to the consumer, not exceeding one 
pint in capacity, and bearing brand label 
and usual caution notice. Name and 
address of manufacturer must be included, 
except where the rubbing compound is 
manufactured and bottled under the name 
of a dealer for resale. In this case manu- 
facturer’s symbol and permit number may 
be used. 

The legend reads: ‘Contains 70 per 
cent. absolute alcohol by volume.”’ Manu- 
facturer may incorporate in label, not a 
separate label, any desired statement, but 
this must not contradict or obscure the 
required label. The Treasury has ruled 
that. stocks of rubbing alcohol compound 
now bottled and labeled need not be 
relabeled. 


VETIVERT OIL 


The production of a grass known as 
‘“‘akar-wangi’ (Vetiveria zizanoides Stapf.) 
from which vetivert oil is obtained is in- 
creasing steadily in the Netherlands Indies 
and with the opening of the new -Herb’s 
Laboratory at Garoel in the near future, 
the industry is expected to expand further. 

In 1927 the area planted to akar-wangi 
amounted to only 88 acres, but by 1937 
the area devoted to this crop had in- 
creased to 1,140. During this period of de- 
velopment, the crop was exported in the 
form of roots, but of late in order to effect 
savings in freight, oil is being extracted 
locally. 

Several years ago a few owners of essen- 
tial oil distilleries began processing veti- 
vert oil, but met with difficulties. Later, 
however, with improved facilities local dis- 
tillers were able to produce a product 
satisfactory to European and American 
customers, and in 1937 a total of 20,000 
kilograms of oil valued at $11,827 were 
exported. 
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MYSORE GOVERNMENT 


Sandalwood 
On 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 


Sole Agents for the United States 
In Canada: Sole Agenis 














W. J. BUSH & CO. (Canada) Ltd. Montreal 


W. J. BUSH & CO. 


(Incorporated) 
Essential Oils | | | | 


New York 


Chicago 


National City, Calif. 


Montreal 





JUST WHAT YOU NEED 
PRIVATE BRANDS! 








Check this list! 


CAI! purpose cream 
CiBeauty Mask 
Deodorant 
CiCleansing Cream 
CjAcne Treatment 
CCold Cream 

CM Rouge Compact 
OOLip Stick 
CCream Rouge 
CjSuntan Lotion 
(CjEye Shadow 
(Perfume 
CShampoo 
Cj)Lotions 

CiFace Powder 


WRITE TODAY! 
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WANT NEW PRODUCT? 


If you are looking for a new product, 
or if your present product does not 
fully meet the standards that make 
better customers, write us today for 
facts that will open your eyes! 


QUALITY PRODUCTS THAT 
ADD NEW CUSTOMERS AND 
BUILD REPEAT SALES 


SOLO Quality-made products, 
made for you under your own 
private label, help put new cus- 
tomers on your books and in- 
still great repeat sales possibili- 
ties. They help’ bring you 
greater profits per customer, and 
gives YOUR BRAND NAME that 
valuable word-of-mouth advertising 
that nothing but good products can 


buy. 
WRITE FOR FREE FACTS 


Write today for full details, quota- 
tions and how you can get labora- 
tory-size samples to compare with 
your present merchandise and costs. 
No obligation. Send today. 


SOLO LABORATORIES, INC. Screen’ euimors 
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TRAGACANTH 
LOCUST BEAN 
KARAYA (un") 

ARABIC 
FRANK-VLIET CO.,Inc. 


IMPORTERS.--- MILLERS 


160 WATER STREET NEW YORK, N. Y 
Telephone BOwling Green 9-4363-4364 


OmMAMODZOD w& m-Ozé 


BRANCH OFFICE 








FLEURAMINE 


AN EXTRAORDINARY BLEND 
OF FLOWER ODORS 


An enchanting fragrance reminiscent 
of old flower gardens. Here is the ideal 
blend to enhance the charm of your 
creams and to lift them out of the 
commonplace. 


Fleuramine is very adaptable for use 
in any type of toilet preparation. It 
was developed with the idea of sup- 
plying a popular non-irritating prod- 
uct for the mass markets and resulted 
in a product which also gains the 
ready approval of the most fastidious. 


Price $10.00 per pound 
Trial ounce $1.00 


























Consult us regarding your Perfuming Problems 


ARTHUR E. BENNETT & CO., INC. 


109 W. HUBBARD STREET CHICAGO, ILL. 
IMPORTERS AND MANUFACTURERS OF ESSENTIAL OILS AND AROMATICS 











Feb. ’40: 46, 2 


MERCURY 


The fine chemical market during the 
period under review was featured by the 
sharp advance in mercury metal. Domes- 
tic prices were moved up to a basis of 
$181.50 per flask following one of the 
sharpest advances in the foreign price in 
the history of the industry. Foreign metal 
is now quoted at $227.25 per flask, duty 
paid, an increase of $50. per flask over the 
previous quotation in effect. 

It is understood that the sharp advance 
arises in part from the fact that France has 
negotiated for substantial quantities of 
mercury from Spain, delivery of which is 
to be spread over the next three months. 

America has always been a mercury im- 
porting country but present prices may 
materially change this condition. At 
present price levels practically every mer- 
cury mine can operate at a profit. Weather 
conditions at present make production 
impracticable but by April all possible 
sources of production will be in operation. 
One seller reported that the advent of 
America as an exporter would not be 
unlikely. 

Buyers showed considerable reserve at 
present price levels, many manufacturing 
consumers being of the opinion that prices 
will not hold. Sellers had an opposite 
opinion however, declaring the market 
would continue at abnormally high levels 
for some time to come. 

Hard and soft mercurials were very 
firm in price following the latest develop- 
ments in raw material. The present 
schedules are not in line with current mer- 
cury quotations. Producers are said to be 
working from good stocks of raw material 
but the replacement market must shortly 
affect the entire mercurial group. 


HENNA 


A decree which appeared in the Journal 
Official of November 23, 1939, permits the 
exportation of henna. Exportation of this 
product had been prohibited by a previous 
ruling. Exports of henna from Egypt are 
in the neighborhood of 1,000,000 gross 
kilograms per annum with approximately 
50 per cent. of the total going to the 
United States. 


CREAM OF TARTAR 


Raw material strength forced a further 
advance in the price of cream of tartar. 
The first advance during the current trad- 
ing period went into effect on all orders as 
of January 16th. This was followed by 
another advance as of January 25th mak- 
ing the market for powder or granular in 
barrels 2834c¢ per pound. The price in 
kegs is now 294c. All prices are f.o.b. [New 
York, for prompt shipment only, no con- 
tracts being entered. 
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CITRUS OILS 


Prices on oil orange sweet California 
coldpressed U. S. P. were advanced to 
$1.60 per pound in 25 pound cans. Con- 
tracts on a six months basis are being 
written. There were no changes in other 
varieties of this oil. Demand was along 
seasonal. 


The spot market is devoid of any offer- 
ings of African orange oil and a nominal 
price of $1.00 per pound still holds good. 
Futures, however, are offered 25 per cent. 
lower, and in certain instances at 70c per 
pound. 

Florida temperatures reached an all 


time low during January. Reports are cur- 
rent of very serious damage to crops with 
citrus areas being affected. Florida is not 
an important producer of citrus oils but 
damage to the crop of edible fruit would 
necessitate replacement from California. 
Oil prices will react to the diversion of 
large quantities of fresh fruit for table use- 
Firm undertones prevailed in the lemon 
oil market. California oil moved steadily 
at attractive prices. Slightly easier posi- 
tion for Italian oil was noted during the 
current trading period. Demand in all re- 
spects was up to normal Winter volume. 


BERGAMOT OIL 


Although a routine demand for berga- 
mot oil existed on spot the market of 
necessity was advanced to the basis of 
from $4.25 to $4.50 per pound. New crop 
position was considered firm as to values 
at the source. The Consortium operates in 
this item and have absolute control over 
production, exports and prices. 

Imports of bergamot oil into the United 
States were especially heavy last year, par- 
ticularly following the outbreak of hos- 
tilities in Europe. During the first 11 
months of the year, imports aggregated 
202,340 pounds, valued at $81,574; 61,592 
pounds arrived in October and 34,465 in 
November. These figures compare with 
imports of bergamot oil for 1936, 1937 and 
1938 respectively, as follows: 108,248 
pounds, 87,315 pounds, 90,664 pounds. 


ANISE OIL 


Some concern was felt in the spot mar- 
ket regarding the possibility. of serious in- 
terference with shipments of anise oil from 
China. Japan has threatened destruction 
of railroads between French Indo-China 
and Kumming. Notice was served on the 
French in Shanghai that bridges would be 
bombed unless the French stop shipping 
munitions to China through French Indo- 
China. Destruction such as this would 
stop shipments of anise oil to world mar- 
kets through French possessions. 


The Drug and Cosmetic Industry 


CANDELILLA WAX 


The spot market for candelilla wax was 
shaded to 18c per pound. Moderate de- 
mand prevailed for this item. 

Agricultural officials of the Mexican 
government reported that a new refining 
process has recently been developed for 
the production of candelilla wax. The 
process utilizes a square-shaped wooden 
vat with coils and a boiler to heat the un- 
refined wax. Impurities are separated 
from the wax by the addition of acid. 
After the wax has been properly colored 
and cooled it is broken into small pieces 
and packed in jute sacks of 80 kilograms 
each and marketed. 

Mexican exports of candelilla wax in the 
first 9 months of 1939, all of it being con- 
signed to the United States, amounted to 
981,643 kilograms. 


TARTARIC ACID 


Tartaric acid was another item which 
advanced twice during the past month. 
The strength of this item is based solely 
on the replacement situation. Current 
price for crystal, granular and powder 
grades in barrels is 3534c per pound, with 
100 pound kegs at 3614c per pound. These 
prices are on the basis of f.o.b. New York, 
prompt shipment only, no contracts. 
Prices became effective on all orders im- 
mediately upon issuance. 


ROCHELLE SALT 


There are two advancs in the price of 
rochelle salt during the period under re- 
view. The new schedule for U. S. P. pow- 
der in barrels is 2244c per pound with 
crystals quoted at 23'44c per pound. 
Prices quoted are f.o.b. New York. Be- 
cause of unusual conditions these prices 
became effective on all orders immediately 
upon issuance. An increase in production 
costs was given as the reason for the 
advances. 


CANANGA OIL 


The market for cananga oil was strong 
and higher. Native oil is now offered at 
from $1.75 to $1.80 per pound and the 
rectified sold at from $2.20 to $2.25. 
Although trade was quiet both the spot 
and replacement markets were quite 
strong. 


SEIDLITZ MIXTURE 


Rising production costs was also the 
reason for two advances in the price of 
seidlitz mixture. The latest quotation is 
18\%c per pound in barrels. This price is 
f.o.b. New York and became effective on 
all orders as of January 25th. 
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LIQUIDATION: 


1—World Rotary Automatic Labeling Machine. 
ig ame gg Scale 6-head Cappers, with ‘automatic tie 


Feeder. 

1—Filler g SPO Co. 4-spout piston type Filling Machine, 
stainless steel fitted. 

1—World and 1—Ermold semi-automatic Labeling Machines. 

1—Mesh Belt Conveyor, 87' long, 18'' wide, motor driven. 
a. in single head Semi-Automatic Capping Machines, port- 
ble, motor driven. 

1—Pfaudler 500 gal. Glass Lined jack. Stainless steel agitated 
Kettle, motor driven. 

1—Cherry-Burrell No. 500 Viscolizer. 

2—75 gal. Glass Lined Mixers, stainless steel agitators, m.d. 

1—150 gal. Copper Steam Jacketed Kettle. 

2—8' x 22' Steel horizontal Storage Tanks. 

2—Ro and Centrifugal Bronze Pumps. 

1—Stainless Steel Bucket with monorail. 

2—300 gal. Nickel agitated Jacketed Vacuum Stills. 

1—200 gal. Nickel ag dV Still. 


CONSOLIDATED PRODUCTS COMPANY, Inc. 


20-21 Park Row New York, N. Y. 
Warehouse and Shops: 331 Doremus Ave., Newark, N. J. 

















*. YOU ELIMINATE ANY ELEMENT * 
OF CHANCE WHEN YOU USE 


T. L. BEESWAX 


PURE WHITE e EXTRA QUALITY 
U.S. P. and 100% PURE BENZOIC ACID 
Our Refined Yellow Beeswax, Ceresine, Carnauba, Japan BENZOATE OF SODA 


Wex and Cendelilla Waxes also meet every quality standard. OXYQUINOLIN BENZOATE 
RESORCINOL MONO ACETATE 


THEODOR LEONHARD WAX CO., Inc. ESTERS OF PARA HYDROXY BENZOIC ACID 
HALEDON, PATERSON, N. J. Literature on request 
Telephone Sherwood 2-1444 


este sinc deatcatianaeté ta eane tea Established 1852. SEYDEL CHEMICAL CO. 


Mid-Western Distributor: A. C. Drury & Co., Inc., 


ANTISEPTICS 


























Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 
LIPSTICKS PERFUMES 
ROUGES LOTIONS q SUPPOSITORIES 
FACE POWDERS SHAMPOOS ’ STYPTIC PENCILS 
MASCARA CREAMS ae COMPALT POWDER 
SOAPS Ete. ee Waite por 

e ed —— o 


Your inquiries are invited FA. CAVALLA, INC. 383 W. 181 ST. NEW YORK 























The Knack of 
~ Selling Yourself 


by 
JAMES T. MANGAN 


SHEET METAL GOODS a a 3 oe - ai A new and refreshingly different 
= ‘ book by the author of “You Can 
Do Anything” and “Thoughts on 


SPRINKLER TOPS Ce Salesmanship.” 


256 PAGES @ 514x8% INCHES 
— inseam ea SLATE BLUE AND OLD GOLD CLOTH BINDING 


O N S O L I D A i E D $2.50—Order Yours Today From 


FRUIT JAR COMPANY THE DRUG and COSMETIC INDUSTRY 
NEW BRUNSWICK, N. J. 101 West 31st Street, New York, N. Y. 
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CERTIFIED 
COSMETIC COLORS 


Established 1851 
First PRODUCERS of Certified COLORS 
H.KOHNSTAMM & CO., Inc. 


83-93 PARK PLACE, NEW YORK, N.Y. 11-13 E. ILLINOIS ST., CHICAGO, ILL. 
ATLANTA e@ BALTIMORE e BOSTON e CINCINNATI e CLEVELAND 
e __ DETROIT e__LOS ANGELES e _ MINNEAPOLIS 

NEW ORLEANS e PHILADELPHIA e = ST. LOUIS 











QUININE 


Sulphate and Minor Salts 
CINCHONINE CINCHONIDINE 


QUINIDINE 
and their Salts 


NoWegnesrr & CO. 


10 East 40th Street, : NATE hold 








Headquarters for the following: 


ESSENTIAL OILS . . . AROMATIC CHEMICALS 
NATURAL and SYNTHETIC FLOWER OILS 
DEODORANT OILS... FLAVOR OILS and 
ESSENCES .. . SOAP PERFUME OILS 
Samples and prices gladly furnished on request. 


STUYVESANT 9-2261-2 


“COMPAGNIE DUVAL ~ 








CERTIFIED 
COSMETIC COLORS 


mw We are now ready to match your color shades 
with colors about to be certified under the new 


cosmetic law. 
We will be glad to serve you. 


INTERSTATE COLOR CO.,, INC. 


7 Beekman Street New York City 








We manufacture 


DIACETYL 
BROMSTYROL 


In America 





BENZOL PRODUCTS COMPANY 
237 South Street 
Newark New Jersey 


ww 9 ¢ can contribute years of 


\ successful experience to 


your cosmetic manufacturing 
problem. Inquiries invited. 


» | 


dresden cosmetic co., inc. 
122 WEST 26 ST. e NEW YORK 








LET US SOLVE YOUR 


COLO - PROBLEMS 


NEW D & C---EXTERNAL D & C 
COLORS FOR 


Perfumes, Soaps, Shampoos, Creams, Lotions, Bath 
Salts, Toilet Preparation Compounds, Cosmetics, etc. 


Eastern Representative of Wm. J. Stange Co., Chicago, Ill. 
CERTIFIED PURE FOOD COLOR (F D & C COLORS) 


LEEBEN CHEMICAL Co., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 






































REFINED GLYCERINE 


ALL GRADES 
CHEMICALLY PURE U.S.P.—CHEMICALLY PURE B.P. 
YELLOW DISTILLED—DYNAMITE 
HIGH GRAVITY 
Refineries Located at 
BROOKLYN, N. Y. JERSEY CITY,N J. 


JEFFERSONVILLE, IND. BERKELEY, CALIF. 
KANSAS CITY, KANS. 


COLGATE -PALMOLIVE-PEET CO. 
GLYCERINE DEPT. @ 105 HUDSON STREET 
JERSEY CITY, NEW JERSEY 
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Professional 


Service 








Philip B. Hawk, Ph.D. Bernard L. Oser, Ph.D. 
President Director 


FOOD RESEARCH 
LABORATORIES, Inc. 
RESEARCH — ANALYSES 
CONSULTATION 
Specialists in Vitamins 
WRITE For “ScrENCE aT Your SERVICE” 
Members Assn. 
Consulting Chem. 
and Chem. 


114 E. 32nd St. 
NEW YORK Eng. 











LAWALL & HARRISSON 
Chartes H. LaWall, 1871-1937 Jos. W. E. Harrisson 
Analytical and Consulting Chemists 
Phesmnecstion! and by ome Research 
Process and Formula Development 
Food, Drug and Water Kanlyens 
Legal Tes er 
214 South 12th Street Philadelphia, Pa. 











H. A. Sen, Ph. D. E. B, Purr, Ph. C,, B. Sc. 


SEIL, PUTT & RUSBY, Inc. 
Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 
Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 
; Essential 
as a ts Toilet Dentied 


Drugs 
<a Medicines Special Formulas 
” Sedbeumn Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone; AShland 4-4343 














THE 
COLUMBUS LABORATORIES 


Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 














Classified 
Machinery Wanted 


WANTED FOR USER: 2 Dry Powder Mixers; 2 
Pony ee 2 Tablet Machines; 1 Filter; 3 
Kettles; 2 Machines. Box 158, DRUG 
AND COSMETT INDUSTRY. 


Machinery for Sale 


Dry Mixers and Sifters, lab. size to 600 Ibs.; Abbe 
Pebble Mills, lab. size to 50 gal.; Jacketed Kettles, 
copper and aluminum, 25 to "100 gals.; Stokes 
No. 5 Water Still, 100 gallons per hour capacity 

Labelers, World, National, Standard, Knapp a 
Ermold; Label Gummers, Alsop and Pitdevin, Col- 
loid Mills, large and small, stainless steel Mills, 
Roller, Ointment and Dry; Powder ain Stokes 
and Smith, Day, Rogers, etc.; Bottle Fillers, 
vacuum, gravity, Alsop and Ertel; Filters and 
Filter Presses, Alsop, Ertel and Shriver. Also mis- 
cellaneous equipment. Your surplus machinery has 
a trade-in value against a piece of machinery you 
need. We pay cash for surplus machinery. Amer- 
a Apparatus Co., 59 East 4th St., New 

ork, 

















Comeiite line of rebuilt, guaranteed machinery. 
ed announcement on Page 244 of Con etiated 
Products Co., 20-21 Park Row, New York City. 


FROM SEVERAL PLANT LIQUIDATIONS: 
4-900 gal. Closed Agit. Jack. Kettles; Jack. Agit. 

Vac. Stills from 25 to 2000 zals., Glass Lined & 
Steel; Storage Tanks from 25 to 2000 gals., Glass 
Lined & & Steel; Single Punch & Rotary Tablet 
Machines; Bottle Fillers; Dise Filters & Filter 
Presses, Pebble & Jar Mills; Pony & Change Can 
Mixers; Ointment Mills; Powder & Paste Fillers; 
Powder Sifters & Mixers; Crushers, Pulverizers, 
Rotary Cutters, agg gd Equipment, etc. Send 
for complete ws 2 your surplus equip- 
ment for cash. ST FIN KOU PMENT CORP., 426 
Broome St., New York City. 











PATENT YOUR IDEAS 


3 On records searched 
for "ANY Invention or Trade Mark 











WASHINGTON SERVICE 


H. C. HALLAM 


20 Years Experience in Government Procedure 
Personal Attention Given to 


Food & Drugs Alcohol Cosmetics 
Trade-Marks Prints Labels Copyrights 
internal Revenue Federal Trade Commission 
Correspondence Invited 
Second National Bank Bldg. Washington, D. C. 
Metropolitan 2253 











246 


Glass Lined Tanks, 50 to 500 gallons; Abbe Jar Mill, 

motor driven, 5 gallon capacity; World National 

Ermold Labelers; Ointment Mills; Powder Fillers; 

Bottle Fillers, vacuum, gravity; Filter Presses, iron, 

bronze, aluminum; send for our complete bulletin. 

sae § Equipment Corp., 183 Varick St., New 
ork, 





FOR SALE—Rebuilt and guaranteed viscolizers 

and homogenizers, all sizes. With standard or new 

sanitary heads and pressure valves. Bulletin and 
rices on request. Otto Biefeld Co., Watertown, 
/isconsin. 





Business Opportunities 





WANTED IMMEDIATELY—I nvestor with 
working capital, organized ee eg ge 


Rates—All classifications $1.00 
an issue for 20 words or less; 
additional words Se each. 
Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 
and be forwarded. 














Classified 


WHAT’S YOUR TROUBLE: Cosmetic Chemist's 
long —— can help you. Tell me what you 
want—lI send you finished samples and price of 
formulas. Permanent wave solutions, hair rinses, 
machineless pads, won’t spoil. Hand creams, lo- 
tions, perfume oils, populsr odors, many others. 
Help with your new labels, one label $2.50, three 
$5 label-directions. Cosmetic Chemist, 611-705 
Olive St., St. Louis, Mo. 


AMBER GLASS JARS, Hazel-Atlas, 4 oz., 58 mm 
gold lacquer pulp lined screw caps, in 1 gross crates; 
up to 7 pos, } ow price; Fort, 2227, N. American 
St. Philadelphia, Pa. 


We solicit inquiries from buyers of quality mer- 
chandise only. Specialists in manufacture of 
MICRO-MILLED Face Powder, Bath Powder, 
Shaving Creams, Deodorant Creams, Hand Creams, 
Foundation Creams, etc. Our analytical laboratory 
will analyze and Lagi aecate oo product on basis of 
satisfaction or no ch arge. Overton Laboratories, 
4648 Hollywood Blvd., Hollywood, Calif. 


HAVE YOU ANY production, packaging or label- 
ing problems? Are you anxious to save time, cut 
costs, formulate, assay or duplicate any product at 
low cost? Write Box No. 176, DRUG AND COs- 
METIC INDUSTRY. Representative will call 
immediately. 


RETAIL DRUGGIST with unusual repeat all pur- 
pose desires to sell it. th ged enjoys remarkable 
results over five year ier . Box No. 181, DRUG 

AND COSMETIC INDUSTRY. 


Help Wanted 


HAIR COLORINGS—Chemist with experience 
and creative ability in field wanted by firm of 
national reputation. Excellent o pats to do 
big things. Inquire Box 177, DRUG AND COS- 
METIC INDUSTRY. 


























Situations Wanted 


CHEMIST-—Pharmaceutical. Experience in pro- 
duction supervision, control, development, research. 
All types of ee rene yg and propeietary repa- 
rations. A. Harvard (Honors) M.S., 

Box 178, DRUG AND COSMETIC INDUSTRY. 


CHEMICAL ENGINEER: Perfumes, cosmetics, 

expert, chemical contro]. Widely connected 
with sources of raw materials here and in Europe. 
Ex-director large perfume plant in this country. 
Creator great plant abroad. Own _ formulas, 
methods. Experienced in distribution of manufac- 
tured goods could ears with the ecco 
department, splendid! Available immediately. 
intomtty cniewaniine: Highest references. Box 
179, DRUG AND COSMETIC INDUSTRY. 


COSMETIC CHEMIST—16 years experience with 
nationally known houses. Formulation, production 
and plant management. Experience includes lip- 
sticks, rouges, and other makeup items as well as 
creams and treatment line products. Highest 
credentials. Location immaterial! Box 180, DRUG 
AND COSMETIC INDUSTRY. 


CHEMIST, Ph.D., 34, experience in cosmetics, 
pharmaceuticals, research, manufacturing, desires 
position. Specialist in development of formulas and 
raw materials. Box 173, DRUG AND COS- 
METIC INDUSTRY. 

















thirty years. Fast selling s; — ized 
unusual merit. Gold Medal awards for Eanes 
Cream, Tissue Cream, Roman Milk Mask, Skin 
Astringent, Scalp Balm, Dandruff Eradicator, Skin 
and Tissue Builder, etc. Potential large organiza- 
oe 166, DRUG AND COSMETIC IN- 





MANUFACTURER’S REPRESENTATIVE 

over 30 years acquaintance cosmetic samuieabian 
ers, desires lines for Chicago and Middle West, sell- 
ing to these manufacturers. Box 171, DRUG AND 
COSMETIC INDUSTRY. 





NEW YORK IMPORTER AND MANUFAC- 
TURER OF ESSENTIAL OILS—AROMATIC 


I R 
TO EXPERIENCED REPRESENTATIVES— 
WRITE WITH FULL DETAILS, Box 172 DRUG 
AND COSMETIC INDUSTRY. 
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CHEMIST with many years of experience in 
Pharmaceuticals and Cosmetics, willing to under- 
take any position. Box 174, DRUG AND COS- 
METIC INDUSTRY. 


PERFUMES: considered one of the most capable 
among essential oil houses. Twenty years experi- 
ence in creating, matching and compounding 
fragrances for perfumes, cosmetics and toilet 
preparations of every peice and description. Box 
175, DRUG AND COSMETIC INDUSTRY. 


MANUFACTURING CHEMIST specializing in 
the artistic blending of Essential Oils, Aromatic 
Chemicais into Perfumes, Flavoring Extracts, and 
Allied Products. Also experience in the manufac- 
ture of all kinds of cosmetic and pharmaceutical 
preparations. Desires connection with progressive 
firm. Has several years ene with large manu- 
facturer. Box No 182. UG AND COSMETIC 
INDUSTRY. 
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g tb ARATE, 


ZINC STEARATE 


CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 


STEARATE OF 
MAGNESIUM 


the. Ge Great Adhesiveness. Pure 
te, Immeasurable Fineness. 
Heavy if desired. ts out 
under the puff like the finest 
pollen. Made to satisfy most 


“S a 





2. 
Prompt Shipments in any quantity 
Write for samples and prices 
cE) 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 


STEARATE OF 
ZINC 


Clostons, Im aibabte: Fv Bsc 
Water 


Freie Ti: 


FRANKS CHEMICAL PRODUCTS "CO.nc 


55 - 33" STREET 


BUSH TERMINAL BLDG. NO.9 


= cele) <a 4. i A 4 





{Index to Advertisersk 


Abbott Laboratories 
Allied Products, Inc 
Aluminum ary ny Charall CossicsGseiss were 144 
Aluminum Seal Co............-. Insert facing 145 
American Can Ae ea lab cath wwa ans ks ORAM 139 
American Cyanamid & Chemical Corp... . 
Anchor Hocking Glass Corp 

Insert between 144, 145 
Atlantic Refining Co., Inc 206 


Baker Chemical Co., J. 

Bennett & Co., Arthur E 

Benzol Products Co 

eng roe ha Goods Mfg. Co...........-: 133 
Bush & Co., W. J 242 


Calco Chemical Co 
California Fruit no Exchange 
Carr-Lowrey Glass C 
valla, 
Colgate- Palmolive-Peet Co........0.ccseceees 245 
MOET NAG, PENONMER Ss alo h one 6cs:dce os Slop 4,0 o8 216 
Consolidated Fruit Jar Co 
Consolidated Products Co. 


Dodge & Olcott Com eer 

Dow Chemical Co., 

Dresden Cosmetic ro Paces aha! Maint aa aie asease 145 
Dreyer, Inc., P.R 

Drury & Co., 

Durlin Corp., Th 

Duval Compagnie 


Economic Machinery Co. 
Ertel Engineering Corp 
Evans Chemicals Limited 


. Insert between 152, HE 


Felton Chemical Co., Inc 

Fezandie & Sperrle, inc 

Filter Paper Co., The Da ratgils iho wna eioataae ea 219 

Firmenich & Co., Cover 4 
irst Machinery c — 219 

Frank-Vliet Co., In 

Franks Chemical Prod. Co. Inc .247 

Fritzsche Bros.. “Insert between ‘224, 225 


eer! De Ree nett okies Insert facing 153 
Gesell, 
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Chess: Prothicte C500. sks cau awae caeasicne 190 
Goldschmidt Corp., Th 
Creeff & Co., Inc., R. W 


Hagerty Brie. GF Conk. oi tics perv de ake s .216 
Helfrich Laboratories. .... Insert between 156, a 
Heyden Chemical Corp 15 
Hopkins & Co., J. L 
Hormann & Co., 

orn, 
Huisking & Co., me 2 
Hygienic Tube & Container Co.............-. 134 


Industrial Chemical Sales............... Cover 2 
Innis, Speiden & Co., Inc 220 
Interstate Color Co., Inc 


Jelly & Co., Inc., Walter H 


Kimble Glass Co 
Kohnstamm & Co., 
Kolmar Laboratories 


Laco Products, Inc 

Lmeeaaeh Fas cei i oi heen eeecees 237 
Leeben Chemical Co., 245 
Leonhard Wax Co., [1 

Lueders & Co., George 

Lusteroid Container Co 


Magnus, Makee & Reynard, Inc.. 
Mallinckrodt Chemical Works 


Insert between 156, 157 
Mathieu, Inc., Chas 
WAI OE OS ae N rowan Creek eka abel s tas 
Monsanto Chemical Co..........62.000 e000 
Montenier & Co., Inc., Jules 


National Can Co. 

Naugatuck Aromatics 

New England Collapsible Tube Co 

New Jersey Machine Corp:.............0005- 214 
New Jersey Zinc Co 

N. Y. ae & Chemical Works 

Norda Essential Oil & Chemical Co 

Northwestern Chemical Co 
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Orbis Products Corp 
Oxzyn Co 


Package Machinery ne PRS eC eC eres 208 
Parento Inc., Compagn a7 
Parsons Imports, M. 

Penick & Co., S.B 

Pennsylvania Glass Products Co 

Pennsylvania Refining 

Pfaltz & Bauer Co., 

Pfizer & Co., . 

Polak’s Frutal Works, Inc 

Powell & Co., Inc., John 


Ritchie & Co., 
Rosenthal Co., 
Ross Engineering Corp., J.O 


Scovill Manufacturing Co.. . 
Seydel Chemical Co... . 


Solo Laboratories 
Sonneborn Sons, I 
Standard Alcohol Co...... 
Standard Oil Co. (Indiana) 
Stokes Machine Co., F. J.. 
Sturge Ltd., John &E... 
Swindell Bros., Inc 


Thurston & Braidich 
Tombarel Products Corp 


Ungerer & Co., Inc 
U. S. Industrial Chemicals, om 
Insert between 196, 197 


van Ameringen-Haebler, ing 
nsert between 132, 133 
Wark Livi: G Coe. iis ca cee helenae epee 244 
Verley Inc., Albert 
Victor Metal Prodkcts Corp 
Insert between 135, 136 


Whittaker, Clark & Daniels, Inc 
Wilkens-Anderson Co 

Will & Baumer Candle Co 
Wilson Laboratories, Inc 

Wolf & Co., Jacques 











Behind every drum of Sonne- 
born White Mineral Oil and 
Petrolatum U.S.P. is our pledge of 


QUALITY 
UNIFORMITY 
DEPENDABILITY 


Skilled technicians working in 

the most modern of refineries, 

make possible that assurance 
to you. 


Sixty years of leadership 
in petroleum refining. 








L. SONNEBORN SONS, INC., NEW YORK 


Refiners of White Mineral Oil & Petrolatum 
CHICAGO LOS ANGELES 


Refineries: Petrolia & Franklin, Pa. 


Southwestern Distributors: Sonneborn Bros., Dallas, Texas 


BALTIMORE PHILADELPHIA 
STOCKS CARRIED IN PRINCIPAL CITIES 


248 The Drug and Cosmetic Industry Feb. ’40: 46, 2 








